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naoTiFlask nao @yaU4 mao M 325 imailayana sabsaËa[bar par ikyaanaoTiFlask nao @yaU4 mao M 325 imailayana sabsaËa[bar par ikyaanaoTiFlask nao @yaU4 mao M 325 imailayana sabsaËa[bar par ikyaanaoTiFlask nao @yaU4 mao M 325 imailayana sabsaËa[bar par ikyaanaoTiFlask nao @yaU4 mao M 325 imailayana sabsaËa[bar par ikyaa
A@TUbar–idsaMbar itmaahI ko daOrana naoTiFlask nao duinayaaBar maoM

325 imailayana poD sabsaËa[bar par kr ilayaa¸ ijasasao 2024 ko
AaiKr maoM irpaoT- ikyao gayao 300 imailayana sabsaËa[bar
kI tulanaa maoM [sako yaUjar baosa maoM kafI baZ,aotrI hu[-.

sT/IimaMga kMpnaI nao itmaahI ko ilae yaUesaDI 12º1
ibailayana ka rajasva irpaoT- ikyaa¸ jaao baajaar kI
yaUesaDI 11º97 ibailayana kI ]mmaIdaoM sao jyaada

qaa.majabaUt iva<aIya p`dSa-na ko baavajaUd¸ GaaoYaNaa ko baad Aa^f Aavasa-
T/oiDMga maoM naoTiFlask ko Saoyar 4 p`itSat sao jyaada igar gayao.

kao–saI[-Aao saara saarMDaosa nao kha ik kMpnaI ApnaI ivakasa
rNanaIit ko tht [vaoMT\sa maoM inavaoSa baZ,anao ka Plaana banaa rhI hO.yao
natIjao naoTiFlask ko vaana-r ba`dsa- iDskvarI ko saaqa Apnao yaUesaDI
82º7 ibailayana ko ivalaya samaJaaOto kao pUrI trh sao kOSa saMrcanaa maoM
badlanao ko turMt baad batayao gayao.
Baart ka iDijaTla vaIiDyaa o baajaar 2030 tk ya UesaDIBaart ka iDijaTla vaIiDyaa o baajaar 2030 tk ya UesaDIBaart ka iDijaTla vaIiDyaa o baajaar 2030 tk ya UesaDIBaart ka iDijaTla vaIiDyaa o baajaar 2030 tk ya UesaDIBaart ka iDijaTla vaIiDyaa o baajaar 2030 tk ya UesaDI
9º17 ibailayana tk phu Mca jaaya ogaa: emapIe9º17 ibailayana tk phu Mca jaaya ogaa: emapIe9º17 ibailayana tk phu Mca jaaya ogaa: emapIe9º17 ibailayana tk phu Mca jaaya ogaa: emapIe9º17 ibailayana tk phu Mca jaaya ogaa: emapIe

maIiDyaa paT-nasa- eiSayaa kI ek nayaI irpaoT- ko mautaibak Baart
ka iDijaTla vaIiDyaao AaOr AaoTITI baajaar 2024 maoM yaUesaDI 4º31
ibailayana sao baZ,kr 2030 tk yaUesaDI 9º17 ibailayana tk phuMcanao ka

Anaumaana hO.[sa daOrana iva&apna samaiqa-t maa^Dlsa
sao [MËImaoMTla rajasva ivakasa maoM 70‰ sao jyaada
kI ihssaodarI haonao kI ]mmaId hO.

yah xao~ 2020 maoM yaUesaDI 1º44
ibailayana sao lagaatar baZ,a hO AaOr [sakI
Anaumaainat kMpa]MD vaaiYa-k ivakasa dr lagaBaga
12 p`itSat hO.sabsaiËPSana rajasva 2024 maoM
yaUesaDI 1 ibailayana sao baZ,kr 2030 tk
lagaBaga yaUesaDI 2º68 ibailayana haonao kI ]mmaId

hO¸ jaba iva&apna rajasva yaUesaDI 6º48 ibailayana tk phuMcanao ka
Anaumaana hO.

ijayaaoha^TsTar 225 imailayana sao jyaada sabsaiËPSana ko saaqa
baajaar maoM sabasao Aagao hO¸ [sako baad Amaojana p`a[ma vaIiDyaao AaOr
naoTiFlask hOM jabaik xao~Iya PlaoTfa^ma- sqaanaIya kMToMT ko jaire eMgaojamaoMT
baZ,a rho hOM.

NETFLIX TOPS 325 MILLION
SUBSCRIBERS IN Q4

Netflix crossed 325 million paid subscribers globally
during the October–December quarter,
adding significantly to its user base
compared with 300 million subscribers
reported in late 2024.

The streaming company reported
revenue of USD 12.1 billion for the quarter,
beating market expectations of USD 11.97 billion. Despite
the strong financial performance, Netflix shares fell more
than 4 percent in after-hours trading following the
announcement.

Co-CEO Ted Sarandos said the company plans to
step up investments in live events as part of its growth
strategy. The results were reported shortly after Netflix
amended its USD 82.7 billion merger agreement with
Warner Bros Discovery to an all-cash structure.

INDIA’S DIGITAL VIDEO MARKET TO HIT
USD 9.17 BILLION BY 2030: MPA

India’s digital video and OTT market is projected
to more than double to USD 9.17 billion by 2030 from USD
4.31 billion in 2024, according to a new
report by Media Partners Asia.
Advertising-supported models are
expected to account for over 70
percent of incremental revenue growth
during the period.

The sector has grown steadily
from USD 1.44 billion in 2020, with a
projected compound annual growth
rate of around 12 percent. Subscription
revenues are expected to rise from
over USD 1 billion in 2024 to nearly USD 2.68 billion by
2030, while advertising revenue is forecast to reach USD
6.48 billion.

JioHotstar leads the market with over 225 million
subscriptions, followed by Amazon Prime Video and
Netflix, while regional platforms continue to drive
engagement through localised content.
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tk naoTvak- na o saITIvaI–faoksD nyaUja caOnala tk 360 laa^ncatk naoTvak- na o saITIvaI–faoksD nyaUja caOnala tk 360 laa^ncatk naoTvak- na o saITIvaI–faoksD nyaUja caOnala tk 360 laa^ncatk naoTvak- na o saITIvaI–faoksD nyaUja caOnala tk 360 laa^ncatk naoTvak- na o saITIvaI–faoksD nyaUja caOnala tk 360 laa^nca
ikyaaikyaaikyaaikyaaikyaa

[MiDyaa TuDo gaùp ko ihssao tk naoTvak- nao tk 360 laa^nca ikyaa
hO̧  jaao knao@ToD TIvaI AaOr Aa^na laa[na
PlaoTfa^ma- ko ilae iDjaa[na ikyaa gayaa
ek iDijaTla fsT- nyaUja caOnala hO.caOnala
ka maksad ‘sT/IT sao glaaoba tk’ qaIma ko
tht ha[prlaaokla irpaoiTM-ga kao naoSanala
AaOr glaaobala kvaroja ko saaqa jaaoD,naa hO.
tk 360 rajanaIit¸ ibajanaosa¸ ApraQa¸

saMskRit¸ Kola¸ ifTnaosa AaOr vaolanaosa jaOsao
jaânar maoM 24x7 kvaroja dogaa.yah caOnala gàup
ko iDijaTla [kaoisasTma pr laa[va sT/Ima haogaa¸

ijasamaMo nyaUja tk AaOr Aaja tk PlaoTfa^ma- ko saaqa–saaqa [MiDyaa TuDo gaùp
ko knao@ToD TIvaI eop BaI Saaimala hOM.

[MiDyaa TuDo gaùp ko ]paQyaxa AaOr egjaI@yaUiTva eiDTr–[na–caIf
klaI purI nao batayaa ik yah laa^nca gaùp kI FyaUcar roDI iDijaTla nyaUja
naoTvak- ko taOr pr isqait kao majabaUt krta hO̧  @yaaoMik dSa-k tojaI sao
knao@ToD PlaoTfama- kI Aaor iSaFT hao rho hOM.
iDijaTla nya Uja p`kaSakao M ko iKlaaf iSakayat ma o M 338iDijaTla nya Uja p`kaSakao M ko iKlaaf iSakayat ma o M 338iDijaTla nya Uja p`kaSakao M ko iKlaaf iSakayat ma o M 338iDijaTla nya Uja p`kaSakao M ko iKlaaf iSakayat ma o M 338iDijaTla nya Uja p`kaSakao M ko iKlaaf iSakayat ma o M 338‰ ‰ ‰ ‰ ‰ kIkIkIkIkI
baZ,a otrIbaZ,a otrIbaZ,a otrIbaZ,a otrIbaZ,a otrI

Aa[-eMDbaI kI navaInatma saalaanaa irpaoT- ko mautaibak¸ efvaa[-
2024–25 maoM iDijaTla nyaUja p`kaSakaoM ko iKlaaf
iSakayataoM maoM tojaI sao baZ,aotrI hu[- hO.maM~alaya kao
saala ko daOrana 859 iSakayatoM imalaIM̧  jabaik efvaa[-
2023–24 maoM 196 iSakayatoM imalaIM̧  jaao saala–dr–saala
lagaBaga 338 p̀itSat kI baZ,aotrI idKata hO.

iSakayatoM yaa tao saIQao maM~alaya kao yaa
saoMT/laa[jD piblak ga`IvaaMsa irD/osa eMD maa^inaTirMga

isasTma ko jairyao imalaIM AaOr Aa[-TI inayama 2021 ko tht tya tIna laovala
kI iSakayat isasTma ko tht saulaJaanao ko ilae p`kaSakaoM ko pasa Baoja
idyaa gayaa.

irpaoT- maoM AaoTITI PlaoTfa^ma- sao jauD,I iSakayataoM maoM BaI kafI baZ,aotrI
doKI gayaI¸ jaao efvaa[-’25 maoM baZ,kr 1068 hao gayaI¸ jaao ipClao saala
104 qaIM̧  yaanaI lagaBaga 944 p`itSat kI baZ,aotrI.

TAK NETWORK LAUNCHES CTV-FOCUSED
NEWS CHANNEL TAK 360

Tak Network, part of the India Today Group, has
launched Tak 360, a digital-first
news channel designed for
connected TV and online
platforms. The channel aims to
combine hyperlocal reporting with
national and global coverage
under the theme “From the Street
to the Globe.”

Tak 360 will provide 24x7
coverage across genres including
politics, business, crime, culture,
sports, fitness and wellness. The
channel will stream live across the Group’s digital
ecosystem, including News Tak and Aaj Tak platforms, as
well as on India Today Group’s connected TV apps.

India Today Group Vice Chairperson and Executive
Editor-in-Chief Kalli Purie said the launch strengthens the
group’s position as a future-ready digital news network as
audiences increasingly shift to connected platforms.

COMPLAINTS AGAINST DIGITAL NEWS
PUBLISHERS JUMP 338%

Grievances against digital news publishers rose
sharply in FY2024–25, according to the I&B latest annual
report. The ministry received 859
complaints during the year, compared
with 196 grievances in FY2023–24,
reflecting a year-on-year increase of
around 338 percent.

The complaints were received
either directly by the ministry or through
the Centralised Public Grievance Redress
and Monitoring System and were
forwarded to publishers for redressal under the three-tier
grievance mechanism prescribed by the IT Rules, 2021.

The report also noted a significant rise in complaints
related to OTT platforms, which increased to 1,086 in FY25
from 104 in the previous year, marking a nearly 944 percent
jump. 




