NETFLIX HIKES PRICES ACROSS
PLANS

Netflix has increased subscription prices across
all tiers, with its ad-supported plan rising
to $8.99 per month from $7.99, while the
standard plan has gone up to $19.99. The
premium tier now costs $26.99, up from
$24.99. The platform has also raised
charges for additional members. The move comes as
Netflix, with over 325 million subscribers, reported $12
billion in quarterly revenue, signalling continued focus
on ARPU growth amid intensifying global streaming
competition.

HMVL STOPS NEW OTTPLAY
SUBSCRIPTIONS

Hindustan Media Ventures Limited (HMVL) will
stop onboarding new subscribers for its OTT aggregation
platform OTTplay from March 31, 2026,
citing delayed profitability. While

existing users will continue to be Fe1

serviced, the company is effectively
scaling back its OTT ambitions.
OTTplay contributed Rs 59.86 crore in
FY25 revenue but remained loss-
making with a negative net worth of
Rs 38.09 crore, highlighting the challenges faced by
aggregation-led OTT models in a highly competitive
market.

GOVT REOPENS BIDS FOR SOCIAL MEDIA
AGENCIES

The Central Bureau of Communication
has reopened empanelment for social media
agencies to scale up government digital
campaigns. Agencies will be tasked with
executing paid campaigns and integrating
messaging within creator-led content. The move
signals a broader push towards digital-first
communication strategies, with empanelment
valid until February 2027 under fixed L-1 pricing
structures.
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WAVES OTT CROSSES 84 LAKH USERS

Prasar Bharati’s WAVES OTT platform has crossed
84 lakh registered users since its launch
in November 2024, reflecting growing
adoption of public service digital
content. The platform continues to
expand its library with archival and
regional programming, while PB-
SHABD—its multilingual content
initiative—has extended free access till
March 2027. The growth highlights
increasing traction for government-backed OTT platforms
beyond metro markets.

JIOSTAR SET FOR ORG RESTRUCTURING

JioStar is expected to unveil a new
organisational structure in the coming
weeks, according to Vice Chairman Uday
Shankar. The move is likely part of a broader
integration and consolidation strategy
following the merger of media assets, as
the company looks to streamline
operations and align leadership across its
expanding entertainment and sports
portfolio.

DISH TV BACKS HYBRID TV-OTT MODEL

Dish TV has reiterated that
television will continue to remain central
to Indian households, even as OTT
adoption rises. The company highlighted
the growing importance of hybrid models
that integrate linear TV with streaming
services, positioning them as key drivers
of future growth in India’s evolving content consumption
landscape.

INDIA VIDEO MARKET TO HIT $20 BILLION

India’s online video market is projected to reach $20
billion by 2030, reflecting strong growth driven by digital
adoption and content demand. However, industry experts
note that traditional television will continue to remain
relevant, with steady revenue growth expected, pointing
towards a hybrid media ecosystem rather than a complete
shift to OTT. W
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