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na oTiFlask na o saBaI Plaansa kI kImato M baZ,a[-na oTiFlask na o saBaI Plaansa kI kImato M baZ,a[-na oTiFlask na o saBaI Plaansa kI kImato M baZ,a[-na oTiFlask na o saBaI Plaansa kI kImato M baZ,a[-na oTiFlask na o saBaI Plaansa kI kImato M baZ,a[-
naoTiFlask nao ApnaI saBaI iTyasa- ³EaoiNayaaoḾ  maoM sabsaiËPSana kI

kImatoM baZ,a dI hO.Ap [saka eD–sapao-ToD Plaana $7º99 p`it maah sao
baZ,kr $8º99 p`it maah hao gayaa hO̧  jabaik sTOMDD-
Plaa^na $19º99 tk phuMca gayaa hO.p`Iimayama iTyar
kI kImat Aba $24º99 sao baZ,kr $26º99 hao
gayaI hO.PlaoTfa^ma- nao Aitir@t sadsyaaoM ko ilae BaI
Saulk baZ,a idyaa hOM.yah kdma eosao samaya maoM ]zayaa

gayaa hO jaba naoTiFlask nao̧  ijasako 325 imailayana sao AiQak sabsaËa[bar
hOM̧  $12 ibailayana kI tImaahI rajasva dja- ikyaa hO.yah vaOiSvak sT/IimaMga
p`itspQaa- ko toja haonao ko baIca eAarpIyaU ³p`it ]pyaaogakta- AaOsat
rajasva´ vaRiw pr lagaatar Qyaana koMid`t krnao ka saMkot dota hO.
ecaemavaIela na o AaoTITIPla o ko naya o sabsaiËPSana ba Md ikyaoecaemavaIela na o AaoTITIPla o ko naya o sabsaiËPSana ba Md ikyaoecaemavaIela na o AaoTITIPla o ko naya o sabsaiËPSana ba Md ikyaoecaemavaIela na o AaoTITIPla o ko naya o sabsaiËPSana ba Md ikyaoecaemavaIela na o AaoTITIPla o ko naya o sabsaiËPSana ba Md ikyao

iMhMdustana maIiDyaa vaoMcasa- ilaimaToD ³ecaemavaIela´ Apnao AaoTITI
egàIgaoSana PlaoTfâma- AaoTITIPlao ko ilae 31 maaca- 2026 sao nayao sabsaËa[bar

jaaoD,naa baMd kr dogaa.kMpnaI nao [sakI vajah
maunaafa haonao maoM dorI batayaI hO.maaOjaUda yaUjasa- kao
saovaa imalatI rhogaI¸ laoikna kMpnaI Asala maoM
ApnaI AaoTITI sao jauD,I yaaojanaaAaoM kao kma kr
rhI hO.iva<avaYa- 2025 maoM AaoTITIPlao nao kMpnaI
ko kula rajasva maoM 59º86 kraoD, Épyao ka
yaaogadana idyaa¸ laoikna yah GaaTo maoM hI rha AaOr

[sakI naoTvaqa- 38º09 kraoD, Épyao ?Naa%mak rhI.yah idKata hO ik
ek bahut hI p`itspQaI- baajaar maoM ega`IgaoSana AaQaairt AaoTITI maa^Dlsa
kao ikna caunaaOityaaoM ka saamaanaa krnaa pD,ta hO.
sarkar nao saa oSala maIiDyaa ko ilae ifr sao baa olaI maMgaayaIsarkar nao saa oSala maIiDyaa ko ilae ifr sao baa olaI maMgaayaIsarkar nao saa oSala maIiDyaa ko ilae ifr sao baa olaI maMgaayaIsarkar nao saa oSala maIiDyaa ko ilae ifr sao baa olaI maMgaayaIsarkar nao saa oSala maIiDyaa ko ilae ifr sao baa olaI maMgaayaI

saoMT/la byaUrao Aa^f kmyauinakoSansa nao sarkarI
iDijaTla AiBayaanaaoM ka ivastar krnao ko ilae saaoSala maIiDyaa
ejaoisaMyaaoM ko emponalamaoMT kao ifr sao Kaola idyaa hO.ejaoMisayaaoM
kao poD kOMpna calaanao AaOr iËeTr AaQaairt kMToMT maoM
maOsaoijaMga kao Saaimala krnao ka kama saaOMpa jaayaogaa.yah kdma
‘iDijaTla fsT-’ saMcaar rNanaIityaaoM kI Aaor ek vyaapk
badlaava ka saMkot dota hO̧  yah emponalamaoMT frvarI 2027
tk ek inaiScat ela–1 maUlya saMrcanaa ko tht maanya

rhogaa.

NETFLIX HIKES PRICES ACROSS
PLANS

Netflix has increased subscription prices across
all tiers, with its ad-supported plan rising
to $8.99 per month from $7.99, while the
standard plan has gone up to $19.99. The
premium tier now costs $26.99, up from
$24.99. The platform has also raised
charges for additional members. The move comes as
Netflix, with over 325 million subscribers, reported $12
billion in quarterly revenue, signalling continued focus
on ARPU growth amid intensifying global streaming
competition.

HMVL STOPS NEW OTTPLAY
SUBSCRIPTIONS

Hindustan Media Ventures Limited (HMVL) will
stop onboarding new subscribers for its OTT aggregation
platform OTTplay from March 31, 2026,
citing delayed profitability. While
existing users will continue to be
serviced, the company is effectively
scaling back its OTT ambitions.
OTTplay contributed Rs 59.86 crore in
FY25 revenue but remained loss-
making with a negative net worth of
Rs 38.09 crore, highlighting the challenges faced by
aggregation-led OTT models in a highly competitive
market.

GOVT REOPENS BIDS FOR SOCIAL MEDIA
AGENCIES

The Central Bureau of Communication
has reopened empanelment for social media
agencies to scale up government digital
campaigns. Agencies will be tasked with
executing paid campaigns and integrating
messaging within creator-led content. The move
signals a broader push towards digital-first
communication strategies, with empanelment
valid until February 2027 under fixed L-1 pricing
structures.
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vaobsa AaoTITI nao 84 laaK yaUjasa- ka AaMkD,a par ikyaavaobsa AaoTITI nao 84 laaK yaUjasa- ka AaMkD,a par ikyaavaobsa AaoTITI nao 84 laaK yaUjasa- ka AaMkD,a par ikyaavaobsa AaoTITI nao 84 laaK yaUjasa- ka AaMkD,a par ikyaavaobsa AaoTITI nao 84 laaK yaUjasa- ka AaMkD,a par ikyaa
p`saar BaartI ko vaobsa AaoTITI PlaoTfa^ma- nao navabaMr 2024 maoM laa^nca

haonao ko baad sao 84 laaK pMjaIkRt yaUjasa- ka AaMkD,a
par kr ilayaa hO.yah saava-jainak saovaa iDijaTla
saamaga`I kao Apnaanao kI baZ,tI p`vaRi<a kao dSaa-ta
hO.yah PlaoTfa^ma- ApnaI laa[baòrI ka ivastar puralaoK
AaOr xao~Iya p`aoga`aimaMga ko saaqa lagaatar kr rha hO̧
jabaik pIbaI–esaecaebaIDI–[sakI bahuBaaYaI saamaga`I
phla–nao maaca- 2027 tk mauFt phuMca baZ,a dI

hO.yah vaRiw maoT/ao SahraoM sao baahr BaI sarkar samaiqa-t AaoTITI PlaoTfa^ma- ko
p`it baZ,to AakYa-Na kao ]jaagarkrtI hO.

ijayaa osTar sa Mgaznaa%mak puna -gazna ko ilae tOyaarijayaa osTar sa Mgaznaa%mak puna -gazna ko ilae tOyaarijayaa osTar sa Mgaznaa%mak puna -gazna ko ilae tOyaarijayaa osTar sa Mgaznaa%mak puna -gazna ko ilae tOyaarijayaa osTar sa Mgaznaa%mak puna -gazna ko ilae tOyaar
vaayasa caOnarmaOna ]dyaSaMkr ko mautaibak ijayaaosTar

Aanao vaalao saPtah maoM ek nayaa saMgaznaa%mak Z,aMcaa poSa
krnao vaalaa hO.yah kdma maIiDyaa esaoT\sa ko ivalaya ko
baad ek baD,I ekIkrNa AaOr kMsaaoilaDoSana rNanaIit
ka ihssaa hao sakta hO̧  @yaaoMik kMpnao Apnao baZ,to
manaaorMjana va Kola paoT-faoilayaao mao M saMcaalana kao
sauvyavaisqat AaOr laIDriSap kao ek saaqa laanaa caahtI

hO.

iDSa TIvaI na o ha[-iba `D AaoTITI maa ^Dla ka samaqa -na ikyaaiDSa TIvaI na o ha[-iba `D AaoTITI maa ^Dla ka samaqa -na ikyaaiDSa TIvaI na o ha[-iba `D AaoTITI maa ^Dla ka samaqa -na ikyaaiDSa TIvaI na o ha[-iba `D AaoTITI maa ^Dla ka samaqa -na ikyaaiDSa TIvaI na o ha[-iba `D AaoTITI maa ^Dla ka samaqa -na ikyaa

iDSa TIvaI nao ifr daohrayaa hO ik BaartIya
GaraoM maoM TolaIivajana kI BaUimaka hmaoSaa kI trh banaI
rhogaI¸ Balao hI AaoTITI ka calana baZ, rha hO.kMpnaI
nao ]na ha[iba`D maa^Dlsa ko baZ,to mah%va pr jaaor
idyaa hO jaao laIinayar TIvaI kao sT/IimaMga saovaaAaoM ko
saaqa jaaoD,to hOM: kMpnaI nao [nhoM Baart ko badlato

kMToMT ]pBaaoga ko maahaOla maoM BaivaYya kI vaRiw ka mau#ya caalana batayaa hO.

Baart ka vaIiDyaa o baajaar Baart ka vaIiDyaa o baajaar Baart ka vaIiDyaa o baajaar Baart ka vaIiDyaa o baajaar Baart ka vaIiDyaa o baajaar $20 Arba tk phu Mca ogaa20 Arba tk phu Mca ogaa20 Arba tk phu Mca ogaa20 Arba tk phu Mca ogaa20 Arba tk phu Mca ogaa
Baart ka Aa^nalaa[na vaIiDyaao baajaar 2030 tk $20Arba tk

phuMcanao ka Anaumaana hO̧  jaao iDijaTla Apnaanao AaOr kMToMT kI maaMga sao
pòirt majabaUt ivakasa kao dSaa-ta hO.halaaMik ]Vaoga ivaSaoYa&aooM ka khnaa
hO ik parMpirk TolaIivajana BaI p`asaMigak banaa rhogaa AaOr [sasao rajasva maoM
lagaatar vaRiw kI ]mmaId hO̧  yah pUrI trh sao AaoTITI pr calao jaanao ko
bajaaya ek ha[-iba`D maIiDyaa [kaoisasTma kI Aaor [Saara krta hO. 

WAVES OTT CROSSES 84 LAKH USERS
Prasar Bharati’s WAVES OTT platform has crossed

84 lakh registered users since its launch
in November 2024, reflecting growing
adoption of public service digital
content. The platform continues to
expand its library with archival and
regional programming, while PB-
SHABD—its multilingual content
initiative—has extended free access till
March 2027. The growth highlights
increasing traction for government-backed OTT platforms
beyond metro markets.

JIOSTAR SET FOR ORG RESTRUCTURING
JioStar is expected to unveil a new

organisational structure in the coming
weeks, according to Vice Chairman Uday
Shankar. The move is likely part of a broader
integration and consolidation strategy
following the merger of media assets, as
the company looks to streamline
operations and align leadership across its
expanding entertainment and sports
portfolio.

DISH TV BACKS HYBRID TV-OTT MODEL
Dish TV has reiterated that

television will continue to remain central
to Indian households, even as OTT
adoption rises. The company highlighted
the growing importance of hybrid models
that integrate linear TV with streaming
services, positioning them as key drivers
of future growth in India’s evolving content consumption
landscape.

INDIA VIDEO MARKET TO HIT $20 BILLION
India’s online video market is projected to reach $20

billion by 2030, reflecting strong growth driven by digital
adoption and content demand. However, industry experts
note that traditional television will continue to remain
relevant, with steady revenue growth expected, pointing
towards a hybrid media ecosystem rather than a complete
shift to OTT.




