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India’s media and connectivity ecosystem is entering
a decisively data-driven phase, where analytics, scale, and
infrastructure are converging to reshape the industry’s
future. As television reaches nearly 200 million homes,
the real story lies beneath the surface, how audience
measurement, consumption analytics, and platform
intelligence are redefining value creation across
broadcast and digital video.

The shift in revenue pools toward Free TV and
Connected TV reflects a deeper transformation powered
by granular viewer data and targeted advertising. As
India’s video economy moves toward the $20 billion
milestone, the ability to measure, segment, and monetise
audiences across screens is becoming central to strategic
decision-making. Yet, as our coverage on Connected TV
highlights, measurement confidence remains a work in
progress, with evolving standards and differing
benchmarks shaping advertiser perceptions.

In parallel, the rise of Bharti Airtel as the world's No.
2 telecom operator marks a significant inflection point for
India’s global positioning. Airtel’s growth, driven by data
consumption, network expansion, and digital service
integration, underscores the critical role of telecom
networks as the backbone of the modern media ecosystem.
This emergence is not just about scale, but about enabling
a high-capacity, analytics-led environment where content
delivery, broadband, and mobility seamlessly intersect.

At the infrastructure level, investments in R&D and
smart Wi-Fi innovation further reinforce India’s ambition
to lead in connected home ecosystems. However, as
networks become more complex, the need for technical
discipline intensifies. Our Dish Doctor on signal leakage
highlights how maintaining RF integrity is fundamental
to sustaining performance in an increasingly spectrum-
sensitive environment.

Coupled with shifts in satellite dependencies and
regulatory oversight, the industry is clearly recalibrating
itself through a lens of efficiency, accountability, and data
precision. The future will belong to players who can
effectively combine scale with analytics, and infrastructure
with insight.
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