NETFLIX SETS AI BOUNDARIES:
INNOVATION WITH GUARDRAILS

Netflix has acknowledged that generative Al is
being used in its productions—but under strict conditions.
In a policy note, the streamer called Al
tools “valuable creative aids when used
transparently and responsibly.”

Rules include: Al-generated
material must remain transitory, not final
deliverables; systems cannot store or train
on production data; and outputs must not replicate
protected works. Al cannot replace performances without
talent consent. Al use around lead characters, real-world
figures, or copyrighted prompts requires pre-approval,
while Al in content based on actual events is banned
outright.

ALTT’S COLLAPSE: COMPLIANCE LAPSES
MEET CONTENT BAN

ALT Digital Media Entertainment Ltd (ALTT),
the OTT unit of Balaji Telefilms, reported
Rs 45 crore revenue in FY24, down from
Rs 54 crore, but cut losses to Rs 18 crore
from Rs 76 crore.

Despite financial adjustments,
ALTT faltered on governance. Since June
2023, it operated without a CEO, MD, or
Whole-Time Director, breaching Section
203 of the Companies Act. It also lacked a
woman director through FY?24, violating
Section 149, as flagged by auditors.

Combined with obscene-content
controversies, the lapses led to a
government ban. Despite distancing statements from
Ekta and Shobha Kapoor, Balaji Telefilms—still the
parent—remains linked, amplifying reputational risks.

CONNECTED TV: FROM EXPERIMENT TO
MAINSTREAM

India’s Connected TV (CTV) market is moving into
the advertising mainstream. Ad-supported and hybrid
models are fuelling the growth, expanding reach beyond
premium subscription households.
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Amazon Prime Video now inserts ads
unless users pay more. JioHotstar streams
IPL, movies, and shows with ads while
offering ad-free upgrades. Sony LIV uses
freemium access, and Zee5 balances AVOD
with subscription tiers.

This flexibility is making CTV a core
media buy, reshaping how broadcasters, platforms, and
brands approach television in India’s digital-first landscape.

U.S. STREAMING HITS RECORD SHARE
Streaming accounted for 47.3% of total U.S. TV
viewing in July 2025, according to
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YouTube led with 13.4%,
followed by Netflix at 8.8%, boosted by Squid Game’s
second season (5.4 billion minutes viewed). Peacock
matched its non-Olympic record at 1.6% on the back of
Love Island USA, while The Roku Channel grew 7.5% to
2.8%.

OSN-THE TRADE DESK ALLIANCE:
PRECISION ADVERTISING IN MENA
Dubai-based OSN has partnered with U.S. ad-tech
leader The Trade Desk to make its connected TV and VOD
inventory available programmatically.
The deal gives advertisers
direct access to OSN’s premium
library—featuring HBO, Warner Bros.
Discovery, and original productions—
via The Trade Desk’s buying platform.

Hamid Davari, OSN’s Director of
Advertising, said the partnership opens
“transparent, data-driven, and
performance-oriented” access to brands.
The Trade Desk’s MENA chief Terry Kane called CTV “a
pivotal digital advertising channel,” underscoring the region’s
growing scale.

o/N

Operating across 22 countries, OSN is leveraging
the alliance to sharpen monetisation while reinforcing its
premium positioning.®
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