INDUSTRY SPOTLIGHT

BROADCAST & CABLE
MARKET ON A STEADY
GROWTH CURVE

India’s media and entertainment industry remains on a
firm expansion path, with broadcasting and
distribution continuing to anchor the ecosystem. New
data from the regulator highlights moderate growth, a
vast distribution footprint, and sustained regulatory
scrutiny as the sector adapts to technological change.

India’s media and entertainment (M&E) sector is
projected to reach Rs 3.07 trillion by 2027, underlining the
industry’s resilience amid structural shifts in consumption
and technology. According to the Telecom Regulatory
Authority of India’s (TRAI) Annual Report for 2024-25,
the sector grew to Rs 2.5 trillion in 2024, reflecting a year-
on-year increase of 3.3 per cent, and is expected to expand
at a compound annual growth rate (CAGR) of around 7 per
cent over the next few years.

Television and radio
broadcasting continue to play a
central role in this growth story,
supported by India’s young
population, rising demand for
content, and the continued reach
of linear distribution platforms.
Despite growing competition
from digital media, traditional
broadcasting remains deeply
embedded across both urban and
rural markets.

TRAT’s report highlights the scale and diversity of
India’s broadcasting distribution ecosystem. As of 31 March
2025, the country had an estimated 60 million cable television
households, alongside 56.92 million active direct-to-home
(DTH) subscribers. Headend-in-the-Sky (HITS) platforms
accounted for around 2 million subscribers, while internet
protocol television (IPTV), though still nascent, reported
approximately 0.7 million subscribers. Together, these
platforms form the backbone of television delivery across
the country.

On the supply side, India had around 329
broadcasters operating approximately 918 private satellite
television channels permitted by the Ministry of Information
and Broadcasting. These included a mix of standard-
definition and high-definition pay channels across genres.
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The distribution landscape comprised four private DTH
operators, one HITS operator and over 50 IPTV service
providers. In addition, the local cable sector remained highly
fragmented, with more than 81,700 registered local cable
operators, highlighting the scale and complexity of last-
mile delivery.

Public broadcasting continues to hold a significant
position. Prasar Bharati, through Doordarshan, All India
Radio and DD Free Dish, remains a key player, particularly
beyond metropolitan centres. DD Free Dish, the country’s
free-to-air DTH platform, is estimated to reach close to 49
million households, serving as an important medium for
entertainment as well as public-interest programming related
to education, health and agriculture.

From a revenue
perspective, the Indian
television industry reported
earnings of Rs 67,900 crore
by the end of 2024.
Subscription revenues |
contributed Rs 38,500 crore,
while advertising accounted
for Rs 29,400 crore, reflecting
the continued dual reliance
on consumer payments and
advertiser support.

Radio broadcasting
also delivered steady
performance. As of March 2025, there were 388 operational
private FM radio stations, alongside 591 channels operated
by All India Radio. Community radio continued its gradual
expansion, with over 530 operational stations nationwide.
Advertisement revenues of private FM radio stations stood
atRs 1,818.71 crore during 2024-25.

Regulatory oversight remained a key focus area
during the year. TRAI conducted over 500 audits of digital
addressable systems, reinforcing its emphasis on
compliance, transparency and accurate subscriber reporting.
Alongside audits, the Authority undertook consultations
and issued recommendations on broadcasting policy, radio
expansion, interconnection norms and licensing frameworks
under the Telecommunications Act, 2023.

As the sector navigates convergence, digital
disruption and evolving consumer habits, TRAI has
reiterated its commitment to orderly growth, consumer
protection and maintaining a level playing field, priorities
that will shape the next phase of India’s broadcast and cable
market.H
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