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hala ko vaYaao-M maoM iDijaTla ASlaIlata ko iKlaaf sabasao vyaapk
kar-vaa[yaaoM maoM sao ek ko tht saUcanaa va p`saarNa maM~alaya ³Aa[-eMDbaI´
nao ]llaU̧  eelaTITI AaOr dosaIifla@sa saiht 25 Aaovar–d–Tâp ³AaoTITI´
PlaoTfa^msa- AaOr ]nasao jauD,o maaobaa[la eoPsa kao kiqat taOr pr inayaamak

Anaupalana ka palana ikyao ibanaa yaaOna
$p sao spYT saamaga`I sT/Ima krnao ko Aaraop
maoM blaa^k krnao ka AadoSa idyaa hO.

Aa[-TI AiQainayamak kI AapatkalaIna
Sai@tyaa o M ko tht lagaaya o gaya o ya o
p`itbMaQa¸ gaRh maM~alaya ³emaecae´¸
maihlaa va baala ivakasa ma M~alaya
³emaDbla UsaIDI´¸ [la o@T/a ^ ina@sa va
Aa[-TI maM~alaya ³ema[-Aa[-TIvaa[-´¸
ivaiQa maamalaaoM ko ivaBaaga ³DIAaoelae´¸

if@kI AaOr saIAa[-Aa[- jaOsao ]Vaoga inakayaao M AaOr maihlaa va baala
AiQakaraoM ko ivaSaoYa&aoM ko baIca vyaapk AMtr–maM~alayaI pramaSa- ko
pirNaama qao.
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taoD, itmaahI dja- kItaoD, itmaahI dja- kItaoD, itmaahI dja- kItaoD, itmaahI dja- kItaoD, itmaahI dja- kI

ijayaaosTar eMTrTonamaoMT nao irka^D- taoD, itmaahI dja- kI hO̧
ijasamaoM iva<avaYa- 26 kI phlaI itmaahI ka rajasva 11¸222 kraoD, Épyao

AaOr [-baIAa[-TIDIe 1017 kraoD, Épyao rha.
saI[-Aao koivana vaaja nao [sa Saanadar p`dSa-na ka
Eaoya Baart ko sabasao baD,o iËkoT tmaaSao–Aa[-pIela
25–AaOr kMpnaI ko ha[iba`D kMToMT maud`IkrNa maa^Dla
kao idyaa¸ ijasamaoM iva&apna samaiqa-t ³evaIAaoDI´
AaOr sabsaËIPSana AaQairt ³esavaIAaoDI´ sT/IimaMga
daonaaoM Saaimala hO.

EaI vaa^ja nao phlaI itmaahI kI Arina-Mga ka^la pr inavaoSakaoM kao
batayaa ik ‘Aa[-pIela 25 nao TolaIivajana AaOr iDijaTla daonaaoM pr
ABaUtpUva- phuMca¸ jauD,ava AaOr maud`IkrNa laayaa hO.yah na kovala hmaarI

GOVT PULLS THE PLUG ON 25 OTT
PLATFORMS OVER OBSCENITY
CONCERNS

In one of the most sweeping actions against digital
obscenity in recent years, the Ministry of Information and
Broadcasting (MIB) has ordered the blocking of 25 over-
the-top (OTT) platforms and their associated mobile apps,
including Ullu, ALTT, and
Desiflix, for allegedly streaming
sexually explicit content without
adhering to regulatory
compliance.

The bans, carried out
under emergency powers of the
IT Act, were the result of
extensive inter-ministerial
consultations involving the
Ministry of Home Affairs
(MHA), Ministry of Women and
Child Development (MWCD), Ministry of Electronics and
IT (MeitY), Department of Legal Affairs (DoLA), industry
bodies like FICCI and CII, and experts in women’s and
child rights.

JIOSTAR’S HYBRID STRATEGY AND CTV
BOOM DELIVER RECORD-BREAKING
QUARTER

JioStar Entertainment has reported its strongest
financial quarter on record, with Q1 FY26 revenues
hitting Rs. 11,222 crore and EBITDA
touching Rs.1,017 crore. CEO Kevin Vaz
attributed the stellar performance to a
combination of India’s biggest
cricketing spectacle — IPL25 — and
the company’s hybrid content
monetisation model spanning both
advertising-supported (AVOD) and
subscription-based (SVOD) streaming.

“IPL25 brought unprecedented reach,
engagement, and monetisation on both television and
digital. This is not only our most important quarter, it is
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sabasao mah%vapUNa- itmaahI hO̧  bailk hamaarI sabasao baD,I itmaahI BaI hO.’
]nhaoMnao knao@ToD TIvaI ³saITIvaI´ kao ek mah%vapUNa- pòrk batayaa¸ ijasao
SahrI AaOr AQa- SahrI baajaaraoM maoM Apnaayaa jaa rha hO.
bajarbaT \T U maIiDyaa na o i~–AayaamaI kMT o MT ko saaqabajarbaT \T U maIiDyaa na o i~–AayaamaI kMT o MT ko saaqabajarbaT \T U maIiDyaa na o i~–AayaamaI kMT o MT ko saaqabajarbaT \T U maIiDyaa na o i~–AayaamaI kMT o MT ko saaqabajarbaT \T U maIiDyaa na o i~–AayaamaI kMT o MT ko saaqa
Sa u$Aat kISa u$Aat kISa u$Aat kISa u$Aat kISa u$Aat kI

nayao yauga ko iDijaTla maIiDyaa ]Vma bajarbaT\TU maIiDyaa nao AaiQakairk
taOr pr laa^nca ikyaa hO̧  jaao samasaamaiyak GaTnaaAaoM̧  manaaorMjana AaOr Kola

jagat sao jauD,I i~–caOnala kMToMT rNanaIit
poSa kr rha hO.Kola manaaorMjana ba`a^nD
laogaae@saI ko inamaa-taAaoM Wara sqaaipt kMpnaI
ka laxya yaUT\yaUba kI vyaapk phuMca ko
ilae AnaukUilat¸ maaOilak¸ ]cca saMlagnata
vaalaI khanaI saunaanaa hO.

Sau$AatI laa[naAp maoM bajarbaT\TU duinayaa
³tIKI BaUrajanaIitk AaOr samasaamaiyak ivaYayaaoM pr iTPpNaI´¸ bajarbaT\TU
eMTrTonamaoMT ³pa^p saMskRit¸ vyaMga AaOr hasyapUNa- AMdaja maoM T/oMiDMga ivaYaya´
AaOr bajarbaT\TU spaoT\sa- Saaimala hOM.

jaI kI najar Kolaa o M  m a o M  v a apsaI pr¸ iva&apna rNana I it ma o Mj a I kI najar Kolaa o M  m a o M  v a apsaI pr¸ iva&apna rNana I it ma o Mj a I kI najar Kolaa o M  m a o M  v a apsaI pr¸ iva&apna rNana I it ma o Mj a I kI najar Kolaa o M  m a o M  v a apsaI pr¸ iva&apna rNana I it ma o Mj a I kI najar Kolaa o M  m a o M  v a apsaI pr¸ iva&apna rNana I it ma o M
b adla a v ab adla a v ab adla a v ab adla a v ab adla a v a

jaI eMTrTonamaoMT eMTrp`a[jaoja ilaimaToD ³jaoD[-[-ela´ ApnaI rajasva
rNanaIit pr punaiva-caar kr rhI hO @yaaoMik TolaIivajana iva&apnaaoM kI vaRiw
$k gayaI hO.kMpnaI saat saala ko AMtrala ko baad Kola p`saarNa xao~ maoM
ifr sao p`vaoSa krogaI.mau#ya ivakasa AiQakarI AaSaIYa sahgala nao ek

SaoyarQaark sao kha ik kMpnaI kovala TIvaI p`saarNa samaya
kI ibaËI sao hTkr iva&apnadataAaoM ko ilae ‘pUNa- $p
sao AnaukUilat samaaQaana’ kI Aaor $K kr rhI hO.

yao ekIkRt AiBayaana jaI5 kI p`Iimayama esavaIAaoDI
saovaa¸ iva&apna samaiqa-t sT/IimaMga Wara saMcaailat p`caaraoM kao
Saaimala kroMgao̧  ijasamaoM TIvaI pr Aanao sao phlao k[- PlaoTfa^ma-
ko ilae saamaga`I Saaimala haogaI.EaI sahgala nao kha ‘TIvaI
iva&apna rajasva isqar rha hO.yah isaf- [nvaoMT/I sao Aagao

baZ,kr iva&apnadataAaoM ko ilae Avasar pOda krnao ko baaro maoM hO.’
KolaaoM maoM ifr sao p`vaoSa QaIro QaIro haogaa¸ AaOr jaI ka laxya laa[va

Kola saMpi<ayaaoM ka samaqa-na krnao ko ilae Apnao manaaorMjana AaOr iDijaTla
takt ka laaBa ]zanaa hO.

also our biggest,” Vaz told investors on the Q1 earnings
call. He highlighted Connected TV (CTV) as a significant
driver, with adoption surging across urban and semi-
urban markets.

BAJARBATTU MEDIA DEBUTS WITH THREE-
DIMENSIONAL CONTENT PLAY

New-age digital media venture Bajarbattu Media has
officially launched, rolling out a three-channel content
strategy spanning current affairs,
entertainment, and sports.
Founded by the creators of
sports-entertainment brand
LegaXy, the company aims to
deliver original, high-engagement
storytelling optimised for
YouTube’s mass reach.

The debut lineup includes
Bajarbattu Duniya (sharp geopolitical and current affairs
commentary), Bajarbattu Entertainment (pop culture, satire,
and trending topics with a comedic twist), and Bajarbattu
Sports.

ZEE EYES SPORTS COMEBACK, REVAMPS
AD SALES STRATEGY

Zee Entertainment Enterprises Ltd (ZEEL) is
reimagining its revenue playbook as television ad growth
stalls, with plans to re-enter the sports broadcasting space
after a seven-year hiatus. Chief Growth Officer Ashish
Sehgal said during a shareholder webinar that
the company is pivoting from pure TV airtime
sales to “complete customised solutions” for
advertisers.

These integrated campaigns will span
ZEE5’s premium SVOD service, ad-supported
streaming, and influencer-driven promotions,
with content tailored for multiple platforms
before transitioning to TV. “TV ad revenue
has been stagnating. It is all about creating opportunities
for advertisers beyond just inventory,” Sehgal said.

The sports re-entry will be gradual, with Zee aiming
to leverage its entertainment and digital strengths to support
live sports properties. 
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