GOVT PULLS THE PLUG ON 25 OTT
PLATFORMS OVER OBSCENITY
CONCERNS

In one of the most sweeping actions against digital
obscenity in recent years, the Ministry of Information and
Broadcasting (MIB) has ordered the blocking of 25 over-
the-top (OTT) platforms and their associated mobile apps,
including Ullu, ALTT, and
Desiflix, for allegedly streaming
sexually explicit content without

adhering to regulatory AL‘F
compliance.

The bans, carried out
under emergency powers of the U

ULy
IT Act, were the result of

extensive inter-ministerial
consultations involving the
Ministry of Home Affairs
(MHA), Ministry of Women and
Child Development (MWCD), Ministry of Electronics and
IT (MeitY), Department of Legal Affairs (DoLA), industry
bodies like FICCI and CII, and experts in women’s and
child rights.

JIOSTAR'’S HYBRID STRATEGY AND CTV
BOOM DELIVER RECORD-BREAKING
QUARTER

JioStar Entertainment has reported its strongest
financial quarter on record, with Q1 FY26 revenues
hitting Rs. 11,222 crore and EBITDA
touching Rs.1,017 crore. CEO Kevin Vaz
attributed the stellar performance to a
combination of India’s biggest
cricketing spectacle — IPL25 — and
the company’s hybrid content
monetisation model spanning both
advertising-supported (AVOD) and
subscription-based (SVOD) streaming.

“IPL25 brought unprecedented reach,
engagement, and monetisation on both television and
digital. This is not only our most important quarter, it is
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also our biggest,” Vaz told investors on the Q1 earnings
call. He highlighted Connected TV (CTV) as a significant
driver, with adoption surging across urban and semi-
urban markets.

BAJARBATTU MEDIA DEBUTS WITH THREE-
DIMENSIONAL CONTENT PLAY

New-age digital media venture Bajarbattu Media has
officially launched, rolling out a three-channel content
strategy spanning current affairs,
entertainment, and sports.

LegaXy, the company aims to
deliver original, high-engagement & &
storytelling optimised for
YouTube’s mass reach.

The debut lineup includes
Bajarbattu Duniya (sharp geopolitical and current affairs
commentary), Bajarbattu Entertainment (pop culture, satire,
and trending topics with a comedic twist), and Bajarbattu
Sports.

ZEE EYES SPORTS COMEBACK, REVAMPS
AD SALES STRATEGY

Zee Entertainment Enterprises Ltd (ZEEL) is
reimagining its revenue playbook as television ad growth
stalls, with plans to re-enter the sports broadcasting space
after a seven-year hiatus. Chief Growth Officer Ashish
Sehgal said during a shareholder webinar that
the company is pivoting from pure TV airtime
sales to “complete customised solutions” for
advertisers.

These integrated campaigns will span
ZEES5’s premium SVOD service, ad-supported
streaming, and influencer-driven promotions,
with content tailored for multiple platforms
before transitioning to TV. “TV ad revenue
has been stagnating. It is all about creating opportunities
for advertisers beyond just inventory,” Sehgal said.

The sports re-entry will be gradual, with Zee aiming
to leverage its entertainment and digital strengths to support
live sports properties. B
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