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EDITOR’S  SCATVIEW

India’s media and connectivity ecosystem is entering
a decisively data-driven phase, where analytics, scale, and
infrastructure are converging to reshape the industry’s
future. As television reaches nearly 200 million homes,
the real story lies beneath the surface, how audience
measurement, consumption analytics, and platform
intelligence are redefining value creation across
broadcast and digital video.

The shift in revenue pools toward Free TV and
Connected TV reflects a deeper transformation powered
by granular viewer data and targeted advertising. As
India’s video economy moves toward the $20 billion
milestone, the ability to measure, segment, and monetise
audiences across screens is becoming central to strategic
decision-making. Yet, as our coverage on Connected TV
highlights, measurement confidence remains a work in
progress, with evolving standards and differing
benchmarks shaping advertiser perceptions.

In parallel, the rise of Bharti Airtel as the world’s No.
2 telecom operator marks a significant inflection point for
India’s global positioning. Airtel’s growth, driven by data
consumption, network expansion, and digital service
integration, underscores the critical role of telecom
networks as the backbone of the modern media ecosystem.
This emergence is not just about scale, but about enabling
a high-capacity, analytics-led environment where content
delivery, broadband, and mobility seamlessly intersect.

At the infrastructure level, investments in R&D and
smart Wi-Fi innovation further reinforce India’s ambition
to lead in connected home ecosystems. However, as
networks become more complex, the need for technical
discipline intensifies. Our Dish Doctor on signal leakage
highlights how maintaining RF integrity is fundamental
to sustaining performance in an increasingly spectrum-
sensitive environment.

Coupled with shifts in satellite dependencies and
regulatory oversight, the industry is clearly recalibrating
itself through a lens of efficiency, accountability, and data
precision. The future will belong to players who can
effectively combine scale with analytics, and infrastructure
with insight.
.
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Baart ka maIiDyaa AaOr knaoi@TivaTI [kaoisasTma ek inaNaa-yak $p
sao DoTa AaQaairt daOr maoM p`vaoSa kr rha hO̧  jahaM enaailaiT@sa¸ pOmaanaa
AaOr [MÍasT/@car imalakr [sa ]Vaoga ko BaivaYya kao nayaa Aakar do rho
hOM.jaOsao–jaOsao TolaIivajana lagaBaga 200 imailayana GaraoM tk phuMca rha hO̧
AsalaI khanaI sath ko naIcao CupI hu[- hO–ik kOsao dSa-kaoM ka maapna¸
]pBaaoga enaailaiT@sa AaOr PlaoTfa^ma- [MToilajaoMsa¸ p`saarNa AaOr iDijaTla
vaIiDyaao daonaaoM xao~aoM maoM maUlya inamaa-Na kao ifr sao pirBaaiYat kr rho hOM.

rajasva pUla ka ifr sao ÍI TIvaI AaOr knao@ToD TIvaI kI Aaor
jaanaa¸ ek gahro badlaava kao idKata hO.yah badlaava dSa-kaoM ko baarIk
DoTa AaOr TargaoToD iva&apna sao saMBava huAa hO.jaOsao–jaOsao Baart kI
iDijaTla [ka^namaI 20 ibailayana Da^lar ko AaMkD,o kI Aaor baZ, rhI hO̧
Alaga–Alaga sËIna pr dSa-kaoM kao maapnaa¸ ]nhoM Alaga–Alaga gaùpaoM maoM
baaMTnaa AaOr ]nasao kmaa[- krnaa¸ rNanaIitk fOsalao laonao ka mau#ya AaQaar
banata jaa rha hO.ifr BaI¸ jaOsaik knao@ToD TIvaI pr hmaarI irpaoT-
batatI hO̧  maapnao trIkaoM pr Baraosaa ABaI pUrI trh sao bana nahIM payaa
hO.badlato sTOMDD- AaOr Alaga–Alaga baoMcamaak-̧  iva&apna donao vaalaaoM kI
saaoca kao p`Baaivat kr rho hOM.

[sako saaqa hI BaartI eyarTola ka duinayaa ka dUsaro sabasao baD,o
TolaIka^ma Aa^proTr ko $p maoM ]Barnaa¸ Baart kI vaOiSvak isqait ko ilae
ek Ahma maaoD, hO.DoTa kI Kpt¸ naoTvak- ko ivastar AaOr iDijaTla
saovaaAaoM ko ekIkrNa sao pòirt eyarTola kI yah baZ,t¸ AaQauinak maIiDyaa
ko [kaoisasTma kI rIZ, ko taOr pr TolaIka^ma naoTvak- kI Ahama BaUimaka
kao roKaMikt krtI hO.yah ivakasa kovala pOmaanao ko baaro maoM hI nahIM hO̧
bailk ek ]cca xamata vaalao̧  ivaSlaoYaNa AaQaairt vaatavarNa kao saxama
banaanao ko baaro maoM hO̧  jahaM kMToMT iDilavarI¸ bàâDbaOMD AaOr maaoibailaTI inabaa-Qa
$p sao prspr jauD,to hOM.

bauinayaadI Z,aMcao ko str pr¸ AareMDDI AaOr smaaT- vaa[-–fa[- [naaovaoSana
maoM inavaoSa¸ knao@ToD haoma [kaoisasTma maoM naotR%va krnao kI Baart kI
mah%vaakaMxaa kao AaOr majabaUt krta hO.halaaMik jaOsao–jaOsao naoTvak- AaOr
jaiTla haoto jaa rho hOM̧  tknaIkI AnauSaasana kI ja$rt BaI baZ,tI jaa
rhI hO.isagnala laIkoja pr hmaara ‘iDSa Dâ@Tr’ yah batata hO ik spo@T/ma
ko p`it baZ,tI saMvaodnaSaIlata vaalao maahaOla maoM̧  p`dSa-na kao banaayao rKnao ko
ilae Aaref ekIkrNa kao banaayao rKnaa iktnaa ja$rI hO.

saOTolaa[T pr inaBa-rta AaOr rogaulaoTrI inagaranaI maoM badlaava ko saaqa–
saaqa yah ]Vaoga Aba saaf taOr pr Kud kao kuSalata¸ javaabadohI AaOr
DoTa kI saTIkta ko najaire sao ifr sao vyavaisqat kr rhI hO.BaivaYya
]na iKlaaiD,yaaoM ka haogaa jaao pOmaanao kao enaailaiT@sa ko saaqa AaOr
[MÍasT/@car kao AMtdRiYT ko saaqa p`BaavaI ZMga sao jaaoD, sakoMgao.


