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caOnala maukabalaa:
DITIeca banaama p̀saark

gahrata jaa rha hO
TaTa Plao AaOr eyarTola iDijaTla TIvaI na o Apnao baosa pOk

sao saaonaI AaOr jaI caOnala kao hTa idyaa hO.
DITIeca AâproTr TaTa Plao AaOr eyarTola iDijaTla TIvaI nao maUlya

inaQaa-rNa AaOr T/a[- ko enaTIAao 3º0 ko tht nayao inayaamak Z,aMcao sao jauD,o
ivavaadaoM ko calato saaonaI va jaI caOnalaaoM kao Apnao baosa pOk sao hTa idyaa hO.

[sa kdma nao ]Vaoga vyaapI bahsa CoD, dI hO ik @yaa yah rNanaIit
DITIeca kMpinayaaMo kao laaBa maaija-na vaapsa panao maoM madd krogaI yaa inaraSa
gàahkaoM kao AaoTITI PlaoTfa^ma- kI Aaor lao jaayaogaI.

Asahmait ko maUla mao M nayao TOirf Aa^D-r ko tht p`saarkaoM Wara
jaarI ikyao gayao rofroMsa [MTrknao@T Aa^fr ³AarAa[-Aao´ hOM¸ ijasasao
bauko kI kImatao M maoM ]llaoKnaIya vaRiw hu[- hO.DITIeca PlaoTfa^ma-¸ jaao
phlao sao hI GaTto eAarpIyaU ³p`it ]pyaaogakta- AaOsat rajasva´¸ ]cca

pirvat-na AaOr tMga maaija-na sao jaUJa rho
hOM¸ pICo hT rho hOM.laaokip`ya caOnalaao M
kao hTanao ka ]_oSya ]pyaaogakta-Aao M
kao ]cca maUlya vaalao pOk kI Aaor
Qakolanaa AaOr mahMgao p`saark bauko pr
inaBa-rta kma krnaa hO.

halaaMik ivaSaoYa& caotavanaI doto
hOM ik yah daoQaarI tlavaar saaibat hao
sakta hO.baosa pOk mao M kTaOtI sao
Alpkailak laaBa maoM sauQaar hao sakta
hO laoikna [sasao kImat ko pìt saMvaodnaSaIla

]pyaaogakta-AaoM¸ Kasakr gàamaINa AaOr AQa- SahrI baajaaraoM maoM¸ ko Alaga–
qalaga pD,nao ka BaI Ktra hO.[namaoM sao k[- ]pyaaogakta- yaa tao Da]nagàoD
kr sakto hOM yaa pUrI trh sao iDsknao@T hao sakto hOM AaOr [sako bajaya
mauFt DITIeca yaa AaoTITI eoPsa ka ivaklp cauna sakto hOM jaao sasta AaOr
AiQak lacaIlaa AnauBava p̀dana krto hOM.

p`saarkaoM kao BaI nauksaana haogaa.baosa pOk sao hTayao jaanao sao
inaiYËya phuMca kma hao jaatI hO¸ ijasasao iva&apna rajasva AaOr bàaMD irka^la
daonaaoM kao nauksaana phuMcata hO̧  Kasakr ]na efTIe caOnalaaoM ko ilae jaao
vyaapk dRSyata pr inaBa-r hOM.saaonaI–TaTa Plao ivavaad baâmbao ha[-kaoT- tk
phuMca gayaa hO¸ jahaM 300 kraoD, Épyao ka bakayaa AaOr sabsaËIPSana maoM
baZ,aotrI kanaUnaI laD,a[- ko koMd` maoM hO.

eyarTola Wara jaI caOnalaaoM kao caupcaap hTanao sao saMkot imalata hO
ik [sa trh ko AaOr BaI ivavaad pOda hao sakto hOM.

CHANNEL
SHOWDOWN: DTH VS

BROADCASTERS
HEATS UP

Tata Play and Airtel Digital TV have removed Sony and
Zee channels from their base packs.

DTH operators Tata Play and Airtel Digital TV have
removed Sony and Zee channels from their base packs over
disputes related to pricing and the new regulatory framework
under TRAI’s NTO 3.0.

The move has ignited industry-wide debate over
whether this tactic will help DTH players reclaim profit
margins—or drive frustrated subscribers toward OTT
platforms.

At the heart of the disagreement are the Reference
Interconnect Offers (RIOs) issued by broadcasters under
the New Tariff Order, leading to significant hikes in bouquet
prices. DTH platforms, already
grappling with shrinking ARPU
(average revenue per user),
high churn, and tight margins,
are pushing back. The removal
of popular channels is aimed at
nudging users toward higher-
value packs while reducing
dependency on expensive
broadcaster bouquets.

However, experts
caution this could be a double-
edged sword. While trimming base packs might improve
short-term profitability, it also risks alienating price-sensitive
users, especially in rural and semi-urban markets. Many of
these users may either downgrade or disconnect entirely,
opting instead for free DTH or OTT apps offering a cheaper,
more flexible experience.

Broadcasters too stand to lose. Being dropped from
base packs reduces passive reach, hurting both ad revenue
and brand recall, particularly for FTA channels dependent
on mass visibility. The Sony-Tata Play dispute has even
reached the Bombay High Court, with Rs 300 crore in dues
and subscription hikes at the core of the legal battle.

Airtel’s quiet removal of Zee channels suggests more
such conflicts may be brewing.


