
V
O

L
U

M
E

 X
X

X
III / 0

5
 / 2

0
2
5

J
U

L
Y

 2
0
2
5

S
A

T
E

L
L

IT
E

 &
 C

A
B

L
E

 T
V

 T
R

A
D

E
 G

U
ID

E

Total 56 Pages JULY 2025

TRADE GUIDE

JULY 2025

OFFICIAL
PUBLICATION

VOL XXXIII / 05 / 2025

…….including Broadband & IPTVE-EDITION

INDIA’S MOST RESPECTED TRADE MAGAZINE FOR THE 

CABLE TV, BROADBAND, IPTV & SATELLITE INDUSTRY

NEWS …. BROADBAND .... DISH DOCTOR …. CHANNEL GUIDE .... AND LOTS MORE….!!

32





33S
FUJIKURA  

33S
FUJIKURA  

33S



24

&ontents

ART,&/E6...

-8/< 2025 ,ssue: 92/ ;;;,,, / 05 / 2025

CATV

Printed & Published by MANOJ MADHAVAN on behalf of NUERNBERGMESSE INDIA PVT. LTD. 
and printed at SYSTEMS, Unit 1, YAC Industrial Estate, Kondivita Road, Andheri (W), Mumbai 400059 and 
Published at 312/313, A Wing, 3rd Floor, Dynasty Business Park, Andheri Kurla Road, 
Andheri (E), Mumbai – 400059. Editor MANOJ KUMAR MADHAVAN.

For AdYertisement 	 Publicity

&ontact : 6ATE//,TE 	 &AB/E T9

Mob.: ��� - ����������
E-Mail: geeta.lalwani@nm-india.com   

Website: http://www.scatmag.com

312/313, A Wing, 3rd Floor, Dynasty Business Park, 

Andheri Kurla Road, Andheri (E), Mumbai – 400059. 

F
2
&
8
6

6 ED,T2R,A/ / saMpadkIya

,1D,A¶6 T9 E&26<6TEM 1EED6 
8R*E1T F,;: TRA, &+,EF

Baart ko TIvaI [kaoisasTma kao t%kala sauQaar kI
AavaSyakta hO: T/a[- p`mauK

TRA&K,1* &AB/E 	 6ATE//,TE 
*R2WT+ ,1 EMER*,1* 
E&212M,E6

]BartI Aqa-vyavasqaaAaoM maoM kobala va saOTolaa[T
ivakasa pr najar rKnaa

=EE E<E6 1EW-A*E &21TE1T 
A1D TE&+ *R2WT+

jaI kI najar nayao jamaanao ko kMToMT AaOr tknaIkI
ivakasa pr

,1D,A1 1EW6 BR2AD&A6TER6 
BATT/E /266E6 AM,D RE9E18E 
D,9ER*E1&E

rajasva maoM AMtr ko baIca GaaTo sao jaUJa rho BaartIya
maIiDyaa p`saark

&+A11E/ 6+2WD2W1: DT+ 96 
BR2AD&A6TER6 +EAT6 8P

caOnala maukabalaa: DITIeca banaama p`saark gahrata
jaa rha hO

D,6+ D2&T2R iDSa Da^@Tr 1EW6 samaacaar40 0�

B86,1E66 1EW6

,1TER1AT,21A/ 1EW6

3�

D,6+ D2&T2R 1EW6 ,1TER1AT,21A/ 1EW6 

B86,1E66 1EW6 iDSa Da^@Tr samaacaar

3�

JULY 2025SATELLITE & CABLE TV 4

TOOLS AND METRICS FOR 

MEASURING SATELLITE AND 

CABLE VIEWERSHIP

19

EDITOR & PUBLISHER
Manoj Kumar Madhavan
manoj.madhavan@nm-india.com

FOUNDER PUBLISHER
SUDEEP MALHOTRA

ADVERTISING 
Geeta Lalwani
geeta.lalwani@nm-india.com

DTP : Prashant Karangutkar
prashant.karangutkar@nm-india.com

SUBSCRIPTIONS : 
Nishant Masurkar
nishant.masurkar@nm-india.com

HINDI TRANSLATIONS : 
Paripurnanand

MED,A BEAT

maIiDyaabaIT
laoKk: ASaaok manasauKanaI

25
By Ashok Mansukhani 

MED,A
6 1EW MA1TRA - 
68R9,9A/ 2F T+E F,TTE6T�

�595
FOR ALL SUBSCRIPTION RELATED MATTERS

Tel.: ���-��-���� ����  E-mail: subscribe#scatmag.com

&ontact : Mr 1ishant Masurkar

For AdYertisement 	 Publicity
&ontact : 6ATE//,TE 	 &AB/E T9

Mob.: ��� - ����������
E-Mail: geeta.lalwani#nm-india.com   Website: httS://www.scatmag.com

Tel.: ���-��-���� ����&ontact : Mr 1ishant Masurkar

312/313, A Wing, 3rd Floor, Dynasty Business Park, 
Andheri Kurla Road, Andheri (E), Mumbai – 400059. 

MED,A BEAT

maIiDyaabaIT
laoKk: ASaaok manasauKanaI

14
By Ashok Mansukhani 

,1D,A F,1A//< M29,1* T2 
6TR8&T8RED RE*8/AT,21BaartIya maIiDyaa maoM lagaatar badlaava

25

Printed & Published by MANOJ MADHAVAN on behalf of NUERNBERGMESSE INDIA PVT. LTD. 
and printed at SYSTEMS, Unit 1, YAC Industrial Estate, Kondivita Road, Andheri (W), Mumbai 400059 and 
Published at 312/313, A Wing, 3rd Floor, Dynasty Business Park, Andheri Kurla Road, 
Andheri (E), Mumbai – 400059. Editor MANOJ KUMAR MADHAVAN. 

saOTolaa[T AaOr kobala dSa-kaoM kI saM#yaa maapnao
ko ilae ]pkrNa AaOr maIiT/k

32

36

31



&ontents
BROADBAND � IPTV

SATELLITE & CABLE TV Magazine is published monthly, 12 issues per year. It is available only through 
subscription and at selected dealers of high quality Satellite & Cable TV equipment & Technical books.

is the Trade Mark of SATELLITE & CABLE TV Magazine. No material including the Logo may be 
reproduced, electronically or otherwise, without written consent of the publisher. The opinions in 
the articles are those of the authors and the publisher may not necessarily agree with them.

SATELLITE & CABLE TV accepts no responsibility for material contained in the advertisements. It is not the 
intention of the magazine to encourage in any way actions which are contrary to existing or future regulations, rules or 
local laws. NUERNBERGMESSE INDIAPVT. LTD.

312/313, A Wing, 3rd Floor, Dynasty Business Park, 
Andheri Kurla Road, Andheri (E), Mumbai – 400059. 
Tel.: 022-2616 5300

T2TA/ PA*E656

BR2ADBA1D 	 ,PT9 1EW6
&+A11E/ *8,DE43

&+A11E/ *8,DE
Monthly Listing of Satellite 
Channels, Their Parameters, 
Az & EL

BR2ADBA1D 	 
,PT9 1EW6
Updates of Broadband
& IPTV

10

SATELLITE & CABLE TV 5

42

&+A11E/ &+A1*E6

&+A11E/ &+A1*E6

14 - 16 OCTOBER, 2025

ART,&/E6...

1ETF/,; EMBRA&E6 /,1EAR T9

naoTiFlask nao laIinayar TIvaI kao Apnaayaa

6& R8/,1* RA,6E6 RED F/A*6 
F2R D,*,TA/ MED,A

esasaI ko fOsalao nao iDijaTla maIiDyaa ko ilae
Ktro kI GaMTI bajaa dI

1ETF/,; A1D BA/A-, TE/EF,/M6 
PA&T F2R D,9ER6E ,1D,A1 
6T2R<TE//,1*

naoTiFlask AarO baalaajaI TloaIiflmsa nao ivaivaQa
BaartIya khanaI ko ilae samaJaatOa ikyaa

6TREAM,1* P/ATF2RM6 T8R1 
T2 A, F2R 6&R,PTWR,T,1*

sT/IimaMga PlaoTfa^ma- isËPT ko ilae eAa[- ka
sahara lao rho hOM

F
2
&
8
6

23

33

JULY 2025

MONETIZING THE STREAM: PPV, 

SUBS & NEXT-GEN REVENUE12
sT/Ima ka maud`IkrNa: pIpIvaI¸ sabsaËIPSana AaOr
AgalaI pIZ,I ka rajasva

34

35



6 SATELLITE & CABLE TV JULY 2025

(Manoj Kumar Madhavan) (Manoj Kumar Madhavan)

EDITOR’S  SCATVIEW

India’s broadcast and digital entertainment industry
is undergoing seismic shifts—but at the heart of this
transformation lies one critical issue: audience
measurement.

As platforms fragment and content consumption
diversifies, the ability to accurately measure who is
watching, where, and how has never been more vital—
or more contested. TRAI Chairman A.K. Lahoti called
for a complete overhaul of India’s TV viewership
measurement framework, calling attention to its outdated
tools in the face of hybrid consumption trends.

In this edition, we take a deep dive into the tools,
technologies, and frameworks that are redefining how
satellite and cable TV viewership is quantified. From
hardware-based data collection to AI-powered analytics
and hybrid panels, broadcasters and advertisers are
seeking better clarity in an increasingly blurred
ecosystem. We also track the impact of these shifts across
emerging economies where cable and satellite markets
are still expanding—and where measurement
infrastructure could make or break growth trajectories.

Meanwhile, a brewing channel conflict has
escalated between DTH giants and broadcasters, with
Tata Play and Airtel Digital TV removing Sony and Zee
channels from their base packs, sparking debates around
pricing power and content access. In parallel, Netflix is
making global headlines—first with its entry into linear
TV via a partnership with France’s TF1, and then with
a long-term creative alliance with Balaji Telefilms,
reinforcing its ambitions in India’s regional and premium
content space.

We also examine the increasing role of AI in
scriptwriting, Zee’s Rs 1,000 crore bet on digital
transformation, and a landmark Supreme Court ruling
that may pave the way for new taxes on OTT platforms
under the guise of entertainment levies—yet another
curveball for digital players already wrestling with
monetization challenges.

But make no mistake: whether it’s DTH or streaming,
the future will belong to those who can prove their
audience, not just attract it. Transparent, real-time, and
reliable measurement will be the bedrock of tomorrow’s
media economy.

Manoj Kumar Madhavan

Baart ka p`saarNa AaOr iDijaTla manaaorMjana ]Vaoga baD,o badlaavaaoM sao
gaujar rha hO–laoikna [sa badlaava ko koMd` maoM ek mah%vapUNa- mau_a hO: dSa-kaoM
ka Aaklana.

jaOsao–jaOsao PlaoTfa^ma- ivaKMiDt haoto jaa rho hOM AaOr saamaga`I kI Kpt
ivaivaQa haotI jaa rhI hO̧  yah saiTk $p sao maapnao kI xamata ik kaOna
doK rha hO̧  khaM AaOr kOsao doK rha hO̧  phlao kBaI [tnaI mah%vapUNa-
nahIM rhI–yaa [tnaI ivavaaidt BaI nahIM rhI.T/a[- ko AQyaxa eºkoºlaaohaTI
nao Baart ko TIvaI dSa-k saM#yaa maapna Z,aMcao maoM AamaUla–caUla pirvat-na ka
Aah\vaana ikyaa AaOr ha[iba`D ]pBaaoga ko $JaanaaoM ko ma_onajar [sako puranao
]pkrNaaoM kI Aaor Qyaana AakiYa-t ikyaa hO.

[sa saMskrNa maoM¸ hma ]na ]pkrNaaoM¸ tknaIkI AaOr Z,aMcaaoM pr
gahrayaI sao cacaa- kroMgao jaao saOTolaa[T AaOr kobala TIvaI dSa-kaoM kI saM#yaa
inaQaa-irt krnao ko trIko kao nayao isaro sao pirBaaiYat kr rho hOM.haD-vaoyar
AaQaairt DoTa saMga`h sao laokr eAa[-–saMcaailat enaailaiT@sa AaOr ha[iba`D
pOnala tk¸ p`saark AaOr iva&apnadata tojaI sao QauMQalao haoto jaa rho
pairisqaitkI tM~ maoM baohtr spYTta kao tlaaSa kr rho hOM.hma ]BartI
Aqa-vyavaqaaAaoM maoM [na badlaavaaoM ko p`Baava pr BaI najar rKto hOM jahaM
kobala AaOr saOTolaa[T baajaar ABaI BaI ivastar kr rho hOM–AaOr jahaM
maapna kI bauinayaadI ZaMcaa ivakasa kI rah kao banaa yaa ibagaaD, sakta hO.

[sa baIca DITIeca idggajaaoM AaOr p`saarkaoM ko baIca caOnalaaoM kao laokr
Tkrava baZ, gayaa hO.TaTa Plao AaOr eyarTola iDijaTla TIvaI nao Apnao baosa
pOk sao saaonaI AaOr jaI ko caOnalaaoM kao hTa idyaa hO̧  ijasasao maUlya inaQaa-rNa
AaOr kMToMT tk phuMca kao laokr bahsa iCD, gayaI hO.[sako saaqa hI
naoTiFlask vaOiSvakstr pr sauiK-yaaM baTaor rha hO–phlao ÍaMsa ko TIef1
ko saaqa saaJaodarI ko jaire laIinayar TIvaI maoM p`vaoSa krko̧  AaOr ifr
baalaajaI TolaIiflmsa ko saaqa dIGa-kailak rcanaa%mak gazbaMQana ko jaire¸
Baart ko xao~Iya AaOr p`iIimayama kMToMT xao~ maoM ApnaI mah%vaakaMxaaAaoM kao
majabaUt kr rha hO.

hma pTkqaa laoKna maoM eAa[- kI baZ,tI BaUimaka¸ iDijaTla badlaava
pr jaI ko 1000 kraoD, Épyao ko daMva AaOr saup`Ima kaoT- ko ]sa
eoithaisak fOsalao kI BaI pD,tala kr rho hOM jaao manaaorMjana kraoM kI AaD,
maoM AaoTITI PlaoTfa^msa- pr nayao kr lagaanao ka rasta Kaola sakta hO–jaao
phlao sao hI maud`IkrNa kI caunaaOityaaoM sao jaUJa rho iDijaTla iKlaaiD,yaaoM ko
ilae ek AaOr krara JaTka hO.

laoikna kao[- galatfhmaI na palaoM: caaho DITIeca hao yaa sT/IimaMga¸
BaivaYya ]nhIM ka haogaa jaao Apnao dSa-kaoM kao isaf- AakiYa-t hI nahIM̧
bailk ]nhoM saaibat BaI kr payaoMgao.pardSaI-̧  vaastivak samaya AaOr ivaSvanaIya
maapna kla kI maIiDyaa Aqa-vyavasqaa kI naIMva haogaI.
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saOTolaa[T AaOr kobala TIvaI kI duinayaa maoM
hmaaro caaraoM trf @yaa hao rha ]saka navaInatma ApDoT

The Latest Update on Whats Happening
Around Us In The World Of Satellite & Cable TV

inaku Mja gaga - na o enaDITIvaI kao Alaivada khainaku Mja gaga - na o enaDITIvaI kao Alaivada khainaku Mja gaga - na o enaDITIvaI kao Alaivada khainaku Mja gaga - na o enaDITIvaI kao Alaivada khainaku Mja gaga - na o enaDITIvaI kao Alaivada kha

inakuMja gaga- enaDITIvaI 24x7 maoM vairYz p`baMQa saMpadk ko pd sao
saovaainavaR<a hao gayao hOM.Ta[msa samaUh maoM lambao kaya-kala ko baad navabar

2023 maoM pdBaar ga`hNa krnao vaalao gaga- nao enaDITIvaI
24x7 AaOr enaDITIvaI [MiDyaa daonaaoM ko ilae saMpadkIya
rNanaIit kao Aakar donao maoM mah%vapUNa- BaUimaka inaBaa[-.dao
dSakaoM sao AiQak AnauBava vaalao p~kairta ko xao~ maoM

AnauBavaI¸ ]nhaoMnao phlao imarr naa] ko kaya-kaarI saMpadk ko $p maoM kaya-
ikyaa.]nako jaanao sao naoTvak- ]nako saMixaPt laoikna ]cca p`BaavaI kaya-
kala ka AMt hao gaya hO.
Baart ka ba `a ^Dba O MD ]pBaa o@ta AaQaar 975Baart ka ba `a ^Dba O MD ]pBaa o@ta AaQaar 975Baart ka ba `a ^Dba O MD ]pBaa o@ta AaQaar 975Baart ka ba `a ^Dba O MD ]pBaa o@ta AaQaar 975Baart ka ba `a ^Dba O MD ]pBaa o@ta AaQaar 975
imailayana ko krIbaimailayana ko krIbaimailayana ko krIbaimailayana ko krIbaimailayana ko krIba

T/a[- ko AaMkD,aoM ko Anausaar¸ ma[- 2025 maoM Baart
ko ba`a^DbaOMD sabsaiËPSana baZ,kr 97º487 imailayana hao
gayaa¸ jaao ipClao mahInao kI tulanaa maoM 3º37‰ kI
vaRiw hO.[samaoM if@sD vaayarlaosa ]pyaaogakta-AaoM maoM
60‰ kI vaRiw ka p`mauK yaaogadana rha.irlaayaMsa
ijayaao 49º487 imailayana ko saaqa baajaar ka Aga`NaI
rha¸ BaartI eyarTola 30º215 imailayana ko saaqa dUsaro
AaOr vaaoDafaona Aa[iDyaa 12º686 imailayana ko saaqa
tIsaro sqaana pr rha.SaIYa- paMca p`dataAaoM ka kula
baajaar maoM lagaBaga 98º5‰ ihssaa qaa¸ jaao [sa xao~ ko

p`mauK iKlaaiD,yaaoM ko [d-–igad- koMid`t haonao kI puiYT krta hO.
baIeAarsaI ka o saa o naI ko gaa Orva banajaI - ko $p ma o MbaIeAarsaI ka o saa o naI ko gaa Orva banajaI - ko $p ma o MbaIeAarsaI ka o saa o naI ko gaa Orva banajaI - ko $p ma o MbaIeAarsaI ka o saa o naI ko gaa Orva banajaI - ko $p ma o MbaIeAarsaI ka o saa o naI ko gaa Orva banajaI - ko $p ma o M
n ay a a AQyaxa im ala an aya a AQyaxa im ala an aya a AQyaxa im ala an aya a AQyaxa im ala an aya a AQyaxa im ala a

saaonaI ip@casa- naoTvak- [MiDyaa ko emaDI AaOr saI[-
Aao gaaOrva banajaI- ba`a^DkasT Aa^iDyaMsa irsaca- ka]Misala
³baIeAarsaI´ [MiDyaa ko AQyaxa banao hO.maIiDyaa naotR%va maoM
20 sao AiQak vaYaao-M ko AnauBava ko saaqa banajaI- saMpadkIya
AnauBava AaOr vyavasaaiyak AMtdRiYT ka ek majabaUt imaEaNa
laokr Aato hOM.]nakI inayaui@t kao baIeAarsaI kI rNanaIitk
idSaa kao puna-jaIiva-t krnao ko ek kdma ko $p maoM doKa
jaa rha hO̧  @yaaoMik ]Vaoga ha[iba`D AaOr iDijaTla p`qama

maapna maIiT/@sa kI Aaor baZ, rha hO.
p ` s a ar Ba artI n a o  d UrdSa - n a AiBala oKag a ar k o il aep ` s a ar Ba artI n a o  d UrdSa - n a AiBala oKag a ar k o il aep ` s a ar Ba artI n a o  d UrdSa - n a AiBala oKag a ar k o il aep ` s a ar Ba artI n a o  d UrdSa - n a AiBala oKag a ar k o il aep ` s a ar Ba artI n a o  d UrdSa - n a AiBala oKag a ar k o il ae
Aa[-pI dava o kI maa Mga kIAa[-pI dava o kI maa Mga kIAa[-pI dava o kI maa Mga kIAa[-pI dava o kI maa Mga kIAa[-pI dava o kI maa Mga kI

p`saar BaartI nao dUrdSa-na ko pUva- kaya-ËmaaoM maoM Saaimala inamaa-taAaoM
AaOr saamaga`I inamaa-taAaoM sao davao AamaMi~t ikyao hOM.naaoiTsa maoM ihtQaarkaoM

NIKUNJ GARG BIDS FAREWELL TO
NDTV

Nikunj Garg has moved on from his role as Senior
Managing Editor at NDTV24x7. Having joined in
November 2023 after a long stint with the Times
Group, Garg played a pivotal role in shaping
editorial strategy for both NDTV24x7 and
NDTV India. A journalism veteran with over
two decades of experience, he previously
served as Managing Editor of Mirror Now and Executive
Editor of Times Now. His departure marks the end of a
brief but high-impact tenure at the network.

INDIA’S BROADBAND USER BASE NEARS
975 MILLION

India’s broadband subscriptions
surged to 974.87 million in May 2025,
registering a 3.37% growth over the
previous month, according to TRAI data.
A major contributor to this growth was a
60% increase in fixed wireless users.
Reliance Jio led the market with 494.47
million users, followed by Bharti Airtel at
302.15 million and Vodafone Idea at 126.86
million. The top five providers accounted
for nearly 98.5% of the total market, reaffirming the sector’s
consolidation around key players.

BARC GETS NEW CHAIRMAN IN
SONY’S GAURAV BANERJEE

Gaurav Banerjee, MD & CEO of Sony
Pictures Networks India, has taken charge as
Chairman of the Broadcast Audience Research
Council (BARC) India. With over 20 years in
media leadership, Banerjee brings a strong mix
of editorial experience and business insight.
His appointment is seen as a move to
rejuvenate BARC’s strategic direction as the
industry transitions toward hybrid and digital-first
measurement metrics.

PRASAR BHARATI SEEKS IP CLAIMS
FOR DOORDARSHAN ARCHIVES

Prasar Bharati has issued a call for claims from
producers and content creators who have been involved
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kao Apnao AiQakar jatanao ko ilae 45 idna ka samaya
idyaa gayaa hO̧  Anyaqaa¸ p`saark baaOiwk saMpda ka
pUNa- svaaima%va ga`hNa kr laogaa.[sasao p`saar BaartI
kao ibanaa iksaI kanaUnaI baaQyata ko ivaiBanna PlaoTfa^maao-
M pr saamaga`I ka punap`-yaaojana yaa isaMiDkoT krnao kI

Anaumait imala jaayaogaI.
iva<avaYa- 2025 kI caaOqaI tImaahI mao M po DITIeca xao~iva<avaYa- 2025 kI caaOqaI tImaahI mao M po DITIeca xao~iva<avaYa- 2025 kI caaOqaI tImaahI mao M po DITIeca xao~iva<avaYa- 2025 kI caaOqaI tImaahI mao M po DITIeca xao~iva<avaYa- 2025 kI caaOqaI tImaahI mao M po DITIeca xao~
ma o M 1º3 imailayana kI igaravaTma o M 1º3 imailayana kI igaravaTma o M 1º3 imailayana kI igaravaTma o M 1º3 imailayana kI igaravaTma o M 1º3 imailayana kI igaravaT

T/a[- kI p`dSa-na irpaoT- ko Anausaar¸ Baart maoM po–DITIeca ga`ahkaoM
kI kula saM#yaa idsaMbar 2024 ko 58º22 imailayana sao GaTkr maaca-
2025 maoM 56º92 imailayana rh gayaI.ivaSlaoYak [sa igaravaT ka karNa
AaoTITI Apnaanao maoM vaRiw AaOr DITIeca Aa^proTraoM ko saamanao Aanao vaalaI
baMDilaMga caunaaOityaaoM kao maanato hOM.halaaMik AaMkD,oM yah BaI dSaa-to hOM ik
lagaBaga 57 imailayana pirvaar ABaI BaI saOTolaa[T TIvaI pr inaBa-r hOM̧
Kasakr ga`amaINa AaOr gaOr–maoT/ao xao~aoM maoM.
ko Md` na o p`saar BaartI baa oD- ma o M pdao M ko ilae Aava odnako Md` na o p`saar BaartI baa oD- ma o M pdao M ko ilae Aava odnako Md` na o p`saar BaartI baa oD- ma o M pdao M ko ilae Aava odnako Md` na o p`saar BaartI baa oD- ma o M pdao M ko ilae Aava odnako Md` na o p`saar BaartI baa oD- ma o M pdao M ko ilae Aava odna
Aama M i `t ikyaaAama M i `t ikyaaAama M i `t ikyaaAama M i `t ikyaaAama M i `t ikyaa

saUcanaa va p`saarNa maM~alaya¸ p`saar Baart baaoD- maoM dao
vairYz pdaoM–sadsya ³kaima-k´ AaOr sadsya ³iva<a´–
ko ilae Aavaodna AamaMi~t kr rha hO.laovala–15
kI [na inayaui@tyaaoM maoM Baart sarkar ko Apr saicava
ka pd Saaimala haogaa.saava-jainak xao~ ko ]pËmaaoM
ko AavaodkaoM ko pasa samakxa pd haonaa caaihe
AaOr emabaIe AaOr baD,o saMgaznaaoM maoM AnauBava rKnao

vaalaaoM kao p`aqaimakta dI jaayaogaI.

p`saar BaartI nao 89vaIM DIDI ÍI iDSa naIlaamaI p`iËyaap`saar BaartI nao 89vaIM DIDI ÍI iDSa naIlaamaI p`iËyaap`saar BaartI nao 89vaIM DIDI ÍI iDSa naIlaamaI p`iËyaap`saar BaartI nao 89vaIM DIDI ÍI iDSa naIlaamaI p`iËyaap`saar BaartI nao 89vaIM DIDI ÍI iDSa naIlaamaI p`iËyaa
kI Sau$Aat kIkI Sau$Aat kIkI Sau$Aat kIkI Sau$Aat kIkI Sau$Aat kI

p`saar BaartI nao Apnao DIDI ÍI iDSa PlaoTfa^ma- pr saOTolaa[T
TIvaI caOnalaaoM ko ilae 89vaIM emapI[-jaI naIlaamaI kI
GaaoYaNaa kI hO.baaolaI p`iËyaa saBavat: jaulaa[- 2025
ko phlao saPtah maoM Sau$ haogaI AaOr yah jaulaa[-
2025 sao maaca- 2026 tk ko ilae slaa^T AavaMiTt
ikyao jaayaoMgao.caOnalaaoM kao paMca EaoiNayaaoM maoM baaMTa gayaa
hO̧  ijanaka Aarixat maUlya 3º62 laaK Épyao sao

57º14 laaK Épyao tk hO.yah naIlaamaI saUcanaa va p`saarNa maM~alaya Wara
laa[saoMsa p`aPt caOnalaaoM ko ilae KulaI hO.

in past Doordarshan programming. The
notice gives stakeholders 45 days to assert
rights; otherwise, the broadcaster will
assume full ownership of the intellectual
property. This would allow Prasar Bharati
to repurpose or syndicate the content
across platforms without further legal obligation.

PAY DTH SECTOR SHRINKS BY 1.3
MILLION IN Q4 FY25

The total number of pay DTH subscribers in India
dropped to 56.92 million in March 2025, from 58.22 million
in December 2024, per TRAI’s performance report.
Analysts attribute the fall to growing OTT adoption and
bundling challenges faced by DTH operators. However,
the data also highlights that nearly 57 million households
still depend on satellite TV, especially in rural and non-
metro regions.

CENTRE OPENS APPLICATIONS FOR
PRASAR BHARATI BOARD ROLES

The Ministry of Information and
Broadcasting is accepting applications
for two senior roles—Member
(Personnel) and Member (Finance)—
on the Prasar Bharati Board. These
Level-15 appointments carry the rank
of Additional Secretary to the
Government of India. Applicants from
PSUs must hold equivalent ranks, and
those with MBAs and experience in large organizations
will be preferred.

PRASAR BHARATI LAUNCHES 89TH DD
FREE DISH AUCTION

Prasar Bharati has announced the 89th MPEG-4
e-auction for satellite TV channels on
its DD Free Dish platform. The bidding
begins tentatively on July 2, 2025, with
slots allotted for the July–March period.
Channels are grouped into five
categories, with reserve prices ranging
from Rs 3.62 lakh to Rs 57.14 lakh. The
auction is open to channels licensed by the Ministry
of I&B.
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Baart ko CaoTo Sahrao M mao M saITIvaI ko fasT- baUma kao baZ,avaaBaart ko CaoTo Sahrao M mao M saITIvaI ko fasT- baUma kao baZ,avaaBaart ko CaoTo Sahrao M mao M saITIvaI ko fasT- baUma kao baZ,avaaBaart ko CaoTo Sahrao M mao M saITIvaI ko fasT- baUma kao baZ,avaaBaart ko CaoTo Sahrao M mao M saITIvaI ko fasT- baUma kao baZ,avaa
kBaI isaf- maoT/ao SahraoM tk saIimat¸ knao@ToD TIvaI ³saITIvaI´Aba

Baart ko iTyar 2 AaOr iTyar 3 SahraoM maoM ApnaI sabasao toja vaRiw doK
rha hO̧  ijasaka Eaoya mau#yat: fasT- ³mauFt iva&apna samaiqa-t sT/IimaMga
TolaIivajana´ PlaoTfama- kao jaata hO.2025 ko maQya tk Baart maoM 5
kraoD, saITIvaI pirvaar hOM̧  ijanako saala ko AMt tk 6 kraoD, tk
phuMcanao kI ]mmaId hO.[sako Alaavaa saITIvaI iva&apna Kca- 2025 maoM
2000 kraoD, Épyao tk phuMcanao AaOr 2027 tk 3500 kraoD, Épyao
tk baZ,nao ka Anaumaana hO.

fasT- ka laIinayar jaOsaa AnauBava ek piricat¸ kma GaYa-Na
vaalaa doKnao ka AnauBava p`dana krta hO̧
jaao Anaiganat AaoTITI ivaklpaoM sao AiBaBaUt
]pyaa ogakta -Aa o M ka o AakiYa -t krta
hO.iva&apnadata Kasakr efemasaIjaI¸ AâTao
AaOr xao~Iya [-–kâmasa- xao~ maoM [saI ka AnausarNa
kr rho hOM¸ xao~Iya phuMca kao p`aqaimakta

AaOr sqaanaIya saamaaga`I dSa-kaoM kao laixat kr rho hOM.
saOmasaMga TIvaI Plasa pr Aba 140 sao jyaada fasT- caOnala

]plabQa hOM.saOmasaMga eD\sa ko p`BavaIr saahmaI khto hOM ‘laaoga saITIvaI pr
isaf- 5 evaIAaoDI eoPsa [stomaala krto hOM̧  jabaik maaobaa[la pr 15–20
eoPsa.vao Baart ko ilae ek Aasaana AaOr saulaBa manaaorMjana samaaQaana ko
$p maoM fasT- ko ]dya pr jaaor doto hOM.
p`a[ma vaIiDyaa o na o [ MiDyaa ba MDla ko isana omaa ma o M enaefDIsaIp`a[ma vaIiDyaa o na o [ MiDyaa ba MDla ko isana omaa ma o M enaefDIsaIp`a[ma vaIiDyaa o na o [ MiDyaa ba MDla ko isana omaa ma o M enaefDIsaIp`a[ma vaIiDyaa o na o [ MiDyaa ba MDla ko isana omaa ma o M enaefDIsaIp`a[ma vaIiDyaa o na o [ MiDyaa ba MDla ko isana omaa ma o M enaefDIsaI
@laaisa@sa kao Saaimala ikyaa@laaisa@sa kao Saaimala ikyaa@laaisa@sa kao Saaimala ikyaa@laaisa@sa kao Saaimala ikyaa@laaisa@sa kao Saaimala ikyaa

Amaojana p`a[ma vaIiDyaao nao enaefDIsaI–isanaomaaja Aa^f [MiDyaa
kao ek nayao eoD Aa^na ko $p maoM
laa^nca ikyaa hO̧  ijasasao Baart kI
baohtrIna isanaomaa[- kRityaaoM ka Kjaanaa
199 Épyao p`itvaYa- kI dr sao Kula
gayaa hO.[sa saMga`h maoM sa%yajaIt ro̧
maIra naayar¸ Syaama baonaogala AaOr
klpnaa laajamaI ja Osa o idggaja
klaakaraoM kI k[- BaaYaaAaoM mao M
p`itiYzt iflmaoM Saaimala hOM.

sabsaËa[bar salaama baa^mbao̧
gaaMQaI¸ Aiga`ma¸ imaca- masaalaa¸ daogaI

SMALL-TOWN INDIA FUELS FAST
BOOM ON CTV

Once confined to metro homes with slick setups,
Connected TV (CTV) is now witnessing its fastest growth
in India’s Tier 2 and Tier 3 towns—thanks largely to FAST
(Free Ad-supported Streaming Television) platforms. As
of mid-2025, there are 50 million CTV households in India,
expected to hit 60 million by year-end. What’s more, CTV
ad spends are projected to reach Rs 2,000 crore in 2025
and grow to Rs 3,500 crore by 2027.

FAST’s linear-like experience offers a familiar, low-
friction viewing journey, attracting
users overwhelmed by endless
OTT choices. Advertisers—
especially in FMCG, auto, and
regional e-commerce—are
following suit, prioritizing regional
penetration and targeting local
content viewers.

Samsung TV+ now hosts over 140 FAST channels.
“People stick to 5 AVOD apps on CTV—versus 15-20 on
mobile,” notes PrabhvirSahmey of Samsung Ads,
underscoring FAST’s rise as a lean-back, easy-access
entertainment solution for Bharat.

PRIME VIDEO ADDS NFDC CLASSICS IN
CINEMAS OF INDIA BUNDLE

Amazon Prime Video has launched NFDC –
Cinemas of India as a new add-on, opening up a treasure
trove of India’s finest
cinematic works for Rs 199
per year. The collection
features iconic films by
masters like Satyajit Ray,
Mira Nair, Shyam Benegal,
and Kalpana Lajmi across
multiple languages.

Subscribers can
access globally acclaimed
tit les such as Salaam
Bombay!,Gandhi, Agantuk,



Mirch Masala, Doghi, and Parinamam, many of which
have won international accolades including Academy,
BAFTA, and National Awards. This curated library is part
of Amazon’s growing content marketplace strategy and
brings India’s rich film heritage to the digital frontlines.

HYPERLOCAL OTTS ATTRACT BIG MONEY
AND BIG AUDIENCES

Startups like STAGE, Chaupal, and Flick TV are
challenging the dominance of
mainstream OTTs by catering to
regional, dialect-specific audiences—
and investors are paying attention.
These platforms are thriving on
hyperlocal storytelling that resonates
with viewers in small-town and rural
India.

Flick TV recently raised $2.3
million to expand its microdrama
offerings into more regional
languages. Haryana-based STAGE,
now delivering content in Haryanvi,
Rajasthani, and Bhojpuri, secured
$12.5 million in Series A funding. Meanwhile, Chaupal,
serving Punjabi and Bhojpuri content, has raised $3.77
million to scale operations.

CTV ADDS 35 MILLION VIEWERS, BECOMES
PRIME AD MAGNET

Kantar India’s Media Compass report reveals that
CTV has added 35 million incremental viewers, fast
becoming a key advertising platform.
With 23% of Indians now classified as
digital-only users who skip linear TV
entirely, advertisers are increasingly
turning to CTV to reach young, male,
and rural audiences.

The report emphasizes the shift
towards personalized, cross-platform
content consumption and suggests
that brands adopt inclusive and targeted strategies to stay
relevant in this rapidly evolving media ecosystem.
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AaOr pirNaama jaOsaI ivaSvastr pr p̀SaMisat iflmaoM doK sakto hOM̧  ijanamaoM sao k[-
nao AkadmaI¸ baaFTa AaOr raYT/Iya purskar saiht purskar jaIto hOM.yah
laa[baor̀I Amaojana kI baZ,tI kMToMT maako-T Plaosa rNanaIit ka ihssaa hO AaOr
Baart kI iflma ivarasat kao iDijaTla duinayaa maoM AgàNaI banaatI hO.

baD,I rkma AaOr baD, o dSa-kao M kao AakiYa-t kr rho hO M ha[prbaD,I rkma AaOr baD, o dSa-kao M kao AakiYa-t kr rho hO M ha[prbaD,I rkma AaOr baD, o dSa-kao M kao AakiYa-t kr rho hO M ha[prbaD,I rkma AaOr baD, o dSa-kao M kao AakiYa-t kr rho hO M ha[prbaD,I rkma AaOr baD, o dSa-kao M kao AakiYa-t kr rho hO M ha[pr
laa okla AaoTITIlaa okla AaoTITIlaa okla AaoTITIlaa okla AaoTITIlaa okla AaoTITI

sToja¸ caaOpala AaOr iFlak TIvaI jaOsao sTaT-Ap xao~Iya¸ baaolaI
ivaiSaYT dSa-kaoM kao AakiYa-t krko mau#yaQaara
ko AaoTITI ko p`Bau%va kao caunaaOtI do rho hOM–AaOr
inavaoSak [sa pr Qyaana BaI do rho hOM.yao PlaoTfa^ma-
ha[prlaaokla sTaorIToilaMga ko jairya fla fUla
rho hOM jaao CaoTo SahraoM AaOr ga`amaINa Baart ko
dSa-kaoM kao psaMd AatI hO.

iFlak TIvaI nao hala hI maoM Apnao maa[Ëao
D/amaa kaya-ËmaaoM kao AaOr AiQak xao~Iya BaaYaaAaoM
maoM ivastairt krnao ko ilae 2º3 imailayana Da^lar
jauTayao hOM.hiryaaNaa isqat sToja¸ jaao Aba
hiryaaNavaI¸ rajasqaanaI AaOr BaaojapurI maoM saamaga`I
p`dana krta hO̧  nao saIirja e fMiDMga maoM 12º5

imailayana Da^lar haisala ikyao hOM.[sa baIca pMjaabaI AaOr BaaojapurI saamaga`I
p`dana krnao vaalaI caaOpala nao pircaalana ka ivastar krnao ko ilae 3º77
imailayana Da^lar jauTayao hOM.
saITIvaI na o 35 imailayana dSa -ka o M  ka o jaa oD , a¸ iva&apnaa o M  ka osaITIvaI na o 35 imailayana dSa -ka o M  ka o jaa oD , a¸ iva&apnaa o M  ka osaITIvaI na o 35 imailayana dSa -ka o M  ka o jaa oD , a¸ iva&apnaa o M  ka osaITIvaI na o 35 imailayana dSa -ka o M  ka o jaa oD , a¸ iva&apnaa o M  ka osaITIvaI na o 35 imailayana dSa -ka o M  ka o jaa oD , a¸ iva&apnaa o M  ka o
AakiYa-t krnao vaalaa o M ma o M p`ma uK banaaAakiYa-t krnao vaalaa o M ma o M p`ma uK banaaAakiYa-t krnao vaalaa o M ma o M p`ma uK banaaAakiYa-t krnao vaalaa o M ma o M p`ma uK banaaAakiYa-t krnao vaalaa o M ma o M p`ma uK banaa

kMTar [MiDyaa kI maIiDyaa kMpasa irpaoT- sao pta calata hO ik
saITIvaI nao 3º5 kraoD, dSa-kaoM kao jaaoD,o hOM AaOr tojaI sao ek p`mauK

iva&apna PlaoTfa^ma- banata jaa rha hO.23‰
BaartIya Aba kovala iDijaTla ]pyaaogakta-AaoM
ko $p maoM vagaI-kRt hOM.[sailae iva&apnadata
yauvaa¸ pu$Ya AaOr ga`amaINa dSa-kaoM tk phuMcanao ko
ilae saITIvaI kI Aaor tojaI sao $K kr rho hOM.

irpaoT- maoM vyai@tgat¸ Ëasa PlaoTfâma- saamagàI
]pBaaoga kI Aaor badlaava pr jaaor idyaa gayaa hO
AaOr sauJaava idyaa gayaa hO ik ba`aMD [sa tojaI sao

ivakisat hao rho maIiDyaa pairisqaitkItM~ maoM p`asaMigak banao rhnao ko ilae
samaavaoSaI AaOr laixat rNanaIit ApnaayaoM.
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MONETIZING THE
STREAM: PPV, SUBS &
NEXT-GEN REVENUE

This report explores how these evolving models are
influencing stakeholder decisions across television
networks, OTT platforms, cable operators, satellite
broadcasters, and telecom-driven media services.

As the media and entertainment industry undergoes
sweeping digital transformation, content monetization
models have come under sharp scrutiny. While traditional
advertising continues to be a core revenue pillar, a mix of
pay-per-view, subscription-based models, and hybrid
monetization strategies is reshaping the economic
architecture of both linear and digital broadcasting.

This report explores how these evolving models are
influencing stakeholder decisions across television
networks, OTT platforms, cable operators, satellite
broadcasters, and telecom-driven media services. As viewer
expectations shift toward choice, control, and value,
monetization strategies must become equally agile and
diverse.

sT/Ima ka maud`IkrNa: pIpIvaI¸sT/Ima ka maud`IkrNa: pIpIvaI¸sT/Ima ka maud`IkrNa: pIpIvaI¸sT/Ima ka maud`IkrNa: pIpIvaI¸sT/Ima ka maud`IkrNa: pIpIvaI¸
sabsaËIPSana AaOr AgalaIsabsaËIPSana AaOr AgalaIsabsaËIPSana AaOr AgalaIsabsaËIPSana AaOr AgalaIsabsaËIPSana AaOr AgalaI

pIZ,I ka rajasvapIZ,I ka rajasvapIZ,I ka rajasvapIZ,I ka rajasvapIZ,I ka rajasva
yah irpaoT- batatI hO ik yao ivakisat haoto maa ^Dlayah irpaoT- batatI hO ik yao ivakisat haoto maa ^Dlayah irpaoT- batatI hO ik yao ivakisat haoto maa ^Dlayah irpaoT- batatI hO ik yao ivakisat haoto maa ^Dlayah irpaoT- batatI hO ik yao ivakisat haoto maa ^Dla

TolaIivajana na oTvak-¸ AaoTITI Pla oTfa^ma -¸ kobala Aa^proTra o M¸TolaIivajana na oTvak-¸ AaoTITI Pla oTfa^ma -¸ kobala Aa^proTra o M¸TolaIivajana na oTvak-¸ AaoTITI Pla oTfa^ma -¸ kobala Aa^proTra o M¸TolaIivajana na oTvak-¸ AaoTITI Pla oTfa^ma -¸ kobala Aa^proTra o M¸TolaIivajana na oTvak-¸ AaoTITI Pla oTfa^ma -¸ kobala Aa^proTra o M¸
sa OTolaa[T p`saarkao M AaOr dUrsa Mcaar sa Mcaailat maIiDyaa sa ovaaAao Msa OTolaa[T p`saarkao M AaOr dUrsa Mcaar sa Mcaailat maIiDyaa sa ovaaAao Msa OTolaa[T p`saarkao M AaOr dUrsa Mcaar sa Mcaailat maIiDyaa sa ovaaAao Msa OTolaa[T p`saarkao M AaOr dUrsa Mcaar sa Mcaailat maIiDyaa sa ovaaAao Msa OTolaa[T p`saarkao M AaOr dUrsa Mcaar sa Mcaailat maIiDyaa sa ovaaAao M

ma o M ihtQaarkao M ko inaNa-yaao M kao kOsao p`Baaivat kr rho hO M.mao M ihtQaarkao M ko inaNa-yaao M kao kOsao p`Baaivat kr rho hO M.mao M ihtQaarkao M ko inaNa-yaao M kao kOsao p`Baaivat kr rho hO M.mao M ihtQaarkao M ko inaNa-yaao M kao kOsao p`Baaivat kr rho hO M.mao M ihtQaarkao M ko inaNa-yaao M kao kOsao p`Baaivat kr rho hO M.
maIiDyaa AaOr manaaorMjana ]Vaoga maoM vyaapk iDijaTla pirvat-na ko

saaqa¸ kMToMT maud̀IkrNa maâDla BaI gahna jaaMca ko dayaro maoM Aa gayao hOM.parMpirk
iva&apna¸ rajasva ka mau#ya AaQaar banao hue hOM̧  laoikna po–pr–vyaU̧  sabsaËIPSana
AaQaairt maa^Dla AaOr ha[-iba`D maud`IkrNa rNanaIityaaoM ka imaEaNa laIinayar
AaOr iDijaTla p`saarNa daonaaoM ko Aaiqa-k Z,aMcao kao nayaa $p do rha hO.

yah irpaoT- [sa baat pr p`kaSa DalatI hO ik yao ivakisat haoto
maa^Dla TolaIivajana naoTvak-̧  AaoTITI PlaoTfa^ma-̧  kobala Aa^proTraoM̧  saOTolaa[T
p`saarkaoM AaOr dUrsaMcaar saMcaailat maIiDyaa saovaaAaoM maoM ihtQaarkaoM ko inaNa-yaaoM
kao kOsao p`Baaivat kr rho hOM.jaOsao jaOsao dSa-kaoM kI ApoxaayaoM ivaklp¸
inayaM~Na AaOr maUlya kI Aaor baZ, rhI hOM̧  maud`IkrNa rNanaIityaaoM kao BaI
]tnaa hI caust AaOr ivaivaQa haonaa haogaa.
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THE HISTORICAL CONTEXT: FROM AD-
SUPPORTED TO HYBRID MODELS

For decades, the television ecosystem — both in
India and globally — operated primarily on two revenue
streams:

♦ Advertising Revenue: Commercial breaks sold to
advertisers based on TRPs (Television Rating Points)
and time slots.

♦ Subscription Revenue: Monthly or annual carriage
fees paid by viewers via cable or satellite operators.
This dual-stream model provided broadcasters with

predictable income and enabled viewers to access a wide
range of content for relatively low costs. However, the
emergence of OTT platforms, the proliferation of mobile-
first viewing, and the evolving consumer psyche around
on-demand content disrupted this balance.

Audiences now expect content anywhere, anytime,
and — crucially — they are willing to pay for personalization,
exclusivity, and ad-free experiences. This has triggered the
exploration of diversified monetization formats, especially
pay-per-view (PPV) and tiered subscription models.

PAY-PER-VIEW (PPV): NICHE BUT GROWING
Pay-per-view is not a new concept. In the 1990s and

early 2000s, PPV was popular in markets like the U.S. for
boxing events, WWE specials, and concerts. In India, the
concept remained relatively unexplored — largely due to
content abundance and low-income sensitivity among large
sections of the TV audience.

eoithaisak sa MdBa -: iva&apna–samaiqa -t sa o ha[iba `D maa ^Dla tkeoithaisak sa MdBa -: iva&apna–samaiqa -t sa o ha[iba `D maa ^Dla tkeoithaisak sa MdBa -: iva&apna–samaiqa -t sa o ha[iba `D maa ^Dla tkeoithaisak sa MdBa -: iva&apna–samaiqa -t sa o ha[iba `D maa ^Dla tkeoithaisak sa MdBa -: iva&apna–samaiqa -t sa o ha[iba `D maa ^Dla tk
dSakaoM sao TolaIivajana pairisqaitkI tM~ – Baart AaOr ivaSvastr

pr–mau#ya $p sao dao rajasva QaaraAaoM pr saMcaailat haota rha hO:
♦ iva&apna rajasva: TIAarpI ³TolaIivajana roiTMga Paa^[MT\sa´ AaOr

Ta[ma slaa^T ko AaQaar pr iva&apnadataAaoM kao baocao jaanao vaalao
kma-iSayala baòk.

♦ sabsaËIPSana rajasva: kobala yaa saOTolaa[T AâproTraoM ko maaQyama sao dSa-
kaoM Wara Baugatana ikyao jaanao vaalaa maaisak va vaaiYa-k kOirja Saulk.
[sa daohro sT/Ima maa^Dla nao p`saarkaoM kao Anaumaainat Aaya p`dana kI

AaOr dSa-kaoM kao ApoxaakRt kma laagat pr vyaapk EaoNaI kI saamaga`I tk
phuMca p`dana kI.halaaMik¸ AaoTITI PlaoTfa^ma- ko ]d\Bava¸ maaobaa[la fsT-
vyaU[-Mga ko p`saar AaOr Aa^na iDmaaMD saamaga`I ko p`it ]pBaao@ta maanaisakta ko
ivakasa nao [sa saMtulana kao ibagaaD, idyaa.

dSa-k Aba khIM BaI¸ kBaI BaI kMToMT kI Apoxaa rKto hOM̧  AaOr
sabasao mah%vapUNa- baat–vao inajaIkrNa¸ ivaiSaYTta AaOr iva&apna maUlya AnauBavaaoM
ko ilae Baugatana krnao kao tOyaar hOM.[sanao ivaivaQa maud`IkrNa p`a$paoM̧
ivaSaoYa $p sao po–pr–vyaU ³pIpIvaI´ AaOr iTyar\D sabsaËIPSana maa^Dla kI
Kaoja kao gait dI.
po–pr–vya U ³pIpIvaI´: ivaiSaYT la oikna ivakasaSaIlapo–pr–vya U ³pIpIvaI´: ivaiSaYT la oikna ivakasaSaIlapo–pr–vya U ³pIpIvaI´: ivaiSaYT la oikna ivakasaSaIlapo–pr–vya U ³pIpIvaI´: ivaiSaYT la oikna ivakasaSaIlapo–pr–vya U ³pIpIvaI´: ivaiSaYT la oikna ivakasaSaIla

po–pr–vyaU kao[- nayaI AvaQaarNaa nahIM hO.1990 AaOr 2000 ko
Sau$Aat maoM̧  pIpIvaI¸ baa^i@saMga [vaoMT\sa¸ DblaUDblaU[- spoSala AaOr ka^nsaT-\sa
ko ilae Amaoirka maoM laaokip`ya qaa.Baart maoM̧  yah AvaQaarNa ApoxaakRt
kma hI ivakisat hu[- qaI.mau#yat: TIvaI dSa-kaoM ko ek baD,o vaga- maoM saamaga`I
kI p`caurta AaOr kma Aaya ko p`it saMvaodnaSaIlata ko karNa.
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However, recent shifts have revitalized PPV as a
viable revenue strategy.
Key Drivers for PPV Adoption

♦ Event-Based Viewing: Sporting events, live concerts,
film premieres, and special performances are ideal
PPV candidates.

♦ Digital Payments Maturity: With UPI, wallets, and
in-app transactions becoming seamless, micro-
payments for content are no longer a friction point.

♦ Viewer Behavior: Audiences are increasingly willing
to pay for exclusive access rather than enduring ads
or waiting for reruns.

In India, PPV is now being actively explored across
♦ DTH platforms: Airtel Digital TV and Tata Play have

offered PPV for early film premieres and international
sporting events.

♦ OTT players:
BookMyShow Stream,
Amazon Prime Video (for
some international movies),
and ZEE5 have tested one-
time rentals for select
content.

♦ Hybrid broadcasters:
Broadcasters like Sony and
Star have dabbled in PPV for
IPL qualifiers, WWE events, and original movies.
The PPV model thrives where content is time-

sensitive, exclusive, or high-stakes. While mass adoption
is still limited, it holds significant potential as a third stream
of revenue for broadcasters.

SUBSCRIPTION MODELS: SVOD, TVOD, AND
TIERED OFFERINGS

Subscription Video on Demand (SVOD) models have
taken firm root across the global entertainment ecosystem.
From Netflix and Disney+ to India’s Hotstar, SonyLIV,
JioCinema, and Sun NXT, SVOD has become the go-to
monetization model for premium OTT services.

However, this model is now evolving from flat-rate
plans to multi-tiered, customized offerings based on screen
count, video quality, genre preference, and ad presence.
Key Models Under the Subscription Umbrella

1. Flat-Rate SVOD: One fee for all content (e.g., early
Netflix model).

2. Tiered SVOD: Multiple price levels offering varying

halaaMik hala ko badlaavaaoM nao pIpIvaI kao ek vyavahaya- rajasva
rNanaIit ko $p maoM punajaI-ivat ikyaa hO.
pIpIvaI Apnaana o ko p`ma uK karkpIpIvaI Apnaana o ko p`ma uK karkpIpIvaI Apnaana o ko p`ma uK karkpIpIvaI Apnaana o ko p`ma uK karkpIpIvaI Apnaana o ko p`ma uK kark

♦ [vaoMT AaQaairt vyaU[Mga: Kola Aayaaojana¸ laa[va ka^nsaT-̧  iflma
p`Iimayar AaOr ivaSaoYa p`dSa-na AadSa- pIpIvaI ]mmaIdvaar hOM.

♦ iDijaTla Baugatana kI pirp@vata: yaUpIAa[-̧  vaa^laoT AaOr [na
eop laonadona  sahja haoto jaa rho hOM̧  [sailae saamaga`I ko ilae
maa[Ëao pomaoMT Aba kao[- samasyaa nahIM rh gayaI hO.

♦ dSa-k vyavahar: dSa-k iva&apna kao sahnao yaa daobaara p`saarNa ka
[Mtjaar krnao ko bajaaya¸ ivaSaoYa e@saosa ko ilae Baugatana krnao
kao tOyaar hao rho hOM.

pIpIvaI kI Aba saiËya $p sao Kaoja kI jaa rhI hOpIpIvaI kI Aba saiËya $p sao Kaoja kI jaa rhI hOpIpIvaI kI Aba saiËya $p sao Kaoja kI jaa rhI hOpIpIvaI kI Aba saiËya $p sao Kaoja kI jaa rhI hOpIpIvaI kI Aba saiËya $p sao Kaoja kI jaa rhI hO
♦ DITIeca PlaoTfa^ma-: eyarTola iDijaTla TIvaI AaOr TaTa Plao nao

Sau$AatI iflma p`Iimayar AaOr AMtrraYT/Iya Kola AayaaojanaaoM ko
ilae pIpIvaI kI poSakSa kI hO.

♦ AaoTITI PlaoTfa^ma-: BookMyShow
sT/Ima¸ Amaojana p`a[ma vaIiDyaa o ³kuC
AMtrraYT/Iya iflmaaoM ko ilae´ AaOr jaI5 nao
cauinaMda kMToMT ko ilae ekmauSt roMTla ka
prIxaNa ikyaa hO.
♦ ha[iba`D p`saark: saaonaI AaOr sTar jaOsao
p`saark Aa[-pIela @vaalaIfayar¸ DblaUDblaU[-
[vaoMT\sa AaOr Aaoirijana iflmaaoM ko ilae pIpIvaI

maoM haqa Aajamaa rho hOM.
pIpIvaI maa^Dla vahaM flata fUlata hO jahaM kMToMT samaya saMvaodnaSaIla¸
e@sa@laUisava yaa ]cca daMva vaalaa haota hO.halaaMik baD,o pOmaanao pr [sao
Apnaanaa ABaI BaI saIimat hO̧  laoikna p`saarkaoM ko ilae rajasva ko tIsaro
sa`aot ko $p maoM [samaoM mah%vapUNa- xamata hO.
sabsaiËPSana maa^Dla: esavaIAaoDI¸ TIvaIAaoDI AaOr iTyar\D Aa^firMgasabsaiËPSana maa^Dla: esavaIAaoDI¸ TIvaIAaoDI AaOr iTyar\D Aa^firMgasabsaiËPSana maa^Dla: esavaIAaoDI¸ TIvaIAaoDI AaOr iTyar\D Aa^firMgasabsaiËPSana maa^Dla: esavaIAaoDI¸ TIvaIAaoDI AaOr iTyar\D Aa^firMgasabsaiËPSana maa^Dla: esavaIAaoDI¸ TIvaIAaoDI AaOr iTyar\D Aa^firMga

sabsaiËPSana vaIiDyaao Aa^na iDmaaMD ³esavaIAaoDI´ maa^Dla vaOiSvak
manaaorMjana jagat maoM ApnaI jaD,o jamaa cauka hO.naoTiFlask AaOr iDjnaI
Plasa sao laokr Baart ko ha^TsTar¸ saaonaI ilava¸ ijayaao isanaomaa AaOr sana
enae@saTI tk¸ esavaIAaoDI p`Iimayama AaoTITI saovaaAaoM ko ilae maud`IkrNa
ka ek nayaa maa^Dla bana gayaa hO.

halaaMik¸ yah maa^Dla Aba FlaOT roT Plaana sao sËIna saM#yaa¸
vaIiDyaao gauNava<aa¸ SaOlaI varIyata AaOr iva&apna ]pisqait ko AaQaar pr
bahustrIya¸ AnaukUilat poSakSaaoM maoM ivakisat hao rha hO.
sabsaiËPSana Amba` olaa ko AMtga-t p`ma uK maa ^DlasabsaiËPSana Amba` olaa ko AMtga-t p`ma uK maa ^DlasabsaiËPSana Amba` olaa ko AMtga-t p`ma uK maa ^DlasabsaiËPSana Amba` olaa ko AMtga-t p`ma uK maa ^DlasabsaiËPSana Amba` olaa ko AMtga-t p`ma uK maa ^Dla

1º FlaOT roT esavaIAaoDI: saBaI saamaga`I ko ilae ek Saulk ³]dahrNa
ko ilae¸ Sau$AatI naoTiFlask maa^Dla´

2º Tayar\D esavaIAaoDI: ivaiBanna maUlyastr¸ saamaga`I iDvaa[sa e@saosa
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levels of content, device access, or video resolution
(e.g., Netflix, ZEE5 Premium).

3. Freemium: Some content free, premium content
behind a paywall (e.g., MX Player, YouTube
Premium).

4. TVOD (Transactional Video on Demand): Rent or
buy specific content (e.g., BookMyShow Stream).

5. Clubbed Subscriptions: Bundled OTT access with
telecom or broadband services (e.g., JioFiber + OTT
apps).
In the Indian context, subscription fatigue is a

growing concern. With over 50 OTT platforms competing
for wallet share, consumers are increasingly selective.
Successful platforms are those that offer:

♦ Bundled value (combining multiple services).
♦ Regional content appeal (language-first strategies).
♦ Flexible pricing (monthly, quarterly, or annual

options).
♦ Ad-free experience or limited ad loads.

EMERGING MONETIZATION TRENDS
ACROSS PLATFORMS

With monetization strategies no longer confined to
advertising or subscriptions, new approaches are taking
shape. Below are some of the most notable trends:

yaa vaIiDyaao irjaa^lyaUSana ko ivaiBanna str p`dana krto hOM ³jaOsao
naoTiFlask¸ jaI5 p`Iimayama´

3º ÍIimayama: kuC saamaga`I mauFt¸ p`Iimayama saamaga`I jaao Baugatana ko
dayaro maoM AatI hO ³jaOsao emae@sa Plaoyar¸ yaUT\yaUba p`Iimayama´

4º TIvaIAaoDI ³T/aMjao@Sanala vaIiDyaao Aa^na iDmaaMD´: ivaiSaYT saamaga`I
ikrayao pr laoM yaa KrIdoM ³]dahrNa ko ilae BookMyShow
sT/Ima´

5º @labD sabsaiËPSana: dUrsaMcaar yaa ba`a^DbaOMD saovaaAaoM ³jaOsao ijayaao
fa[bar Plasa AaoTITI eoPsa´ ko saaqa baMDla AaoTITI e@saosa.
BaartIya saMdBa- maoM̧  sabsaiËPSana kI kmaI baZ,tI icaMta ka ivaYaya

hO.50 sao jyaada AaoTITI PlaoTfa^ma- ApnaI ihssaodarI ko ilae p`itspQaa-
kr rho hOM¸ [sailae ]pBaao@ta tojaI sao cayanaa%mak hao rho hOM.safla
PlaoTfa^ma- vao hOM jaao yao sauivaQaayaoM p`dana krtI hOM:

♦ baMDlD vaOlyaU ³k[- saovaaAaoM ka saMyaaojana´
♦ xao~Iya saamaga`I ApIla ³BaaYa p`qama rNanaIityaaḾ
♦ lacaIlaI kImatoM ³maaisak¸ ~Omaaisak yaa vaaiYa-k ivaklp´
♦ iva&apna mau@t AnauBava yaa saIimat iva&apna laaoD.

ivaiBanna Pla oTfa^maa o - M pr ]Barto ma ud`IkrNa $JaanaivaiBanna Pla oTfa^maa o - M pr ]Barto ma ud`IkrNa $JaanaivaiBanna Pla oTfa^maa o - M pr ]Barto ma ud`IkrNa $JaanaivaiBanna Pla oTfa^maa o - M pr ]Barto ma ud`IkrNa $JaanaivaiBanna Pla oTfa^maa o - M pr ]Barto ma ud`IkrNa $Jaana
maud`IkrNa rNanaIityaaM Aba kovala iva&apna yaa sadsyata tk saIimat

nahIM rh gayaI hO̧  bailk nayao dRiYTkaoNa Aakar lao rho hOM.naIcao kuC sabasao
]llaoKnaIya $Jaana idyao gayao hOM.
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1. HYBRID MONETIZATION MODELS
The lines between SVOD, AVOD (Advertising Video

on Demand), and PPV are blurring. Hybrid models combine
these approaches, offering free content with ads, premium
tiers with fewer or no ads, and occasional PPV options.
For example:

♦ Disney+ Hotstar offers free cricket matches with ads,
and paid options with enhanced features and no ads.

♦ SonyLIV has a mix of freemium content, PPV events,
and premium subscription options.
This model caters to diverse income brackets and

varying ad tolerance levels across user segments.

2. REGIONAL AND LANGUAGE-BASED
TIERING

In multilingual markets like India, platforms are
beginning to tier subscription packages based on language
preferences or regional
content libraries. A
viewer in Kerala may
subscribe only for
Malayalam movies, while
a user in Punjab may opt
for Punjabi web series
and GECs.

This localized
packaging allows for
micro-pricing, better user
retention, and greater
content relevance.

3. TELCO AND ISP BUNDLING
Telcos and internet service providers are becoming

powerful aggregators of OTT content. By bundling OTT
subscriptions with data plans or broadband packages, they
reduce churn, offer value to customers, and create a reliable
revenue flow for content providers.
Examples include:

♦ JioCinema as part of Jio’s mobile and broadband
offerings.

♦ Airtel Xstream bundling multiple OTTs on a single
app.

♦ BSNL Cinema Plus and Tata Play Binge aggregating
content under one login.
This bundling also improves discoverability for

smaller OTT players and helps democratize access to
premium content.

11111º ha[iba `D ma ud `IkrNaº ha[iba `D ma ud `IkrNaº ha[iba `D ma ud `IkrNaº ha[iba `D ma ud `IkrNaº ha[iba `D ma ud `IkrNa
esavaIAaoDI¸ evaIAaoDI ³maaMga pr iva&apna vaIiDyaaó  AaOr pIpIvaI

ko baIca roKayaoM QauMQalaI haotI jaa rhI hO.ha[iba`D maa^Dla [na trIkaoM kao
imalaato hOM̧  iva&apnaaoM ko saaqa mauFt saamaga`I¸ kma yaa ibanaa iva&apnaaoM vaalao
p`Iimayama str AaOr kBaI kBaar pIpIvaI ivaklp p`dana krto hOM.
]dahrNa ko ilae:]dahrNa ko ilae:]dahrNa ko ilae:]dahrNa ko ilae:]dahrNa ko ilae:

♦ iDjnaI+ha^TsTar iva&apnaaoM ko saaqa mauFt iËkoT maOca AaOr ]nnat
sauivaQaaAaoM va ibanaa iva&apna vaalao saSaulk ivaklp dota hO.

♦ saaonaIilava maoM ÍIimayama kMToMT¸ pIpIvaI [vaoMT\sa AaOr p`Iimayama
sabsaiËPSana ivaklpaoM ka imaEaNa hO.
yah maa^Dla ivaiBanna Aaya vagaao-M AaOr ivaiBanna ]pyaaogakta- vagaao-M maoM

iva&apna sahnaSaIlata ko Alaga–Alaga straoM kao pUra krta hO.
2º xao~Iya AaOr BaaYaa AaQaairt TIyairMga2º xa o~Iya AaOr BaaYaa AaQaairt TIyairMga2º xa o~Iya AaOr BaaYaa AaQaairt TIyairMga2º xa o~Iya AaOr BaaYaa AaQaairt TIyairMga2º xa o~Iya AaOr BaaYaa AaQaairt TIyairMga

Baart jaOsao bahuBaaYaI baajaaraoM mao M PlaoTfa^ma- BaaYaa varIyataAaoM
yaa xao~Iya saamaga`I laa[ba`orI ko AaQaar pr sabsaiËPSana pOkojaao M kao

TIyairMga krnao lagao hOM.korla
ka ek dSa-k kovala malayaalama
iflmaao M ko ilae sabsaiËPSana
lao sakta hO¸ jabaik pMjaaba
ka ]pBaa o@ta pMjaabaI va oba
saIirja AaOr saamaanya manaaorMjana
caOnala cauna sakta hO.

yah sqaanaIyakRt pOkoijaMga
saUxma maUlya inaQaa-rNa¸ baohtr
]pyaaogakta- p`itQaarNa AaOr
saamaga`I kI AiQak p`asaMigakta
sauinaiScat krtI hO.

3º dUrsa Mcaar AaOr Aa[-esapI ba MDila Mga3º dUrsa Mcaar AaOr Aa[-esapI ba MDila Mga3º dUrsa Mcaar AaOr Aa[-esapI ba MDila Mga3º dUrsa Mcaar AaOr Aa[-esapI ba MDila Mga3º dUrsa Mcaar AaOr Aa[-esapI ba MDila Mga
dUrsaMcaar kMpinayaaM AaOr [MTrnaoT saovaa p`data AaoTITI saamaga`I ko

Sai@tSaalaI ega`IgaoTr bana rho hOM.AaoTITI sabsaiËPSana kao DoTa Plaa^na yaa
ba`a^DbaOMD pOkoja ko saaqa jaaoD,kr¸ vao ga`ahkaoM kI saM#yaa maoM kmaI laato hOM̧
]nhoM maUlya p`dana krto hOM AaOr saamaga`I p`dataAaoM ko ilae ek ivaSvanaIya
rajasva p`vaah banaato hOM.
]dahrNaaoM maoM Saaimala hO:

♦ ijayaao ko maaobaa[la AaOr ba`a^DbaOMD Aa^fr ko ihssao ko $p maoM ijayaao
isanaomaa.

♦ eyarTola e@sasT/Ima ek hI eop pr k[- AaoTITI baMDilaMga
♦ baIesaenaela isanaomaa Plasa AaOr TaTa Plao ibaMja ek hI laa^igana ko

tht saamaga`I ek~ krto hOM.
yah baMDilaMga CaoTo AaoTITI Plaoyasa- ko ilae Kaoja xamata maoM sauQaar

krta hO AaOr p`Iimayama saamaga`I tk phuMca kao laaoktaMi~k banaanao maoM madd
krta hO.
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4. LIVE COMMERCE AND INTERACTIVE
MONETIZATION

Inspired by trends in China, Indian platforms are
now experimenting with live commerce, where influencers
or celebrities host real-time product showcases linked to
purchasing options. Integration with content (e.g.,
shoppable TV or in-stream ads) opens up transactional
revenue during content consumption.

This trend is most visible in regional platforms, news
channels with lifestyle segments, and YouTube Live
integrations.

5. DYNAMIC PRICING AND
MICROTRANSACTIONS

Some content platforms are testing dynamic pricing
models, especially for live
events or PPV content.
Prices may vary based on
timing (early-bird
discounts), viewer volume,
or access duration (rent for
6 hours, 24 hours, or 7
days).

Microtransactions
— paying Rs.10–Rs.50 for
one episode, one concert,
or one article — are gaining traction thanks to improved
digital payment ecosystems like UPI and in-app wallets.

6. BLOCKCHAIN-BASED MONETIZATION AND
NFTS

Although nascent, blockchain is being explored for
content ownership, royalties, and transparent monetization.
Some creators are minting limited edition content as NFTs
(non-fungible tokens) or allowing direct viewer-to-creator
micropayments through blockchain wallets.

This could redefine monetization for independent
creators, regional producers, and even legacy broadcasters
experimenting with Web3 models.

MONETIZATION IN SATELLITE AND CABLE
BROADCASTING: THE PATH FORWARD
In the traditional TV ecosystem, monetization remains tied
to subscription fees and ad slots. However, MSOs, LCOs,
and DTH players are actively exploring new models to
remain competitive:

♦ Interactive TV and Return Path Data: Enables
targeting, better ad rates, and potential ad
personalization.

4º laa[va ka^masa - AaOr [MTrOi@Tva ma ud`IkrNa4º laa[va ka^masa - AaOr [MTrOi@Tva ma ud`IkrNa4º laa[va ka^masa - AaOr [MTrOi@Tva ma ud`IkrNa4º laa[va ka^masa - AaOr [MTrOi@Tva ma ud`IkrNa4º laa[va ka^masa - AaOr [MTrOi@Tva ma ud`IkrNa
caIna ko $JaanaaoM sao pòirt haokr¸ BaartIya PlaoTfa^ma- Aba laa[va

kamasa- ko saaqa p`yaaoga kr rho hOM̧  jahaM p`BaavaSaalaI vyai@t yaa maSahUr
histyaaM KrIdarI ko ivaklpaoM sao jauD,o rIlaya Ta[ma ]%pad Saaokosa haosT
krto hOM.saamaga`I ko saaqa ekIkrNa ³jaOsao KrIdarI yaaogya TIvaI yaa [na
sT/Ima iva&apna´ saamaga`I ]pBaaoga ko daOrana laonadona saMbaMQaI rajasva ko Wara
Kaolata hO.

yah calana xao~Iya PlaoTfa^ma-¸ laa[fsTa[la saogamao MT vaalao nyaUja
caOnala AaOr yaUT\yaUba laa[va [MTIga`oSana mao M sabasao jyaada idKa[- do rha
h O.
5º gaitSaIla ma Ulya inaQaa -rNa AaOr maa[ËaoT /a Mja o@Sanala5º gaitSaIla ma Ulya inaQaa -rNa AaOr maa[ËaoT /a Mja o@Sanala5º gaitSaIla ma Ulya inaQaa -rNa AaOr maa[ËaoT /a Mja o@Sanala5º gaitSaIla ma Ulya inaQaa -rNa AaOr maa[ËaoT /a Mja o@Sanala5º gaitSaIla ma Ulya inaQaa -rNa AaOr maa[ËaoT /a Mja o@Sanala

kuC kMToMT PlaoTfa^ma-̧  ivaSaoYa $p sao laa[va [vaoMT yaa pIpIvaI kMToMT
ko ilae¸ gaitSaIla maUlya inaQaa-rNa
ka prIxaNa kr rho hOM.kImatoM samaya
³AlaI- baD- iDska]MT´¸ dSa-kaoM
kI saM#yaa yaa e@saosa AvaiQa ³6
GaMTo¸ 24 GaMTo yaa 7 idna ka
ikrayaa´ ko AaQaar pr iBanna hao
saktI hO.

yaUpIAa[- AaOr [na eop vaa^laoT
jaOsao baohtr iDijaTla Baugatana
pairisqaitkI tM~aoM kI badaOlat

maa[ËaoT/aMjao@Sana–ek eipsaaoD¸ ek ka^nsaT- yaa ek laoK ko ilae 10 É
sao 50 É tk ka Baugatana kafI laaokip`ya hao rho hOM.
6º blaa ^kca ona–AaQaairt ma ud `IkrNa AaOr enaefTI6º blaa ^kca ona–AaQaairt ma ud `IkrNa AaOr enaefTI6º blaa ^kca ona–AaQaairt ma ud `IkrNa AaOr enaefTI6º blaa ^kca ona–AaQaairt ma ud `IkrNa AaOr enaefTI6º blaa ^kca ona–AaQaairt ma ud `IkrNa AaOr enaefTI

halaaMik blaOkcaona ABaI Sau$AatI daOr maoM hO¸ laoikna saamaga`I
svaaima%va¸ ra^yalTI AaOr pardSaI- maud`IkrNa ko ilae [saka [stomaala ikyaa
jaa rha hO.kuC inamaa-ta saIimat saMskrNa kI saamaga`I kao enaefTI ³naa^na–
fMijabala Taokna´ ko $p maoM tOyaar kr rho hOM yaa blaa^kcaona vaa^laoT ko
maaQyama sao dSa-kaoM sao inamaa-ta kao saIQao maa[ËaopomaoMT kI Anaumait do rho hOM.

yah svatM~ rcanaakaraoM̧  xao~Iya ]%padkaoM AaOr yahaM tk ik vaoba3
maa^Dla ko saaqa p`yaaoga kr rho puranao p`saarkaoM ko ilae maud`IkrNa kao nayao
isaro sao pirBaaiYat kr sakta hO.
sa OT olaa[T AaOr kobala p`saarNa ma o M ma ud ` IkrNa: Aaga o kI rahsa OT olaa[T AaOr kobala p`saarNa ma o M ma ud ` IkrNa: Aaga o kI rahsa OT olaa[T AaOr kobala p`saarNa ma o M ma ud ` IkrNa: Aaga o kI rahsa OT olaa[T AaOr kobala p`saarNa ma o M ma ud ` IkrNa: Aaga o kI rahsa OT olaa[T AaOr kobala p`saarNa ma o M ma ud ` IkrNa: Aaga o kI rah

parMpirk TIvaI pairisqaitkI tM~ maoM̧  maud`IkrNa sadsyata Saulk
AaOr iva&apna slaa^T sao jauD,a rhta hO.halaaMik¸ emaesaAao̧  elasaIAao AaOr
DITIeca kMpinayaaM p`itspQaI- banao rhnao ko ilae saiËya $p sao nayao maa^Dla
tlaaSa rhI hOM:

♦ [MTrOi@Tva TIvaI AaOr irTna- paqa DoTa: laxyaIkrNa¸ baohtr iva&apna
droM AaOr saMBaaivat iva&apna vaOyai@tkrNa saxama krta hO.
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♦ PPV Channels: Offering early movie premieres,
cricket matches, or regional concerts for one-time
fees.

♦ Smart STBs and Middleware: Upgraded set-top
boxes allow app integration, hybrid content
discovery, and monetization via OTT add-ons.
As convergence continues between broadcast and

broadband, the TV set is increasingly becoming a
transactional device, not just a passive screen.

REGULATORY AND CONSUMER
CONSIDERATIONS

As monetization models evolve, stakeholders must
remain conscious of:

♦ Consumer protection laws: Transparent pricing, opt-
in billing, and clear
refund mechanisms are
critical.

♦ Data privacy regulations:
With personalized
pricing or targeting, data
governance becomes
essential.

♦ Digital divide:
Monetization strategies
must cater to both urban
digital-first users and rural traditional TV viewers.
Government bodies like TRAI and MIB will play a

key role in ensuring that innovations in monetization do
not compromise consumer rights or industry stability.

CONCLUSION: A MULTI-STREAM FUTURE
The future of content monetization is

unequivocally multi-pronged. No single model can cater
to the diverse needs of India's vast and varied content
consumers. Successful platforms and broadcasters will
be those who:

♦ Combine scale with targeted value.
♦ Provide affordability without compromising on

content quality.
♦ Offer choice while simplifying the payment

experience.
In this evolving landscape, pay-per-view,

subscription packages, and hybrid monetization models are
no longer experiments — they are essential pillars of a
sustainable content economy.

♦ pIpIvaI caOnala: ekmauSt Saulk pr Sau$AatI maUvaI p`Iimayar¸ iËkoT
maOca yaa xao~Iya saMgaIt kaya-Ëma p`dana krnaa.

♦ smaaT- saoT Ta^p baa^@sa AaOr imaDlavaoyar: ]nnat saoT Ta^p baa^@sa
eop ekIkrNa¸ ha[iba`D kMToMT iDskvarI AaOr AaoTITI eD Aa^na
ko maaQyama sao   maud`IkrNa kI sauivaQaa p`dana krto hMO.
jaOsao–jaOsao p`saarNa AaOr ba`a^DbaOMD ko baIca knvaja-na jaarI hO̧  TIvaI

saoT kovala ek inaiYËya sËIna nahIM̧  bailk ek laona–dona ka ]pkrNa
banata jaa rha hO.
inayaamak AaOr ]pBaa o@ta sa Mba MQaI ivacaarinayaamak AaOr ]pBaa o@ta sa Mba MQaI ivacaarinayaamak AaOr ]pBaa o@ta sa Mba MQaI ivacaarinayaamak AaOr ]pBaa o@ta sa Mba MQaI ivacaarinayaamak AaOr ]pBaa o@ta sa Mba MQaI ivacaar

jaOsao–jaOsao maud`IkrNa maa^Dla ivakisat haoto hOM̧  ihtQaarkaoM kao [na
baataoM ka Qyaana rKnaa caaihe:

♦ ]pBaao@ta saMrxaNa kanaUna: pardSaI- maUlya inaQaa-rNa¸ Aa^PT–
[na ibailaMga AaOr spYT QanavaapsaI tM~
mah%vapUNa- hO.
♦ DoTa gaa opnaIyata inayama:
vyai@tgat maUlya inaQaa-rNa yaa laxyaIkrNa
ko saaqa¸ DoTa p`Saasana AavaSyak hao
jaata hO.
♦ iD ij aTl a  i v a B a a j a n a :
maud`IkrNa rNanaIityaaoM kao SahrI iDijaTla
p`qama ]pyaaogakta-Aao M AaOr ga `amaINa
parMpirk TIvaI dSa-kao M¸ daonaa o M kI

ja$rtaoM kao pUra krnaa haogaa.
T/a[- AaOr saUcanaa va p`saarNa maM~alaya jaOsao sarkarI inakaya yah

sauinaiScat krnao maoM mah%vapUNa- BaUimaka inaBaayaoMgao ik maud`IkrNa maoM navaacaaraoM sao
]pBaao@ta AiQakaraoM yaa ]Vaoga kI isqarta sao samaJaaOta na hao.

inaYkYa -: ek malTI–sT/Ima BaivaYyainaYkYa -: ek malTI–sT/Ima BaivaYyainaYkYa -: ek malTI–sT/Ima BaivaYyainaYkYa -: ek malTI–sT/Ima BaivaYyainaYkYa -: ek malTI–sT/Ima BaivaYya

kMToMT maud`IkrNa ka BaivaYya ina:saMdoh bahuAayaamaI hO.kao[-
BaI ek maa^Dla Baart ko ivaSaala AaOr ivaivaQa kMToMT ]pBaao@taAaoM kI
ivaivaQa AavaSyaktaAaoM  kao pUra nahIM kr sakta.safla PlaoTfa^ma-
AaOr p`saarNakta- vao haoMgao jaao:

♦ pOmaanao kao laixat maUlya ko saaqa imalaayaoM

♦ saamaga`I kI gauNava<aa sao samaJaaOta ikyao ibanaa ikfayatI dama p`dana
kroM.

♦ Baugatana AnauBava ka sarla banaato hue ivaklp p`dana kroM.

[sa ivakisat haoto pirdRSya maoM po–pr–vyaU̧  sabsaiËPSana pOkoja
AaOr ha[iba`D maud`IkrNa maa^Dla Aba p`yaaoga nahIM rh gayao hOM–vao ek sqaayaI
saamaga`I Aqa-vyavasqaa ko AavaSyak stMBa hO.
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TOOLS AND METRICS
FOR MEASURING

SATELLITE AND CABLE
VIEWERSHIP

Measuring satellite and cable TV viewership is critical
for broadcasters, advertisers, and content creators to

understand audience behavior, optimize programming,
and maximize advertising revenue.

Modern measurement combines hardware, software,
and analytics to deliver granular, real-time insights.

KEY TOOLS FOR AUDIENCE MEASUREMENT
People Meters

♦ Description: Electronic devices installed in sample
households, connected to each TV set.

♦ Functionality
♦   Assigns each family member a personal button

to log their viewing.
♦   Tracks channel changes, viewing duration, and

user demographics.
♦    Some versions are portable and can track viewing

outside the home.
♦ Deployment: Widely used by audience measurement

firms such as Nielsen and Kantar.
Set-Top Box (STB) Data Collection

♦ Description: Software embedded in cable and satellite
set-top boxes.

saOTolaa[T AaOr kobala dSa-kaoMsaOTolaa[T AaOr kobala dSa-kaoMsaOTolaa[T AaOr kobala dSa-kaoMsaOTolaa[T AaOr kobala dSa-kaoMsaOTolaa[T AaOr kobala dSa-kaoM
kI saM#yaa maapnao ko ilaekI saM#yaa maapnao ko ilaekI saM#yaa maapnao ko ilaekI saM#yaa maapnao ko ilaekI saM#yaa maapnao ko ilae
]pkrNa AaOr maIiT/k]pkrNa AaOr maIiT/k]pkrNa AaOr maIiT/k]pkrNa AaOr maIiT/k]pkrNa AaOr maIiT/k

saOTolaa[T va kobala dSa-kao M kI saM#yaa maapnaa p`saarkao M¸saOTolaa[T va kobala dSa-kao M kI saM#yaa maapnaa p`saarkao M¸saOTolaa[T va kobala dSa-kao M kI saM#yaa maapnaa p`saarkao M¸saOTolaa[T va kobala dSa-kao M kI saM#yaa maapnaa p`saarkao M¸saOTolaa[T va kobala dSa-kao M kI saM#yaa maapnaa p`saarkao M¸
iva&apnadataAao M AaOr saamaga`I inamaa-taAao M ko ilae dSa-kao M koiva&apnadataAao M AaOr saamaga`I inamaa-taAao M ko ilae dSa-kao M koiva&apnadataAao M AaOr saamaga`I inamaa-taAao M ko ilae dSa-kao M koiva&apnadataAao M AaOr saamaga`I inamaa-taAao M ko ilae dSa-kao M koiva&apnadataAao M AaOr saamaga`I inamaa-taAao M ko ilae dSa-kao M ko

vyavahar samaJanao¸ p`a oga`aimaMga kao AnaukUilat krnao AaOrvyavahar samaJanao¸ p`a oga`aimaMga kao AnaukUilat krnao AaOrvyavahar samaJanao¸ p`a oga`aimaMga kao AnaukUilat krnao AaOrvyavahar samaJanao¸ p`a oga`aimaMga kao AnaukUilat krnao AaOrvyavahar samaJanao¸ p`a oga`aimaMga kao AnaukUilat krnao AaOr
iva&apna rajasva kao AiQaktma krnao ko ilae mah%vapUNa- hO.iva&apna rajasva kao AiQaktma krnao ko ilae mah%vapUNa- hO.iva&apna rajasva kao AiQaktma krnao ko ilae mah%vapUNa- hO.iva&apna rajasva kao AiQaktma krnao ko ilae mah%vapUNa- hO.iva&apna rajasva kao AiQaktma krnao ko ilae mah%vapUNa- hO.

AaQauinak maapna haD-vaoyar¸ saa^FTvaoyar AaOr enaailaiT@sa kao
imalaakr baarIk¸ rIyalaTa[ma jaanakarI p`dana krta hO.
dSa-kao M kI saM#yaa maapnao ko ilae p`ma uK ]pkrNadSa-kao M kI saM#yaa maapnao ko ilae p`ma uK ]pkrNadSa-kao M kI saM#yaa maapnao ko ilae p`ma uK ]pkrNadSa-kao M kI saM#yaa maapnao ko ilae p`ma uK ]pkrNadSa-kao M kI saM#yaa maapnao ko ilae p`ma uK ]pkrNa
pIpla maITrpIpla maITrpIpla maITrpIpla maITrpIpla maITr

♦ ivavarNa: namaUnaa GaraoM maoM sqaaipt [lao@T/a^inak ]pkrNaaoM̧  jaao p`%yaok
TIvaI saoT sao jauD,o haoto hOM.

♦ kaya-xamata:
♦   p`%yaok pirvaar ko sadsya kao ]nako doKnao ka irka^D- rKnao

ko ilae ek vyai@tgat baTna p`dana krta hO.
♦  caOnala pirvat-na¸ doKnao kI AvaiQa AaOr ]pyaaogakta-

janasaaMi#yakI kao T/Ok krta hO.
♦   kuC saMskrNa paoT-obala AaOr baahr doKnao kao T/Ok krto hOM.

♦ ]pyaaoga: naIlasana AaOr kOMTr jaOsaI Aa^iDyaMsa maapna fmaao-M Wara
vyaapk $p sao ]pyaaoga ikyaa jaata hO.

sa oT Ta^p baa ^@sasa oT Ta^p baa ^@sasa oT Ta^p baa ^@sasa oT Ta^p baa ^@sasa oT Ta^p baa ^@sa
♦ ivavarNa: kobala AaOr saOTolaa[T saoT Ta^p baa^@sa maoM embaoDoD

saa^FTvaoyar.
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♦ Functionality
♦  Captures real-time data on channel tuning,

frequency, and engagement.
♦   Records every channel change, viewing start/end

times, and device location.
♦   Enables large-scale, census-style measurement

across millions of devices.
♦ Example: Audimatic tool provides per-second data,

including channel, satellite, transponder, and
geographic details.

 Audience Measurement Dashboards
♦ Description: Integrated analytics platforms for

broadcasters and cable operators.
♦ Functionality

♦   Aggregate viewership data from multiple
streaming endpoints (Roku, Apple TV, web,
mobile).

♦   Visualize peak hours, program popularity, and
cross-platform consumption.

♦    Provide actionable insights for programming and
advertising decisions.

Panel and Big Data Integration
♦ Description: Combines representative household

panels with big data from STBs, smart TVs, and digital
sources.

♦ Functionality

kaya-xamata
♦  caOnala T\yaUinaMga¸ ÍI@vaoMsaI AaOr jauD,ava pr rIyala Ta[ma DoTa

kOPcar krta hO.
♦  p`%yaok caOnala pirvat-na¸ doKnao ka p`arMBaÀsamaaiPt samaya AaOr

iDvaa[sa sqaana irka^D- krta hO.
♦  laaKaoM ]pkrNaaoM maoM baD,o pOmaanao pr¸ janagaNanaa SaOlaI ka maap

saxama krta hO.
♦ ]dahrNa: Aa^iDmaOiTk TUla caOnala¸ saOTolaa[T¸ T/aMsapaOMDr AaOr

BaaOgaaoilak ivavarNa saiht p`it saokoMD DoTa p`dana krta hO.
Aa^iDya MSa maapna DOSabaa oD-Aa^iDya MSa maapna DOSabaa oD-Aa^iDya MSa maapna DOSabaa oD-Aa^iDya MSa maapna DOSabaa oD-Aa^iDya MSa maapna DOSabaa oD-

♦ ivavarNa: p̀saarkaoM AaOr kobala AâproTraoM ko ilae ekIkRt ivaSlaoYaNa
PlaoTfa^ma-.

♦ kaya-xamata
♦   k[- sT/IimaMga eDpa^[MT\sa ³raokU̧  eoPpla TIvaI¸ vaoba¸ maaobaa[la´

dSa-kaoM ka DoTa eki~t kroM.
♦   vyast samaya¸ kaya-Ëma kI laaokip`yata AaOr Ëa^sa–PlaoTfa^ma-

]pBaaoga kao ivajaulaa[ja kroM.
♦   p`aoga`aimaMga AaOr iva&apna saMbaMQaI inaNa-yaaoM ko ilae kar-vaa[-

yaaogya jaanakarI p`dana kroM.
pOnala AaOr ibaga DoTa ekIkrNapOnala AaOr ibaga DoTa ekIkrNapOnala AaOr ibaga DoTa ekIkrNapOnala AaOr ibaga DoTa ekIkrNapOnala AaOr ibaga DoTa ekIkrNa

♦ ivavarNa: p`itinaiQa GarolaU pOnalaaoM kao esaTIbaI¸ smaaT- TIvaI AaOr
iDijaTla saaòtaoM sao p`aPt ibaga DoTa ko saaqa saMyaaoijat krta hO.

♦ kaya-xamata
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CORE METRICS FOR SATELLITE AND CABLE VIEWERSHIP
saOTolaa[T AaOr kobala TIvaI dSa-kao M ko ilae kaor maIiT/@sasa OTolaa[T AaOr kobala TIvaI dSa-kao M ko ilae kaor maIiT/@sasa OTolaa[T AaOr kobala TIvaI dSa-kao M ko ilae kaor maIiT/@sasa OTolaa[T AaOr kobala TIvaI dSa-kao M ko ilae kaor maIiT/@sasa OTolaa[T AaOr kobala TIvaI dSa-kao M ko ilae kaor maIiT/@sa

Metric Definition Use Case
Rating (%) (Households watching a program / Total TV Program popularity,

households) × 100  ad pricing
Share (%) (Households watching a program / Households Competitive analysis

watching TV at that time) × 100 during time slots
Reach Total number of unique viewers over a period Campaign and

 content planning
Average Time Spent Average viewing duration per session or per user Engagement analysis
Demographics Age, gender, location, and other viewer Audience targeting,

characteristics personalization
TRP Viewership points among a specific target group Ad targeting,
(Target Rating Points) effectiveness
Engagement Metrics Channel switching, frequency, Content optimization

and viewing patterns

♦   Enhances accuracy by blending personal-level
and automated data.

♦  Supports cross-platform and cross-device
measurement.

ADVANCED FEATURES AND TRENDS
♦ Real-Time Analytics: Millisecond-level tracking of

channel changes and engagement for granular
insights.

♦ AI and Predictive Analytics: Automated pattern
recognition for content recommendations and ad
targeting.

♦ Cross-Platform Measurement: Unified dashboards
that consolidate data from linear TV, OTT, and mobile
devices.

♦   vyai@tgat str AaOr svacaailat DoTa kao imalaakr saTIkta
baZ,ata hO.

♦   Ëa^sa–PlaoTfa^ma- AaOr Ëa^sa iDvaa[sa maap ka samaqa-na krta
hO.

AaQa uinak sa uivaQaaya o M AaOr $JaanaAaQa uinak sa uivaQaaya o M AaOr $JaanaAaQa uinak sa uivaQaaya o M AaOr $JaanaAaQa uinak sa uivaQaaya o M AaOr $JaanaAaQa uinak sa uivaQaaya o M AaOr $Jaana
♦ iryala Ta[ma ivaSlaoYaNa: ivastRt jaanakarI ko ilae caOnala

pirvat-naaoM AaOr jauD,ava kI imalaIsaokoMD–strIya T/OikMga.
♦ eAa[- AaOr pUvaa-naumaainat ivaSlaoYaNa: saamaga`I AnauSaMsaaAaoM AaOr

iva&apna laxyaIkrNa ko ilae svacaailat pOTna- kI phcaana
krnaa.

♦ Ëa^sa PlaoTfa^ma- maapna: ekIkRt DOSabaaoD- jaao laIinayar TIvaI¸
AaoTITI AaOr maaobaa[la ]pkrNaaoM sao DoTa kao samaoikt krto
hO M.
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♦ GaTnaa–AaQaairt AaOr vyai@tstrIya maapna: @yaa doKa jaa
rha hO AaOr kaOna doK rha hO¸ ko baIca AMtr¸ jaOsao vaOyai@tkrNa
AaOr iva&apna maUlya mao M sauQaara jaata hO.

♦ BaU–laxyaIkrNa: DoTa saMga`h mao M sqaanaIyakRt AMtdRiYT AaOr
xao~Iya laxyaIkrNa ko ilae BaaOgaaoilak phcaanakta- Saaimala
hO M.

Aga `NaI p`dataAga `NaI p`dataAga `NaI p`dataAga `NaI p`dataAga `NaI p`data
♦ naIlasana: pIpIla maITr¸ esaTIbaI DoTa va pOnala ko imaEaNa ka

]pyaaoga krko TIvaI dSa-kaoM kI saM#yaa maapnao maoM vaOiSvak Aga`NaI.
♦ kOMTr: saOTolaa[T¸ kobala AaOr AaoTITI ko ilae pIpIla maITr

AaQaairt maap p`dana krta hO.
♦ Aa^iDmaOiTk: saoT Ta^p baa^@sa sao rIyala Ta[ma saOTolaa[T Aa^iDyaMsa

maapna maoM ivaSaoYa&ta.
♦ baaba- ³yaUkó : ]nnat maITirMga p`NaailayaaoM ka ]pyaaoga krko yaUnaa[ToD

ikMgaDma maoM TIvaI dSa-kaoM kI saM#yaa maapta hO.

inaYkYa -i n aYkYa -i n aYkYa -i n aYkYa -i n aYkYa -
saOTolaa[T AaOr kobala dSa-kaoM kI saM#yaa ka AaQauinak maapna

haD-vaoyar ³pIpla maITr¸ saoT Ta^p baa^@sa´¸ saa^FTvaoyar ³enaailaiT@sa
DOSabaaoD-´ AaOr pirYkRt maoiT/@sa ³roiTMga¸ Saoyar¸ TIAarpI¸ eMgaojamao MT´
ko imaEaNa pr inaBa-r krta hO.rIyala Ta[ma DoTa¸ eAa[- AaOr Ëa^sa–
PlaoTfa^ma- enaailaiT@sa ka ekIkrNa p`saarkaoM AaOr iva&apnadataAaoM
kao ABaUtpUva- saiTkta ko saaqa dSa-kaoM kao samaJanao AaOr ]nakI saovaa
krnao mao M saxama banaa rha hO.

♦ Event-Based and Person-Level Measurement:
Distinction between what is watched and who is
watching, improving personalization and advertising
value.

♦ Geo-Targeting: Data collection includes geographic
identifiers for localized insights and regional
targeting.

LEADING PROVIDERS
♦ Nielsen: Global leader in TV audience measurement,

using a mix of people meters, STB data, and panels.
♦ Kantar: Provides people meter-based measurement

for satellite, cable, and OTT.
♦ Audimatic: Specializes in real-time satellite audience

measurement from set-top boxes.
♦ BARB (UK): Measures TV audiences in the United

Kingdom using advanced metering systems.

CONCLUSION
Modern measurement of satellite and cable

viewership relies on a blend of hardware (people meters,
set-top boxes), software (analytics dashboards), and
sophisticated metrics (ratings, share, TRP, engagement).
The integration of real-time data, AI, and cross-platform
analytics is enabling broadcasters and advertisers to
understand and serve audiences with unprecedented
precision.

SUMMARY TABLE: TOOLS AND METRICS
saara MSa Tobala : TUlsa AaOr maIiT/@sasaara MSa Tobala : TUlsa AaOr maIiT/@sasaara MSa Tobala : TUlsa AaOr maIiT/@sasaara MSa Tobala : TUlsa AaOr maIiT/@sasaara MSa Tobala : TUlsa AaOr maIiT/@sa

Tool/Metric Satellite TV Cable TV Key Features
People Meter Yes Yes Demographics, person-level data
STB Data Collection Yes Yes Real-time, device-level data
Audience Dashboards Yes Yes Cross-platform analytics
Rating/Share/Reach Yes Yes Industry-standard metrics
TRP Yes Yes Targeted ad measurement
AI Analytics Yes Yes Predictive insights
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OTT FOCUS

naoTiFlask nao laIinayarnaoTiFlask nao laIinayarnaoTiFlask nao laIinayarnaoTiFlask nao laIinayarnaoTiFlask nao laIinayar
TIvaI kao ApnaayaaTIvaI kao ApnaayaaTIvaI kao ApnaayaaTIvaI kao ApnaayaaTIvaI kao Apnaayaa

vaOiSvak sT/Iima Mga rNanaIit ma o M ek naaTkIya badlaava kava OiSvak sT/Iima Mga rNanaIit ma o M ek naaTkIya badlaava kava OiSvak sT/Iima Mga rNanaIit ma o M ek naaTkIya badlaava kava OiSvak sT/Iima Mga rNanaIit ma o M ek naaTkIya badlaava kava OiSvak sT/Iima Mga rNanaIit ma o M ek naaTkIya badlaava ka
saMkot doto hue¸ naoTiFlask nao ÍaMsa ko SaIYa- p`saark TIef1saMkot doto hue¸ naoTiFlask nao ÍaMsa ko SaIYa- p`saark TIef1saMkot doto hue¸ naoTiFlask nao ÍaMsa ko SaIYa- p`saark TIef1saMkot doto hue¸ naoTiFlask nao ÍaMsa ko SaIYa- p`saark TIef1saMkot doto hue¸ naoTiFlask nao ÍaMsa ko SaIYa- p`saark TIef1
ko saaqa saaJaodarI kI hO¸ ijasasao ÍaMsa mao M ga `ahkao M kao laa[vako saaqa saaJaodarI kI hO¸ ijasasao ÍaMsa mao M ga `ahkao M kao laa[vako saaqa saaJaodarI kI hO¸ ijasasao ÍaMsa mao M ga `ahkao M kao laa[vako saaqa saaJaodarI kI hO¸ ijasasao ÍaMsa mao M ga `ahkao M kao laa[vako saaqa saaJaodarI kI hO¸ ijasasao ÍaMsa mao M ga `ahkao M kao laa[va

AaOr Aa^na iDmaaMD daonaa o M trh ko TIef1 kaya-Ëmaao M tkAaOr Aa^na iDmaaMD daonaa o M trh ko TIef1 kaya-Ëmaao M tkAaOr Aa^na iDmaaMD daonaa o M trh ko TIef1 kaya-Ëmaao M tkAaOr Aa^na iDmaaMD daonaa o M trh ko TIef1 kaya-Ëmaao M tkAaOr Aa^na iDmaaMD daonaa o M trh ko TIef1 kaya-Ëmaao M tk
phu Mca imala sakogaI.yah sahyaa oga sqaanaIya talama ola sa o khIMphu Mca imala sakogaI.yah sahyaa oga sqaanaIya talama ola sa o khIMphu Mca imala sakogaI.yah sahyaa oga sqaanaIya talama ola sa o khIMphu Mca imala sakogaI.yah sahyaa oga sqaanaIya talama ola sa o khIMphu Mca imala sakogaI.yah sahyaa oga sqaanaIya talama ola sa o khIM
AiQak hO–yah Baart ja Osa o ]cca ivakasaSaIla baajaara o M saihtAiQak hO–yah Baart ja Osa o ]cca ivakasaSaIla baajaara o M saihtAiQak hO–yah Baart ja Osa o ]cca ivakasaSaIla baajaara o M saihtAiQak hO–yah Baart ja Osa o ]cca ivakasaSaIla baajaara o M saihtAiQak hO–yah Baart ja Osa o ]cca ivakasaSaIla baajaara o M saiht
duinayaaBar ma o M sT/Iima Mga BaivaYya ko ilae saMBaaivat Kaka hO.duinayaaBar ma o M sT/Iima Mga BaivaYya ko ilae saMBaaivat Kaka hO.duinayaaBar ma o M sT/Iima Mga BaivaYya ko ilae saMBaaivat Kaka hO.duinayaaBar ma o M sT/Iima Mga BaivaYya ko ilae saMBaaivat Kaka hO.duinayaaBar ma o M sT/Iima Mga BaivaYya ko ilae saMBaaivat Kaka hO.

naoTiFlask¸ jaao kBaI parMpirk TIvaI ko ptna ka karNa qaa¸
Aba laIinayar maa^Dla kI Aaor baZ, rha hO–ijasamaoM laa[va kMToMT AaOr
@yaUroToD SaoD\yaUilaMga Saaimala hO.kansa maoM GaaoiYat yah saaJaodarI¸ iva&apna
samaiqa-t sT/IimaMga maoM PlaoTfa^ma- ko AaËamak p`yaasa ko saaqa rNanaIitk $p sao

saMroiKt hO¸ jaao Aba 94 maIilayana sao
AiQak vaOiSvak ]pyaaogakta-AaoM tk phuMca
rha hO.laa[va TIvaI iva&apnadataAaoM kao
p`Iimayama [nvaoMTrI AaOr A%yaiQak saMlagna¸
rIyala Ta[ma dSa-kaoM tk phuMca p`dana
krta hO–kuC eosaa jaao Aa^na iDmaaMD kMToMT
A@sar p`dana krnao maoM ivafla rhta hO.
BaartIya maIiDyaa rNanaIitkairyaaoM AaOr bàaMDaoM
ko ilae¸ yaUraop maoM yah p`yaaoga sT/IimaMga kI
idSaa ko baaro maoM mah%vapUNa- AMtdRiYT p`dana
kr sakta hO.jaOsao–jaOsao Baart ka AaoTITI
pairisqaitkI tM~ pirp@va haota hO–baZ,tI

p`itspQaa-̧  sadsyata kI qakana AaOr KMiDt dSa-kaoM ko karNa–ha[iba`D
maa^Dla jaao laa[va laIinayar SaOlaI ko p`aoga`aimaMga kao Aa^na iDmaaMD laa[baòrI ko
saaqa imalaato hOM–nayao saamaanya maoM ]Bar sakto hOM.

TIef1 saaOda naoTiFlask kao ÍaMsa mao M sqaanaIya p`saarNa AaOr
saamaga`I inayamaao M ka palana krnao mao M saxama banaata hO¸ ijasasao yah saMkot
imalata hO ik Baart maoM naoTvak- yaa xao~Iya p`saarkaoM ko saaqa [saI trh
ko gazjaaoD, jald hI hao sakto hOM.iËkoT AaOr iryaailaTI TIvaI sao
laokr saaop Aaopora AaOr laa[va [vao MT tk BaartIya p`saarkaoM ka
dOinak jauD,ava ABaI BaI vyaapk hO.Agar naoTiFlask Baart maoM TIef1
SaOlaI kI saaJaodarI kao daohrata hO tao yah iva&apna ko p`vaah kao
nayaa $p do sakta hO¸ ijasasao ba`a^DaoM kao ek hI Ct ko naIcao vaOiSvak
AaOr sqaanaIya jauD,ava daonaao M tk phuMca imala saktI hO.

iva&apnadataAaoM ko ilae yah ek caotavanaI hO:sT/IimaMga ka BaivaYya
Aba kovala Aa^na iDmaaMD nahIM hO–yah rIyala Ta[ma¸ iva&apna saMcaailat AaOr
pUrI trh sao ha[-iba`D hO.

NETFLIX EMBRACES
LINEAR TV

In a move that signals a dramatic shift in global
streaming strategy, Netflix has partnered with France’s

top broadcaster TF1, offering subscribers in France
access to both live and on-demand TF1 programming.
This groundbreaking collaboration represents more

than just local synergy — it’s a potential blueprint for
the future of streaming worldwide, including high-

growth markets like India.

Netflix, once the poster child for the decline of
traditional TV, is now leaning into the linear model —
complete with live content and curated scheduling. The
partnership, revealed at Cannes, is strategically aligned with
the platform’s aggressive push into ad-supported streaming,
now reaching over 94 million
global users. Live TV offers
advertisers premium inventory
and access to highly engaged,
real-time audiences — something
on-demand content often fails to
deliver.

For Indian media
strategists and brands, this
experiment in Europe could offer
critical insights into where
streaming is headed. As India’s
OTT ecosystem matures —
marked by increasing competition, subscription fatigue, and
fragmented viewership — hybrid models that blend live,
linear-style programming with on-demand libraries may
emerge as the new normal.

The TF1 deal also enables Netflix to comply with
local broadcasting and content regulations in France,
suggesting that similar alliances in India with networks or
regional broadcasters could be on the horizon. From cricket
and reality TV to soap operas and live events, Indian
broadcasters still command massive daily engagement. If
Netflix were to replicate a TF1-style partnership in India, it
could reshape how advertising dollars flow, giving brands
access to both global scale and local engagement under
one umbrella.

For advertisers, this is a wake-up call: the future of
streaming is no longer just on-demand — it’s real-time, ad-
driven, and radically hybrid.
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Baart ko TIvaI [kaoisasTma kaoBaart ko TIvaI [kaoisasTma kaoBaart ko TIvaI [kaoisasTma kaoBaart ko TIvaI [kaoisasTma kaoBaart ko TIvaI [kaoisasTma kao
t%kala sauQaar kI AavaSyakta hO:t%kala sauQaar kI AavaSyakta hO:t%kala sauQaar kI AavaSyakta hO:t%kala sauQaar kI AavaSyakta hO:t%kala sauQaar kI AavaSyakta hO:

T/a[- p̀mauKT/a[- p̀mauKT/a[- p̀mauKT/a[- p̀mauKT/a[- p̀mauK
T/a[- ko AQyaxa eºkoºlaa ohaTI na o doSa kI TIvaI dSa-kT/a[- ko AQyaxa eºkoºlaa ohaTI na o doSa kI TIvaI dSa-kT/a[- ko AQyaxa eºkoºlaa ohaTI na o doSa kI TIvaI dSa-kT/a[- ko AQyaxa eºkoºlaa ohaTI na o doSa kI TIvaI dSa-kT/a[- ko AQyaxa eºkoºlaa ohaTI na o doSa kI TIvaI dSa-k

saM#yaa maapna p`NaalaI ma o M sa uQaar kI vakalat kI¸ [-vaa[-–sa M#yaa maapna p`NaalaI ma o M sa uQaar kI vakalat kI¸ [-vaa[-–sa M#yaa maapna p`NaalaI ma o M sa uQaar kI vakalat kI¸ [-vaa[-–sa M#yaa maapna p`NaalaI ma o M sa uQaar kI vakalat kI¸ [-vaa[-–sa M#yaa maapna p`NaalaI ma o M sa uQaar kI vakalat kI¸ [-vaa[-–
eAa[-DIsaIef kI nayaI irpaoT- sa o pta calata hO ik 2017eAa[-DIsaIef kI nayaI irpaoT- sa o pta calata hO ik 2017eAa[-DIsaIef kI nayaI irpaoT- sa o pta calata hO ik 2017eAa[-DIsaIef kI nayaI irpaoT- sa o pta calata hO ik 2017eAa[-DIsaIef kI nayaI irpaoT- sa o pta calata hO ik 2017
sao po TIvaI doKnao vaalao pirvaarao M ma o M 30‰ kI BaarI igaravaTsao po TIvaI doKnao vaalao pirvaarao M ma o M 30‰ kI BaarI igaravaTsao po TIvaI doKnao vaalao pirvaarao M ma o M 30‰ kI BaarI igaravaTsao po TIvaI doKnao vaalao pirvaarao M ma o M 30‰ kI BaarI igaravaTsao po TIvaI doKnao vaalao pirvaarao M ma o M 30‰ kI BaarI igaravaT
AayaI hO AaOr xao~ mao M raojagaar ka saMkT pOda hao gayaa hO.AayaI hO AaOr xao~ mao M raojagaar ka saMkT pOda hao gayaa hO.AayaI hO AaOr xao~ mao M raojagaar ka saMkT pOda hao gayaa hO.AayaI hO AaOr xao~ mao M raojagaar ka saMkT pOda hao gayaa hO.AayaI hO AaOr xao~ mao M raojagaar ka saMkT pOda hao gayaa hO.

T/a[- ko AQyaxa eºkoºlaaohaTI nao vat-maana dSa-k roiTMga p`NaalaI kao
ivakRt batayaa AaOr dSa-kaoM ko Aaklana maoM AiQak p`itspQaa- ka Aahvaana
ikyaa.laaohaTI nao jaaor dokr kha ik TIvaI roiTMga maoM ekaiQakar K%ma

haonaa caaihe AaOr tknaIkI navaacaar va
inayaamak spYTta ko maaQyama sao parMpirk
p`saarkaoM AaOr AaoTITI PlaoTfa^maao-M ko baIca
p`itspQaa- ko str kao samaana banaayao rKnao
kI sa#t ja$rt hO.]nhaoMnao TolaIivajana dSa-
kaoM ko Aaklana maoM pardiSa-ta¸ inaYpxata
AaOr javaabadohI sauinaiScat krnao ko ilae T/
a[- kI p`itbawta daohrayaI–ek eosaa mau_a
ijasao p`saark laMbao samaya sao samasyaaga`st maanato
rho hOM.

Aa^la [MiDyaa iDijaTla kobala foDroSana
³eAa[-DIsaIef´ AaOr AnsT- eMD yaMga ³[-vaa[-´ Wara saMyau@t $p sao
p`stut ek nayaI ]Vaoga vyaapI irpaoT- Baart ko kobala TIvaI xao~ kI
gaMBaIr tsvaIr poSa krtI hO.irpaoT- mao M payaa gayaa hO ik kovala Ch
vaYaao - M mao M po TIvaI pirvaaraoM kI saM#yaa mao M 30‰ kIigaravaT AayaI hO¸

76000 sqaanaIya kobala Aa^proTraoM ³elasaIAao´ nao
ApnaI dukanao M baMd kr dI hO AaOr ivatrNa maUlya
EaRMKlaa mao M 5º77 laaK laaogaao M kI naaOkiryaaM calaI
gayaI hOM.lagaBaga 93‰ elasaIAao kI Aaya maoM igaravaT
AayaI hO AaOr 79‰ nao batayaa hO ik ]nakI kmaa[-
mao M 20‰ sao AiQak kI igaravaT AayaI hO.

yao daohro saMkT ek daoYapUNa- maapna p`̀NaalaI AaOr
Zhta kobala kaya-bala–]Vaoga vyaapI sauQaaraoM kI t%kala
AavaSyakta kI Aaor [Saara krta hO.ihtQaark Aba
sarkar AaOr T/a[- sao eosao saMrcanaa%mak hstxaop kI ]mmaId
kr rho hOM jaao Baart ko p`saarNa va kobala pirdRSya kao
]Barto ]pBaaoga $JaanaaoM ko saaqa puna-saMyaaoijat kr sakoM.

INDIA’S TV
ECOSYSTEM NEEDS

URGENT FIX:
TRAI CHIEF

TRAI Chairman AK Lahoti strongly advocated for a
complete reform of the country’s TV viewership

measurement system, while a new EY-AIDCF report
reveals a staggering 30% decline in pay TV households

since 2017 and a sector-wide employment crisis.

TRAI Chairman AK Lahoti described the current
viewership rating ecosystem as "distorted" and called for
greater competition in audience measurement. Lahoti
stressed that monopolies in TV
ratings must end, and that there is
a pressing need to level the playing
field between traditional
broadcasters and OTT platforms
through technological innovation
and regulatory clarity. He reiterated
TRAI’s commitment to ensuring
transparency, fairness, and
accountability in how television
audiences are measured—an issue
that broadcasters have long
flagged as problematic.

Simultaneously, a new industry-wide report jointly
presented by All India Digital Cable Federation (AIDCF)
and Ernst & Young (EY) paints a grim picture for India’s
cable TV sector. The report finds that pay TV households
have dropped by 30% in just six years, with
76,000 local cable operators (LCOs) shutting
shop and job losses touching 5.77 lakh across
the distribution value chain. Incomes for
nearly 93% of LCOs have declined, and 79%
report earnings have plunged by over 20%.

The dual crises—a flawed
measurement system and a collapsing cable
workforce—point to the urgent need for
industry-wide reforms. Stakeholders now
look toward the government and TRAI for
structural interventions that can realign
India’s broadcast and cable landscape with
emerging consumption trends.
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TRACKING CABLE &
SATELLITE GROWTH IN
EMERGING ECONOMIES

The cable and satellite industry is undergoing a
transformative phase across emerging markets, driven

by rising digital penetration, urbanization, and
consumer appetite for diverse content. While Asia and

Africa present high-growth opportunities with
underserved populations and infrastructure

investments, India’s maturing market offers a
contrasting perspective — one shaped by regulatory
shifts, hybrid consumption, and intense competition.

This feature explores the growth dynamics, challenges,
and strategic approaches shaping the cable and

satellite landscape across these regions.

The global broadcast distribution landscape
continues to evolve, but nowhere is this evolution more
layered and dynamic than in emerging markets. From urban
Nairobi to rural Bihar, from Jakarta’s high-rises to Accra’s
growing suburbs, cable and satellite television remain core
pillars of content delivery across the Global South.

]BartI Aqa-vyavasqaaAaoM maoM kobala va]BartI Aqa-vyavasqaaAaoM maoM kobala va]BartI Aqa-vyavasqaaAaoM maoM kobala va]BartI Aqa-vyavasqaaAaoM maoM kobala va]BartI Aqa-vyavasqaaAaoM maoM kobala va
saOTolaa[T ivakasa pr najar rKnaasaOTolaa[T ivakasa pr najar rKnaasaOTolaa[T ivakasa pr najar rKnaasaOTolaa[T ivakasa pr najar rKnaasaOTolaa[T ivakasa pr najar rKnaa

kobala AaOr saOTolaa[T ]Vaoga ]Barto baajaarao M ma o M ekkobala AaOr saOTolaa[T ]Vaoga ]Barto baajaarao M ma o M ekkobala AaOr saOTolaa[T ]Vaoga ]Barto baajaarao M ma o M ekkobala AaOr saOTolaa[T ]Vaoga ]Barto baajaarao M ma o M ekkobala AaOr saOTolaa[T ]Vaoga ]Barto baajaarao M ma o M ek
pirvat-nakarI carNa sa o ga ujar rha hO¸ jaa o iDijaTla pOz¸pirvat-nakarI carNa sa o ga ujar rha hO¸ jaa o iDijaTla pOz¸pirvat-nakarI carNa sa o ga ujar rha hO¸ jaa o iDijaTla pOz¸pirvat-nakarI carNa sa o ga ujar rha hO¸ jaa o iDijaTla pOz¸pirvat-nakarI carNa sa o ga ujar rha hO¸ jaa o iDijaTla pOz¸

SahrIkrNa AaOr ivaivaQa saamaga `I ko ilae ]pBaa o@ta kI BaUKSahrIkrNa AaOr ivaivaQa saamaga `I ko ilae ]pBaa o@ta kI BaUKSahrIkrNa AaOr ivaivaQa saamaga `I ko ilae ]pBaa o@ta kI BaUKSahrIkrNa AaOr ivaivaQa saamaga `I ko ilae ]pBaa o@ta kI BaUKSahrIkrNa AaOr ivaivaQa saamaga `I ko ilae ]pBaa o@ta kI BaUK
sao p` oirt hO.jabaik eiSayaa AaOr AiÍka va Micat AabaadIsa o p` oirt hO.jabaik eiSayaa AaOr AiÍka va Micat AabaadIsa o p` oirt hO.jabaik eiSayaa AaOr AiÍka va Micat AabaadIsa o p` oirt hO.jabaik eiSayaa AaOr AiÍka va Micat AabaadIsa o p` oirt hO.jabaik eiSayaa AaOr AiÍka va Micat AabaadI
AaOr bauinayaadI Z,a Mca o ko inava oSa ko saaqa ]cca ivakasa koAaOr bauinayaadI Z,a Mca o ko inava oSa ko saaqa ]cca ivakasa koAaOr bauinayaadI Z,a Mca o ko inava oSa ko saaqa ]cca ivakasa koAaOr bauinayaadI Z,a Mca o ko inava oSa ko saaqa ]cca ivakasa koAaOr bauinayaadI Z,a Mca o ko inava oSa ko saaqa ]cca ivakasa ko
Avasar p`stut krto hO M¸ Baart ka pirp@va baajaar ekAvasar p`stut krto hO M¸ Baart ka pirp@va baajaar ekAvasar p`stut krto hO M¸ Baart ka pirp@va baajaar ekAvasar p`stut krto hO M¸ Baart ka pirp@va baajaar ekAvasar p`stut krto hO M¸ Baart ka pirp@va baajaar ek

ivaprIt pirp` oxya p`dana krta hO–jaa o ivainayaamak badlaavaa o M ¸ivaprIt pirp` oxya p`dana krta hO–jaa o ivainayaamak badlaavaa o M ¸ivaprIt pirp` oxya p`dana krta hO–jaa o ivainayaamak badlaavaa o M ¸ivaprIt pirp` oxya p`dana krta hO–jaa o ivainayaamak badlaavaa o M ¸ivaprIt pirp` oxya p`dana krta hO–jaa o ivainayaamak badlaavaa o M ¸
ha[iba `D Kpt AaOr tIva ` p`itspQaa - sa o Aakar laota hO.yahha[iba `D Kpt AaOr tIva ` p`itspQaa - sa o Aakar laota hO.yahha[iba `D Kpt AaOr tIva ` p`itspQaa - sa o Aakar laota hO.yahha[iba `D Kpt AaOr tIva ` p`itspQaa - sa o Aakar laota hO.yahha[iba `D Kpt AaOr tIva ` p`itspQaa - sa o Aakar laota hO.yah

fIcar [na xao~ao M ma o M kobala AaOr saOTolaa[T pirdRSya kaofIcar [na xao~ao M ma o M kobala AaOr saOTolaa[T pirdRSya kaofIcar [na xao~ao M ma o M kobala AaOr saOTolaa[T pirdRSya kaofIcar [na xao~ao M ma o M kobala AaOr saOTolaa[T pirdRSya kaofIcar [na xao~ao M ma o M kobala AaOr saOTolaa[T pirdRSya kao
Aakar dona o vaalaI ivakasa kI gaitSaIlata¸ ca unaa Oityaa o M AaOrAakar dona o vaalaI ivakasa kI gaitSaIlata¸ ca unaa Oityaa o M AaOrAakar dona o vaalaI ivakasa kI gaitSaIlata¸ ca unaa Oityaa o M AaOrAakar dona o vaalaI ivakasa kI gaitSaIlata¸ ca unaa Oityaa o M AaOrAakar dona o vaalaI ivakasa kI gaitSaIlata¸ ca unaa Oityaa o M AaOr

rNanaIitk dRiYTkaoNaa o M ka pta lagaata hO.rNanaIitk dRiYTkaoNaa o M ka pta lagaata hO.rNanaIitk dRiYTkaoNaa o M ka pta lagaata hO.rNanaIitk dRiYTkaoNaa o M ka pta lagaata hO.rNanaIitk dRiYTkaoNaa o M ka pta lagaata hO.
vaOiSvak p`saarNa ivatrNa pirdRSya inarMtr ivakisat hao rha hO̧

laoikna ]Barto baajaaraoM kI tulanaa maoM yah ivakasa khIM BaI AiQak stirt
AaOr gaitSaIla nahIM hOM.SahrI naOraobaI sao laokr ga`amaINa ibahar tk¸ jakata-
kI }McaI [maartaoM sao laokr Akra ko baZ,to ]pnagaraoM tk¸ kobala AaOr
saOTolaa[T TolaIivajana vaOiSvak dixaNa maoM saamaga`I ivatrNa ko mau#ya stMBa banao
hue hOM.
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In 2025, while streaming dominates headlines, the
reality in Asia, Africa, and parts of Latin America paints a
different picture — one where traditional pay-TV platforms,
especially cable and DTH (Direct-To-Home) satellite, remain
highly relevant. As we examine the trajectories of these
technologies across key emerging regions, India’s journey
stands out as both a case study and a cautionary tale. This
article explores the growth drivers, regional contrasts, and
what India can learn — and offer — as cable and satellite
systems expand across other emerging geographies.

THE RESILIENCE OF CABLE & SATELLITE IN
A STREAMING WORLD

The rise of OTT platforms like Netflix, Prime Video,
and Disney+ Hotstar has shifted content consumption
habits in developed markets. However, emerging markets
tell a more complex story. Despite growing internet
penetration, affordability, infrastructure challenges, and
socio-cultural viewing habits have ensured that traditional
pay-TV retains a
significant footprint.

According to a
2024 report by Media
Partners Asia, cable and
satellite still serve over
70% of TV households
across Southeast Asia and
Sub-Saharan Africa. In
India, that number hovers
around 80%, with over 100
million homes still relying
on cable or DTH for daily entertainment. The story, though,
varies in texture and speed depending on the region.

ASIA: A LANDSCAPE OF CONTRASTS
Asia is home to over half the world's population and

presents a diverse media distribution map — from mature
markets like South Korea and Japan to rapidly expanding
territories like Indonesia, Vietnam, and the Philippines.

INDONESIA & VIETNAM: CABLE’S RURAL
PUSH VS SATELLITE’S URBAN CLIMB

Indonesia's archipelagic geography has historically
posed challenges for cable rollout, giving satellite operators
a natural advantage. The government’s Palapa Ring
broadband infrastructure project is slowly improving
connectivity, but rural areas remain satellite-dependent.
Meanwhile, in Vietnam, local MSOs (Multi System
Operators) continue to expand cable networks even as IPTV
competition intensifies.

2025 maoM jabaik sT/IimaMga sauiK-yaaoM maoM Ca[- rhogaI ¸eiSayaa¸ AÍIka
AaOr laOiTna Amaoirka ko kuC ihssaaoM maoM vaastivakta ek Alaga tsvaIr poSa
krtI hO–ek eosaI jagah jahaM parMpirk po TIvaI PlaoTfâma-̧  ivaSaoYa $p sao
kobala va DITIeca ³Dâyaro@T–TU–haoma´ saOTolaa[T¸ A%yaiQak p̀asaMigak banao
rhoMgao.jaba hma p̀mauK ]Barto xao~aoM maoM [na tknaIkaoM ko p̀xaopvaË kI jaaMca
krto hOM̧  tao Baart kI yaa~a ek kosa sTDI AaOr ek caotavanaI khanaI daonaaoM
$p maoM saamanao AatI hO.yah laoK ivakasa ko karkaoM̧  xao~Iya ivaraoQaaBaasaaoM va
Baart @yaa saIK AaOr @yaa poSa kr sakta hO–ka pta lagaata hO @yaaoMik
kobala va saOTolaa[T isasTma Anya ]Barto BaaOgaaoilak xao~aoM maoM fOla rha hO.
sT/Iima Mga kI duinayaa ma o M kobala AaOr sa OTolaa[T ka lacaIlaapnasT/Iima Mga kI duinayaa ma o M kobala AaOr sa OTolaa[T ka lacaIlaapnasT/Iima Mga kI duinayaa ma o M kobala AaOr sa OTolaa[T ka lacaIlaapnasT/Iima Mga kI duinayaa ma o M kobala AaOr sa OTolaa[T ka lacaIlaapnasT/Iima Mga kI duinayaa ma o M kobala AaOr sa OTolaa[T ka lacaIlaapna

naoTiFlask¸ p`a[ma vaIiDyaao AaOr iDjnaIPlasa ha^TsTar jaOsao AaoTITI
PlaoTfa^ma- ko ]dya nao ivakisat baajaaraoM maoM kMToMT kI Kpt kI AadtaoM kao
badla idyaa hO.halaaMik ]Barto baajaar ek jaiTla khanaI batato hOM.[MTrnaoT
kI baZ,tI phuMca¸ bauinayaadI Z,aMcao kI caunaaOityaaoM AaOr saamaaijak–saaMskRitk
doKnao kI AadataoM ko baavajaUd yah sauinaiScat huAa ik parMpirk po TIvaI

ek mah%vapUNa- sqaana banaayao rKo.
maIiDyaa paT-nasa- eiSayaa kI

2024 kI irpaoT- ko Anausaar¸ kobala
AaOr saOTolaa[T ABaI BaI dixaNa
pUva- eiSayaa va ]p–sahara AÍIka
maoM 70‰ sao AiQak TIvaI GaraoM maoM
saovaa p`dana krto hOM.Baart maoM yah
saM#yaa lagaBaga 80‰ hO¸ jahaM
100 imailayana sao AiQak Gar ABaI
BaI dOinak manaaorMjana ko ilae kobala
yaa dITIeca pr inaBa-r hOM.halaaMik

khanaI xao~ ko AaQaar pr banaavaT AaOr gait maoM iBanna haotI hO.
eiSayaa: ivara oQaaBaasaa o M ka pirdRSyaeiSayaa: ivara oQaaBaasaa o M ka pirdRSyaeiSayaa: ivara oQaaBaasaa o M ka pirdRSyaeiSayaa: ivara oQaaBaasaa o M ka pirdRSyaeiSayaa: ivara oQaaBaasaa o M ka pirdRSya

eiSayaa maoM duinayaa kI AaQaaI sao jyaada AabaadI rhtI hO AaOr yah
ivaivaQatapUNa- maIiDyaa ivatrNa maanaica~ p`stut krta hO–dixaNa kaoiryaa
AaOr jaapana jaOsao pirp@va baajaaraoM sao laokr [MDaonaoiSayaa¸ ivayatnaama AaOr
iflaIipMsa jaOsao tojaI sao fOlato xao~aoM tk.
[MDaona oiSayaa va ivayatnaama: kobala ka ga`amaINa xao~ao M ma o M ivastar[MDaona oiSayaa va ivayatnaama: kobala ka ga`amaINa xao~ao M ma o M ivastar[MDaona oiSayaa va ivayatnaama: kobala ka ga`amaINa xao~ao M ma o M ivastar[MDaona oiSayaa va ivayatnaama: kobala ka ga`amaINa xao~ao M ma o M ivastar[MDaona oiSayaa va ivayatnaama: kobala ka ga`amaINa xao~ao M ma o M ivastar
banaama saOTolaa[T ka SahrI xao~ ma o M ivastarbanaama saOTolaa[T ka SahrI xao~ ma o M ivastarbanaama saOTolaa[T ka SahrI xao~ ma o M ivastarbanaama saOTolaa[T ka SahrI xao~ ma o M ivastarbanaama saOTolaa[T ka SahrI xao~ ma o M ivastar

[MDaonaoiSayaa ko WIpsamaUh BaUgaaola nao kobala raolaAa]T ko ilae
eoithaisak $p sao caunaaOityaaM poSa kI hOM̧  ijasasao saOTolaa[T Aa^proTraoM kao
svaaBaaivak laaBa imalaa hO.sarkar kI plaapa irMga ba`a^DbaOMD [MÍasT/@car
piryaaojanaa QaIro–QaIro knaoi@TivaTI maoM sauQaar kr rhI hO̧  laoikna ga`amaINa
xao~ ABaI BaI saOTolaa[T pr inaBa-r hOM.[sa baIca ivayatnaama maoM sqaanaIya
emaesaAao Aa[-pITIvaI p`itspQaa- ko toja haonao ko baavajaUd kobala naoTvak-
ka ivastar krnaa jaarI rKto hOM.
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In both countries, a large portion of consumers
remain on analog or basic digital packages. This opens up
room for growth through digitisation, HD adoption, and
value-added services like hybrid set-top boxes that blend
linear and internet content.

PHILIPPINES: THE DIGITAL PIVOT
The Philippines has seen a more aggressive move

towards digitalization. SkyCable and Cignal TV lead the
charge, with satellite and hybrid IPTV solutions making
inroads even in Class C and D segments. Still, satellite
accounts for more than 60% of pay-TV households.

AFRICA: SATELLITE LEADS THE CHARGE
If Asia’s story is one of hybrid growth, Africa’s is

decisively a satellite narrative. With low cable penetration
due to infrastructure gaps, satellite TV dominates the pay-
TV ecosystem in Africa, especially in Sub-Saharan
countries.

NIGERIA & KENYA: THE DTH SURGE
Nigeria, Africa’s largest economy by GDP and

population, has over 10 million pay-TV households — and
over 80% of these are served by satellite. DStv (owned by
MultiChoice) remains
dominant, though newcomers
like StarTimes and TStv are
challenging with lower-cost
offerings.

In Kenya, a similar
story plays out. The
government's push for digital
migration post-2015 has led to
greater adoption of DTT
(Digital Terrestrial Television) and DTH platforms. Despite
the rise of mobile internet and local streaming apps like
Viusasa, satellite television remains the first screen for most
households.

FRANCOPHONE AFRICA: THE CANAL+ MODEL
Canal+ has made deep inroads into French-speaking

African nations, using tailored content, local language
support, and aggressive pricing. Their strategy mirrors that
of Indian DTH operators during their early 2010s boom:
bundling regional entertainment with sports and news, and
investing in regional production.

INDIA: A MATURING GIANT WITH GROWING
PAINS

India’s cable and satellite story is one of breakneck
growth followed by gradual consolidation. With over 210

daonaaoM doSaaoM maoM̧  ]pBaao@ta ka ek baD,a ihssaa enaalaa^ga yaa baoisak
iDijaTla pOkoja pr banaa huAa hO.[sasao iDijaTlaIkrNa¸ ecaDI Apnaanao
AaOr ha[iba`D saoT Ta^p baa^@sa jaOsao maUlyavaiQa-t saovaaAaoM ko maaQyama sao ivakasa
kI gauMjaa[Sa banatI hO jaao laIinayar va [MTrnaoT saamaga`I kao imalaato hOM.
iflaIip Msa: iDijaTla Qa urIiflaIip Msa: iDijaTla Qa urIiflaIip Msa: iDijaTla Qa urIiflaIip Msa: iDijaTla Qa urIiflaIip Msa: iDijaTla Qa urI

iflaIipMsa nao iDijaTlaIkrNa kI idSaa maoM AiQak AaËamak kdma
]zayao hOM.ska[-kobala AaOr isaganala TIvaI [sa maamalao maoM sabasao Aagao hOM̧
saOTolaa[T AaOr ha[iba`D Aa[-pITIvaI samaaQaana @laasa saI AaOr DI saogamaoMT maoM
BaI ApnaI pOz banaa rho hOM.ifr BaI¸ saOTolaa[T po TIvaI GaraoM maoM 60‰ sao
AiQak ka yaaogadana dota hO.
AÍIka: sa OTolaa[T sabasa o Aaga oAÍIka: sa OTolaa[T sabasa o Aaga oAÍIka: sa OTolaa[T sabasa o Aaga oAÍIka: sa OTolaa[T sabasa o Aaga oAÍIka: sa OTolaa[T sabasa o Aaga o

Agar eiSayaa kI khanaI ha[iba`D ga`aoqa kI hO̧  tao AÍIka kI
khanaI inaiScat $p sao saOTolaa[T kI hO.bauinayaadI Z,aMcao kI kmaI ko
karNa kobala kI phuMca kma haonao ko karNa saOTolaa[T TIvaI AÍIka maoM po
TIvaI [kaoisasTma pr havaI hO̧  Kasakar ]psahara doSaaoM maoM.
naa[jaIiryaa AaOr konyaa: DITIeca ma o M ]Calanaa[jaIiryaa AaOr konyaa: DITIeca ma o M ]Calanaa[jaIiryaa AaOr konyaa: DITIeca ma o M ]Calanaa[jaIiryaa AaOr konyaa: DITIeca ma o M ]Calanaa[jaIiryaa AaOr konyaa: DITIeca ma o M ]Cala

jaIDIpI AaOr janasaM#yaa ko ihsaaba sao AÍI kI sabasao baD,I Aqa-
vyavasqaa naa[jaIiryaa maoM 10 imailayana sao BaI AiQak po TIvaI Gar hOM–AaOr
[namaoM sao 80‰ sao jyaada Gar saOTolaa[T ko jairyao saovaa doto hOM.DIesaTIvaI

³malTIcaa^[sa ko svaaima%va maoḾ  ABaI BaI
p`mauK banaa huAa hO̧  halaaMik sTarTa[msa
va TIesaTIvaI jaOsao nayao laaoga kma laagat
vaalaI poSakSaaoM ko saaqa caunaaOtI do rho
hOM.

konyaa maoM BaI eosaI hI khanaI
hO.2015 ko baad iDijaTla maa[gaòSana
ko ilae sarkar ko jaaor nao DITITI

³iDijaTla ToroisT/yala TolaIivajana´ AaOr DITIeca PlaoTfa^maao-M kao jyaada
Apnaayaa hO.maaobaa[la [MTrnaoT AaOr ivayausaasaa jaOsao sqaanaIya sT/IimaMga eop ko
]dya ko baavajaUd saOTolaa[T TolaIivajana AiQakaMSa GaraoM ko ilae phlaI
sËIna banaI hu[- hO.
ÍO Mkaofaona AÍIka: kOnaala Plasa maa ^DlaÍO Mkaofaona AÍIka: kOnaala Plasa maa ^DlaÍO Mkaofaona AÍIka: kOnaala Plasa maa ^DlaÍO Mkaofaona AÍIka: kOnaala Plasa maa ^DlaÍO Mkaofaona AÍIka: kOnaala Plasa maa ^Dla

kOnaala Plasa nao AnaukUilat saamaga`I¸ sqaanaIya BaaYaa samaqa-na AaOr
AaËamak maUlya inaQaa-rNa ka ]pyaaoga krko ÍOMca BaaYaI AÍIkI doSaaoM maoM
gahrI pOz banaayaI hO.]nakI rNanaIit 2010 kI Sau$Aat maoM BaartIya
DITIeca Aa^proTraoM kI rNanaIit kao dSaa-tI hO: Kola va samaacaar ko saaqa
xao~Iya manaaorMjana kao jaaoD,naa AaOr xao~Iya ]%padna maoM inavaoSa krnaa.

Baart: baZ,tI pID,a ko saaqa ek pirp@va idggajaBaart: baZ,tI pID,a ko saaqa ek pirp@va idggajaBaart: baZ,tI pID,a ko saaqa ek pirp@va idggajaBaart: baZ,tI pID,a ko saaqa ek pirp@va idggajaBaart: baZ,tI pID,a ko saaqa ek pirp@va idggaja
Baart kI kobala AaOr saOTolaa[T kI khanaI ek eosaI khanaI hO ijasamaoM
tojaI sao ivakasa huAa hO AaOr ]sako baad QaIro–QaIro samaokna huAa hO.210
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million television households, India is one of the largest
pay-TV markets globally. However, it also faces structural
issues: price sensitivity, regulatory volatility, and declining
ARPUs (Average Revenue Per User).

CABLE VS DTH: A STALEMATED BATTLE?
As of  2025, cable remains slightly ahead in subscriber

numbers — thanks largely to unorganised operators in tier-
2 and tier-3 towns. DTH, while more standardised, has
struggled to penetrate price-sensitive rural markets where
cable continues to dominate despite analog switch-off
mandates.

The TRAI tariff orders have led to channel bundling
disruptions and churn. While consolidation has occurred
(e.g., GTPL Hathway’s rise in western India), fragmentation
persists, especially among LCOs (Local Cable Operators)
operating outside major MSO alliances.

THE SHIFT TOWARD HYBRID AND
BROADBAND

Where India leads is in experimentation. Hybrid STBs
(set-top boxes) from companies like Tata Play and Airtel
Digital TV are gaining traction. These devices integrate OTT
platforms with linear TV, offering a unified interface and
flexible billing — a model that’s being closely watched by
operators in Indonesia and Egypt.

Meanwhile, cable operators in India are leveraging
their local networks to pivot into broadband services —
especially with the government’s BharatNet initiative
offering backhaul in underserved regions. This “Cable +
Broadband” strategy is one Africa could emulate in time.

imailayana sao AiQak TolaIivajana GaraoM ko saaqa Baart vaOiSvakstr pr sabasao
baD,o po TIvaI baajaaraoM maoM sao ek hO.halaaMik yah saMrcanaa%mak mau_aoM ka BaI
saamanaa krta hO: maUlya saMvaodnaSaIlata¸ ivainayaamak AisqartaAaOr eAarpIyaU
³p`it ]pyaaogakta- AaOsat rajasva´ maoM igaravaT.
kobala banaama DITIeca: ek gaitraoQapUNa - laD,a[-Ækobala banaama DITIeca: ek gaitraoQapUNa - laD,a[-Ækobala banaama DITIeca: ek gaitraoQapUNa - laD,a[-Ækobala banaama DITIeca: ek gaitraoQapUNa - laD,a[-Ækobala banaama DITIeca: ek gaitraoQapUNa - laD,a[-Æ
2025 tk¸ kobala sabsaËa[barsaM#yaa maoM qaaoD,a Aagao rhogaa–[saka Eaoya
mau#ya $p sao iTyar–2 AaOr iTyar–3 SahraoM maoM AsaMgaizt Aa^proTraoM kao
jaata hO.DITIeca¸ jabaik AiQak maanakIkRt hO¸ kImat saMvaodnaSaIla
ga`amaINa baajaaraoM maoM pOz banaanao ko ilae saMGaYa- kr rhI hO̧  jahaM enaalaa^ga
isvacaAa^f Ainavaaya-taAaoM ko baavajaUd kobala k dbadbaa banaa huAa hO.

T/a[- ko TOirf AadoSaaoM ko karNa caOnala baMDilaMga maoM vyavaQaana AaOr
]qala puqala macaI hu[- hO.jabaik ekIkrNa huAa hO ³]dahrNa ko ilae
piScama Baart maoM jaITIpIela hOqavao ka ]dya´¸ ivaKMDna jaarI hO̧  Kasakar
p`mauK emaesaAao gazbaMQanaaoM ko bahar kama krnao vaalao elasaIAao ko baIca.
ha[iba`D AaOr ba`a ^DbaO MD kI Aaor badlaavaha[iba`D AaOr ba`a ^DbaO MD kI Aaor badlaavaha[iba`D AaOr ba`a ^DbaO MD kI Aaor badlaavaha[iba`D AaOr ba`a ^DbaO MD kI Aaor badlaavaha[iba`D AaOr ba`a ^DbaO MD kI Aaor badlaava

Baart p`yaaoga ko maamalao maoM sabasao Aagao hO.TaTa Plao AaOr eyarTola
iDijaTla TIvaI jaOsaI kMpinayaaoM ko ha[iba`D esaTIbaI ³saoT Ta^p baa^@sa´ ka
calana baZ, rha hO.yao ]pkrNa AaoTITI PlaoTfa^ma- kao laIinayar TIvaI ko
saaqa ekIkRt krto hOM̧  ijasasao ekIkRt [MTrfosa AaOr lacaIlaI ibailaMga
imalatI hO̧  ek eosaa maa^Dla ijasapr [MDaonaoiSayaa AaOr imaEa ko Aa^proTr
barIkI najar rKo hue hOM.

[sa baIca Baart maoM kobala Aa^proTr ba`a^DbaOMD saovaaAaoM maoM badlaava ko
ilae Apnao sqaanaIya naoTvak- ka laaBa ]za rho hOM–KasataOr pr sarkar kI
BaartnaoT phla ko saaqa¸ jaao kma saovaa vaalao xao~aoM maoM baOkha^la kI poSakSa
kr rhI hO.yah kobala va ba`a^DbaOMD rNanaIit ek eosaI rNanaIit hO ijasaka
AÍIka samaya ko saaqa AnaukrNa kr sakta hO.

CABLE
VS

 DTH



29 SATELLITE & CABLE TV JULY 2025

INDUSTRY FOCUS

WHAT EMERGING MARKETS CAN LEARN FROM
INDIA
Hybridization as a Survival Strategy

India’s experimentation with hybrid boxes can serve
as a blueprint. In Africa and Southeast Asia, where
broadband infrastructure is still growing, bundling linear
TV with limited OTT access through a single device could
bridge the gap for the next 3–5 years.

REGIONAL CONTENT WINS LOYALTY
India’s cable growth in states like Tamil Nadu,

Maharashtra, and West Bengal has been fuelled by local
language content and channel packaging. The lesson is
simple: regional wins. Satellite operators in Nigeria and
Indonesia are beginning to localise content, but there is
room to deepen this effort.

REGULATION SHAPES OUTCOMES
TRAI’s pricing regime, while well-intentioned,

introduced volatility. Other markets like Vietnam and Kenya
are now cautiously reviewing price caps and content
bundling norms. India’s experience underscores the need
for regulatory balance that protects consumer choice
without eroding industry margins.

WHAT INDIA CAN LEARN FROM OTHERS
Simplified Pricing Models

Many African and Southeast Asian DTH providers
have adopted all-in-one monthly packs with simpler user
experiences. India’s complex a-la-carte pricing often
confuses rural and elderly consumers. Simplifying packages
could reduce churn.

]Barto baajaar Baart sao @yaa saIK sakto hO M]Barto baajaar Baart sao @yaa saIK sakto hO M]Barto baajaar Baart sao @yaa saIK sakto hO M]Barto baajaar Baart sao @yaa saIK sakto hO M]Barto baajaar Baart sao @yaa saIK sakto hO M
sa MkrIkrNa ek Aist%va kI rNanaIit ko $p mao Msa MkrIkrNa ek Aist%va kI rNanaIit ko $p mao Msa MkrIkrNa ek Aist%va kI rNanaIit ko $p mao Msa MkrIkrNa ek Aist%va kI rNanaIit ko $p mao Msa MkrIkrNa ek Aist%va kI rNanaIit ko $p mao M
ha[iba`D baa^@sa ko saaqa Baart ka p`yaaoga ek Kaka ko $p maoM kama kr
sakta hO.AÍIka AaOr dixaNa pUva- eiSaya maoM̧ jahaM ba`a^DbaOMD ka bauinayaadI
Z,aMcaa ABaI BaI baZ, rha hO̧  ek ]pkrNa ko maaQyama sao saIimat AaoTITI
phuMca ko saaqa laIinayar TIvaI kao baMDla krnaa Agalao 3–5 vaYaao-M ko ilae
AMtr kao paT sakta hO.
xao~Iya saamaga `I na o vafadarI jaItIxa o~Iya saamaga `I na o vafadarI jaItIxa o~Iya saamaga `I na o vafadarI jaItIxa o~Iya saamaga `I na o vafadarI jaItIxa o~Iya saamaga `I na o vafadarI jaItI

timalanaaDu̧  maharaYT/ AOr piScama baMgaala jaOsao rajya Baart kI
kobala vaRiw sqaanaIya BaaYaa kI saamaga`I AaOr caOnala ko pOkoijaMga sao pòirt
hO.sabak sarla hO: xao~Iya jaIt.naa[jaIiryaa AaOr [MDaonaoiSayaa maoM saOTolaa[T
Aa^proTr saamaga`I kao sqaanaIya banaanaa Sau$ kr rho hOM̧  laoikna [sa p`yaasa kao
AaOr Aagao baZ,anao kI gauMjaa[Sa hO.
ivainayamana pirNaamaa o M kao Aakar dota hOivainayamana pirNaamaa o M kao Aakar dota hOivainayamana pirNaamaa o M kao Aakar dota hOivainayamana pirNaamaa o M kao Aakar dota hOivainayamana pirNaamaa o M kao Aakar dota hO

Ta[- kI maUlya inaQaa-rNa vyavasqaa¸ Balao hI AcCI maMSaa vaalaI hao̧
laoikna [sanao Aisqarta kao janma idyaa.ivayatnaama AaOr konyaa jaOsao Anya
baajaar Aba saavaQaanaIpUva-k maUlya saImaa AaOr saamaga`I baMDilaMga maanadMDaoM kI
samaIxaa kr rho hOM.Baart ka AnauBava ivainayaamak saMtulana kI AavaSyakta
kao roKaMikt krta hO¸ jaao ]Vaoga kI maaija-na kao kma ikyao ibanaa
]pBaao@ta kI psaMd kI rxaa krta hO.
Baart dUsarao M sao @yaa saIK sakta hOBaart dUsarao M sao @yaa saIK sakta hOBaart dUsarao M sao @yaa saIK sakta hOBaart dUsarao M sao @yaa saIK sakta hOBaart dUsarao M sao @yaa saIK sakta hO
sarlaIkRt ma Ulya inaQaa -rNa maa ^DlasarlaIkRt ma Ulya inaQaa -rNa maa ^DlasarlaIkRt ma Ulya inaQaa -rNa maa ^DlasarlaIkRt ma Ulya inaQaa -rNa maa ^DlasarlaIkRt ma Ulya inaQaa -rNa maa ^Dla

k[- AÍIkI AaOr dixaNa pUva- eiSayaa[- DITIeca p`dtaAaoM nao
sarla ]pyaaogakta- AnauBava ko saaqa Aa^la [na vana maaisak pOk Apnaayao
hOM.Baart kI jaiTla e–laa–kaTo- maUlya inaQaa-rNa A@sar ga`amaINa va baujau-ga
]pBaao@taAaoM kao Ba`imat krta hO.pOkojaaoM kao sarla banaanao sao ga`ahkaoM maoM
kmaI Aa saktI hO.
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STRONGER PUBLIC-PRIVATE PARTNERSHIPS
While BharatNet is a great start, Africa’s model of

private-led infrastructure deployment (with public support
through subsidies or spectrum) has accelerated coverage
faster in some regions. India could benefit from a more open
collaboration model with local and global players.

UNIFIED TECHNOLOGY STANDARDS
While India has taken steps toward digital

addressability, technology fragmentation persists. A
coordinated move towards interoperable, cloud-based
backend systems for both cable and DTH can enable faster
innovation and smoother customer transitions to hybrid
services.

THE ROAD AHEAD: CONVERGENCE,
COLLABORATION, AND LOCALISATION

The future of cable and satellite in emerging markets
is not about competition with streaming, but convergence.
In Africa, DTH will remain dominant — but must embrace
local storytelling and hybrid offerings. In Southeast Asia,
the battle between IPTV and cable will heat up, and telcos
will play a bigger role.

India stands at an inflection point — with legacy
systems ripe for renewal and a vast consumer base open to
innovation, but cautious about price. The country's success
in broadband and hybrid box deployment can influence
markets from Nairobi to Hanoi.
In all these regions, three factors will define success:

♦ Affordability: Lower ARPUs don’t mean lower
expectations. Operators must deliver quality at a
price point that works for the masses.

♦ Accessibility: Rural-first infrastructure strategies will
unlock the next 100 million homes.

♦ Adaptability: Hybrid tech, local content, and cross-
platform billing will be the new playbook.
Cable and satellite remain indispensable in emerging

markets, not relics of a pre-streaming past, but evolving
platforms in a hybrid media world. India’s journey offers
rich lessons — in scale, missteps, and innovation — for
other regions navigating the path from analog to digital to
convergence.

As Africa’s satellite beams widen and Southeast
Asia’s cable grids deepen, the lines between linear and
digital blur. The next chapter for broadcast in emerging
markets won’t be written by technology alone, but by how
well it understands — and adapts to — the people it serves.

majaba Ut saava -jainak–inajaI BaagaIdarImajaba Ut saava -jainak–inajaI BaagaIdarImajaba Ut saava -jainak–inajaI BaagaIdarImajaba Ut saava -jainak–inajaI BaagaIdarImajaba Ut saava -jainak–inajaI BaagaIdarI
halaaMik BaartnaoT ek Saanadar Sau$Aat hO̧  AÍIka ko inajaI

naotR%va vaalao bauinayaadI Z,aMcao kI tOnaatI ³saibsaDI yaa spo@T/ma ko maaQyama sao
saava-jainak samaqa-na ko saaqa´ ko maa^Dla nao kuC xao~aoM maoM kvaroja kao tojaI sao
baZ,ayaa.Baart sqaanaIya va vaOiSvak iKlaiD,yaaoM ko saaqa AiQak Kulao sahyaaoga
maa^Dla sao laaBaaMivat hao sakta hO.
ekIkRt p`a OVa oigakI maanakekIkRt p`a OVa oigakI maanakekIkRt p`a OVa oigakI maanakekIkRt p`a OVa oigakI maanakekIkRt p`a OVa oigakI maanak

halaaMik Baart nao iDijaTla eD/osaoibailaTI kI idSaa maoM kdma ]zayao
hOM¸ p`aOVaoigakI ivaKMDna jaarI hO.kobala AaOr DITIeca daonaaoM ko ilae
[MTrAa^probala¸ @laa]D–AaQaairt baOMkeMD isasTma kI Aaor ek samainvat
kdma tojaI sao navaacaar AaOr ha[iba`D saovaaAaoM ko ilae ga`ahkaoM ko sahja
saMËmaNa kao saxama kr sakta hO.
Aaga o kI rah: knvaja - Msa¸ sahyaa oga AaOr sqaanaIyakrNaAaga o kI rah: knvaja - Msa¸ sahyaa oga AaOr sqaanaIyakrNaAaga o kI rah: knvaja - Msa¸ sahyaa oga AaOr sqaanaIyakrNaAaga o kI rah: knvaja - Msa¸ sahyaa oga AaOr sqaanaIyakrNaAaga o kI rah: knvaja - Msa¸ sahyaa oga AaOr sqaanaIyakrNa

]Barto baajaaraoM maoM kobala AaOr saOTolaa[T ka BaivaYya sT/IimaMga ko
saaqa p`itspQaa- ko baaro maoM nahIM hO̧  bailk knvaja-Msa ko baaro maoM hO.AÍIka
maoM̧  DITIeca p`mauK banaa rhogaa–laoikna sqaanaIya sTaorIToilaMga AaOr ha[iba`D
poSakSaaoM kao Apnaanaa haogaa.dixaNa pUva- eiSayaa maoM Aa[-pITIvaI AaOr
kobala ko baIca laD,a[- toja haogaI AaOr TolaIka^ma baD,I BaUimakayaoM inaBaayaoMgao.

Baart ivarasat p`NaalaI navaInaIkrNa ko ilae tOyaar hO AaOr ek
ivaSaala ]pBaao@ta AaQaar navaacaar ko ilae Kulaa hO̧  laoikna kImat ko baaro
maoM satk- hO.ba`a^DbaOMD AaOr ha[iba`D baa^@sa pirinayaaojana maoM doSa kI saflata
naOraobaI sao hnaao[- tk ko baajaaraoM kao p`Baaivat kr sakta hO.[na saBaI xao~aoM
maoM tIna kark saflata kao pirBaaiYat kroMgao:

♦ vahnaIyata: kma eAarpIyaU ka matlaba kma ApoxaayaoM nahIM
hOM.Aa^proTraoM kao eosaI kImat pr gauNava<aa p`dana krnaI caaihe
jaao Aama janata ko ilae kama kro,

♦ phuMca: ga`amaINa p`qama AvasaMrcanaa rNanaIityaaM Agalao 100 imailayana
GaraoM kao Analaa^k krogaI.

♦ AnaukUlanaSaIlata: ha[iba`D tknaIk¸ sqaanaIya saamaga`I AaOr Ëa^sa
PlaoTfa^ma- ibailaMga nayaI Plaobauk haogaI.
kobala AaOr saOTolaa[T ]Barto baajaaraoM maoM Apirhaya- banao hue hOM̧  yao

sT/IimaMga sao phlao ko AtIt ko AvaSaoYa nahIM hOM̧  bailk ha[iba`D maIiDyaa kI
duinayaa maoM ivakisat hao rho PlaoTfa^ma- hOM.Baart kI yaa~a enaalaa^ga sao
iDijaTla AaOr knvaja-Msa kI rah pr Aagao baZ, rho Anya xao~aoM ko ilae–
pOmaanao̧  galat kdmaaoM AaOr navaacaar maoM samaRw sabak p`dana krta hO.

jaOsao–jaOsao AÍIka ko saOTola[T baIma caaOD,o haoto jaa rho hOM AaOr
dixaNa pUva- eiSayaa ko kobala iga`D gahro haoto jaa rho hOM̧  laIinayar va
iDijaTla kI baIca roKayaoM QauMQalaI haotI jaa rhI hO.]Barto baajaaraoM maoM
p`saarNa ka Agalaa AQyaaya isaf- tknaIkI sao nahIM ilaKa bailk [sa baat
sao BaI ilaKa jaayaogaa ik yah Apnao laaogaaoM kao iktnaI AcCI trh samaJata
AaOr ]nako saaqa talamaola ibazata hO̧  ijanakI yah saovaa krta hO.
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jaI kI najar nayao jamaanao ko kMToMTjaI kI najar nayao jamaanao ko kMToMTjaI kI najar nayao jamaanao ko kMToMTjaI kI najar nayao jamaanao ko kMToMTjaI kI najar nayao jamaanao ko kMToMT
AaOr tknaIkI ivakasa prAaOr tknaIkI ivakasa prAaOr tknaIkI ivakasa prAaOr tknaIkI ivakasa prAaOr tknaIkI ivakasa pr

jaI eMTrTonama o MT eMTrp`a[ja oja ilaimaToD ³ja oD[-[ -ela´jaI eMTrTonama o MT eMTrp`a[ja oja ilaimaToD ³ja oD[-[ -ela´jaI eMTrTonama o MT eMTrp`a[ja oja ilaimaToD ³ja oD[-[ -ela´jaI eMTrTonama o MT eMTrp`a[ja oja ilaimaToD ³ja oD[-[ -ela´jaI eMTrTonama o MT eMTrp`a[ja oja ilaimaToD ³ja oD[-[ -ela´
tknaIk p`Qaana¸ iDijaTla AaQaairt ivakasa rNanaIit kotknaIk p`Qaana¸ iDijaTla AaQaairt ivakasa rNanaIit kotknaIk p`Qaana¸ iDijaTla AaQaairt ivakasa rNanaIit kotknaIk p`Qaana¸ iDijaTla AaQaairt ivakasa rNanaIit kotknaIk p`Qaana¸ iDijaTla AaQaairt ivakasa rNanaIit ko
ilae 1000 kraoD, Épyao inaQaa -irt krko manaa or Mjana koilae 1000 kraoD, Épyao inaQaa -irt krko manaa or Mjana koilae 1000 kraoD, Épyao inaQaa -irt krko manaa or Mjana koilae 1000 kraoD, Épyao inaQaa -irt krko manaa or Mjana koilae 1000 kraoD, Épyao inaQaa -irt krko manaa or Mjana ko

BaivaYya kI Aaor inaNaa -yak maa oD, lao rha hO.BaivaYya kI Aaor inaNaa -yak maa oD, lao rha hO.BaivaYya kI Aaor inaNaa -yak maa oD, lao rha hO.BaivaYya kI Aaor inaNaa -yak maa oD, lao rha hO.BaivaYya kI Aaor inaNaa -yak maa oD, lao rha hO.
yah kdma kMpnaI kI p`maaoTr saMsqaaAaoM Wara 2237 kraoD, Épyao

ko vyaapk trjaIh fMD jauTanao ko ihssao ko $p maoM Aayaa hO ijasaka ]_oSya
kMpnaI ko kMToMT [kaoisasTma kao nayaa $p donaa AaOr ]cca ivakasaSaIla
iDijaTla vaiT-kla maoM p`vaoSa kao gait donaa hO.2237 kraoD, Épyao kI
trjaIhI [SyaU nao jahaM kMpnaI maoM p`maaoTraoM ko nayao ivaSvaasa ka saMkot dokr
Qyaana AakiYa-t ikyaa¸ vahIM inavaoSakaoM ko Kulaasao sao pta calata hO ik [sa
inavaoSa ka lagaBaga AaQaa ihssaa 1000 kraoD, Épyao nayao jamaanao ko
vyavasaayaaoM AaOr ]pBaao@ta AnauBavaaoM ko inamaa-Na maoM lagaayaa jaayaogaa.[samaoM ek

SaaT- fa^ma- kMTo MT eop laa^nca krnao¸
baccaaoM ko ilae eDuTonamaoMT kMToMT banaanao¸
laa[va kMToMT AaOr spaoT-\sa Aa[-pI mao M
inavaoSa krnao¸ ivatrNa bauinayaadI Z,aMcao
kao banaanao AaOr yahaM tk ik AnausaMQaana
AaOr ivakasa phlaaoM ko maaQyama sao 3DI
kMToMT iDilavarI kI saMBaavanaayaoM tlaaSanao
kI yaaojanaayao M Saaimala hO.

Apn a o  d I G a -k a i l ak
dRiYTkaoNa kao AaOr majabaUt krto hue
jaI nao kMToMT AaOr maIiDyaa Tok xao~aoM

mao M rNanaIitk ivalaya AaOr AiQaga`hNa ko ilae 712 kraoD, Épyao
Alaga rKo hOM.525 kraoD, Épyao saamaanya ka^pao -roT ]_oSyaao M AaOr
tojaI sao ivakisat hao rho maIiDyaa pirdRSyaao M mao M p`itspQaI- banao rhnao ko
ilae trlata banaayao rKnao hotu Aarixat hO.

[sako saaqa hI jaoD[-[-ela baaoD- nao p`maaoTr samaUh kI saMsqaaAaoM kao
132 Épyao p`it vaarMT kI dr sao 16º95 kraoD, Épyao pUNa-t: pirvat-naIya
vaarMT jaarI krnao kao maMjaUrI do dI hO̧  ijasasao p`maaoTraoM kI SaoyarQaairta
baZ,kr 18º39‰ hao jaayaogaI–jaao AaMtirk ivaSvaasa AaOr kMpnaI ko
rNanaIitk raoDmaOp ko saaqa saMroKNa ka ek majabaUt saMkot hO.

inavaoSa baOMk jaoºpIºmaa^ga-na ko rNanaIitk blaUipM̀T ko maaga-dSa-na maoM
jaI ka navaInaIkRt iDijaTla faoksa parMpirk p`saarNa sao Aagao baZ,naa AaOr
Baart ko tojaI sao baZ,to AaoTITI AaOr maIiDyaa Tok pairisqaitkItM~ maoM ek
majabaUt iKlaaD,I bananao ko ]sako [rado kao dSaa-ta hO.

ZEE EYES NEW-AGE
CONTENT AND TECH

GROWTH
Zee Entertainment Enterprises Ltd. (ZEEL) is making a

decisive pivot toward the future of entertainment by
earmarking Rs 1,000 crore for a tech-first, digital-led

growth strategy.

The move comes as part of a broader Rs 2,237 crore
preferential fundraise from its promoter entities, aimed at
reshaping the company’s content ecosystem and
accelerating its entry into high-growth digital
verticals.While the Rs 2,237 crore preferential issue grabbed
attention for signaling renewed promoter confidence in the
company, investor disclosures reveal that nearly half of
this infusion—Rs 1,000 crore—will be deployed towards
building new-age businesses and consumer experiences.
This includes plans to launch a
short-form content app, create
edutainment content for kids,
invest in live content and sports
IP, enhance distribution
infrastructure, and even explore
3D content delivery through
R&D initiatives.

Further boosting its long-
term vision, Zee has set aside Rs
712 crore for strategic mergers
and acquisitions in content and
media-tech sectors. An additional
Rs 525 crore is reserved for general corporate purposes and
maintaining liquidity to stay competitive in the rapidly
evolving media landscape.

In parallel, the ZEEL Board approved the issuance
of 16.95 crore fully convertible warrants to promoter group
entities at Rs 132 per warrant, which would raise promoter
shareholding to 18.39%—a strong signal of internal
confidence and alignment with the company’s strategic
roadmap.

With investment bank J.P. Morgan guiding the
strategic blueprint, Zee’s renewed digital focus reflects its
intent to go beyond legacy broadcasting and become a
formidable player in India’s fast-growing OTT and media-
tech ecosystem.
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INDIAN NEWS
BROADCASTERS

BATTLE LOSSES AMID
REVENUE DIVERGENCE
India’s top television news broadcasters—NDTV, Zee
Media, and Network18—delivered a mixed financial
performance in FY2025, revealing the growing strain

on legacy media as they confront economic headwinds,
shifting ad spends, and digital disruption.
NDTV led the year with a 25.7% rise in operating

revenue to Rs. 465 crore, driven by regional and global
initiatives like NDTV Marathi and NDTV World. Zee
Media’s revenue fell by 2.6% to Rs. 622 crore, largely due to
a 3.8% drop in advertising income. Network18 registered
the steepest decline, with operating revenues taking a
significant hit, reflecting persistent advertiser caution and
fragmentation in viewer engagement.

Despite NDTV’s growth push, its net loss widened
to Rs. 218 crore from Rs. 21 crore in FY24. Executive Director
Sanjay Pugalia framed the year as one of “ambitious
reinvention,” laying the
groundwork for a future-ready
network. Zee and Network18
also reported deepening
losses, highlighting broader
struggles in the news
broadcasting model.

Meanwhile, Zee
Entertainment Enterprises Ltd
(ZEEL) reported a surprise
1,304% jump in Q4 profit to Rs.
188 crore, driven by a 227%
spike in revenue from other
services. However, ad revenue
plunged 25% YoY to Rs. 838
crore, reflecting advertiser pullbacks even as subscription
revenue held steady.

On the global front, The Walt Disney Company
revealed a $300 million equity loss from its India JV with
Reliance in the first half of FY2025. While Disney’s overall
revenues rose 7%, the India venture remains a financial
drag in the early stages of its restructuring.

The outlook for FY2026 hinges on cost
rationalisation, ad recovery, and digital pivot execution.

rajasva maoM AMtr ko baIcarajasva maoM AMtr ko baIcarajasva maoM AMtr ko baIcarajasva maoM AMtr ko baIcarajasva maoM AMtr ko baIca
GaaTo sao jaUJa rho BaartIyaGaaTo sao jaUJa rho BaartIyaGaaTo sao jaUJa rho BaartIyaGaaTo sao jaUJa rho BaartIyaGaaTo sao jaUJa rho BaartIya

maIiDyaa p`saarkmaIiDyaa p`saarkmaIiDyaa p`saarkmaIiDyaa p`saarkmaIiDyaa p`saark
Baart ko p`ma uK samaacaar p`saarkao M–enaDITIvaI¸ jaI maIiDyaaBaart ko p`ma uK samaacaar p`saarkao M–enaDITIvaI¸ jaI maIiDyaaBaart ko p`ma uK samaacaar p`saarkao M–enaDITIvaI¸ jaI maIiDyaaBaart ko p`ma uK samaacaar p`saarkao M–enaDITIvaI¸ jaI maIiDyaaBaart ko p`ma uK samaacaar p`saarkao M–enaDITIvaI¸ jaI maIiDyaa
va na oTvak- 18 nao iva<a vaYa- 2025 mao M imaiEat iva<aIya p`dSa-va na oTvak- 18 nao iva<a vaYa- 2025 mao M imaiEat iva<aIya p`dSa-va na oTvak- 18 nao iva<a vaYa- 2025 mao M imaiEat iva<aIya p`dSa-va na oTvak- 18 nao iva<a vaYa- 2025 mao M imaiEat iva<aIya p`dSa-va na oTvak- 18 nao iva<a vaYa- 2025 mao M imaiEat iva<aIya p`dSa-
na ikyaa¸ ijasasa o ivarasat maIiDyaa pr baZ,to dbaava ka ptana ikyaa¸ ijasasa o ivarasat maIiDyaa pr baZ,to dbaava ka ptana ikyaa¸ ijasasa o ivarasat maIiDyaa pr baZ,to dbaava ka ptana ikyaa¸ ijasasa o ivarasat maIiDyaa pr baZ,to dbaava ka ptana ikyaa¸ ijasasa o ivarasat maIiDyaa pr baZ,to dbaava ka pta
calata hO @yaa o M ik va o Aaiqa -k p`itkUlataAao M¸ iva&apna Kca-calata hO @yaa o M ik va o Aaiqa -k p`itkUlataAao M¸ iva&apna Kca-calata hO @yaa o M ik va o Aaiqa -k p`itkUlataAao M¸ iva&apna Kca-calata hO @yaa o M ik va o Aaiqa -k p`itkUlataAao M¸ iva&apna Kca-calata hO @yaa o M ik va o Aaiqa -k p`itkUlataAao M¸ iva&apna Kca-
ma o M badlaava AaOr iDijaTla vyavaQaana ka saamanaa kr rho hO M.ma o M badlaava AaOr iDijaTla vyavaQaana ka saamanaa kr rho hO M.ma o M badlaava AaOr iDijaTla vyavaQaana ka saamanaa kr rho hO M.ma o M badlaava AaOr iDijaTla vyavaQaana ka saamanaa kr rho hO M.ma o M badlaava AaOr iDijaTla vyavaQaana ka saamanaa kr rho hO M.

enaDITIvaI nao pircaalana rajasva maoM 25º7‰ kI vaRiw ko saaqa
465 kraoD, Épyao ko saaqa vaYa- ka naotR%va ikyaa¸ jaao enaDITIvaI marazI
AaOr enaDITIvaI valD- jaOsao xao~Iya AaOr vaOiSvak phlaaoM Wara saMcaailat
qaa.jaI maIiDyaa ka rajasva 2º6‰ igarkr 622 kraoD, Épyao hao gayaa¸
ijasaka mau#ya karNa iva&apna Aaya maoM 3º8‰ kI igaravaT qaI.naoTvak-
18 nao sabasao AiQak igaravaT dja- kI¸ ijasakao pircaalana rajasva maoM
mah%vapUNa- JaTka lagaa¸ jaao lagaatar iva&apnadata kI saavaQaanaI AaOr dSa-
k jauD,ava maoM ivaKMDna kao dSaa-ta hO.

enaDITIvaI ko ivakasa ko baavajaUd¸ [saka Sauw GaaTa iva<avaYa- 24
maoM 21 kraoD, Épyao sao baZ,kr 218 kraoD, Épyao hao gayaa.kaya-karI
inadoSak saMjaya pugailayaa nao [sa vaYa- kao ‘mah%vaakaMxaI punaina-maa-Na’ ko $p maoM

pirBaaiYat ikyaa¸ ijasanao naoTvak- ka
AaQaar tOyaar ikyaa.jaI AaOr naoTvak-
18 nao BaI GaaTo maoM vaRiw kI saUcanaa dI¸
ijasasao samaacaar p̀saarNa maâDla maoM vyaapk
saMGaYaao-M pr p`kaSa Dalaa gayaa.

[sa baIca jaoD[-[-ela nao caaOqaI
itmaahI ko maunaafo maoM 1304‰ kI
AaScaya-janak vaRiw dja- kI¸ jaao Anya
saovaaAaoM sao rajasva maoM 227‰ kI vaRiw
ko karNa 188 kraoD, Épya o ha o
gayaI.halaaMik iva&apna rajasva maoM 25‰
kI igaravaT AayaI AaOr yah 838 kraoD,
Épyao hao gayaa¸ jaao ik iva&apnadataAaoM

kI vaapsaI kao dSaa-ta hO̧  jabaik sabsaËIPSana rajasva isqar rha.
vaOiSvak maaocao- pr¸ vaa^lT iDjnaI kMpnaI nao iva<avaYa- 2025 kI

phlaI CmaahI maoM irlaayaMsa ko saaqa Apnao Baart saMyau@t ]Vma sao 300
imailayana Da^lar kI [i@vaTI haina ka Kulaasaa ikyaa.jabaik iDjnaI ka
kula rajasva 7‰ baZ,a¸ Baart ]Vma Apnao puna-gazna ko Sau$AatI carNaaoM maoM
iva<aIya $p sao baaQaa banaa huAa hO.

iva<avaYa- 2026 ka dRiYTkaoNa laagat yaui@tkrNa¸ iva&apna vasaUlaI
AaOr iDijaTla QaurI inaYpadna pr inaBa-r krta hO.
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SC RULING RAISES
RED FLAGS FOR
DIGITAL MEDIA

A recent Supreme Court verdict permitting both the
Centre and states to levy separate taxes on precedent
could pave the way for fresh levies on OTT platforms,
digital media, and even social networks—under the

umbrella of “entertainment” taxation.
While the ruling is rooted in pre-GST laws, the apex

court held that service tax (central) and entertainment tax
(state) are distinct and can coexist. However, legal and
industry voices argue that the decision could lead to
fragmented taxation and renewed policy uncertainty for
digital platforms, which were expected to operate under a
streamlined GST regime.

Rohit Jain, Managing Partner at Singhania & Co.,
criticized the verdict’s foundational basis: “The court seems
to have overlooked the legal
nuance between ‘entertainment’
and ‘entertainments’—terms that
carry different legal weight. The
ruling could now be used by
states to justify new taxes on
OTT content or even social
media.”

Broadcast executives
share the anxiety. “With ad
revenues already under pressure and subscriber churn
rising, adding another unpredictable tax burden would hurt
broadcasters and digital content platforms alike,” said a
senior industry official.

Legal experts caution that while GST subsumes most
indirect taxes, Entry 62 of the State List still allows states to
regulate and tax entertainment through local bodies. SR
Patnaik, Partner at Cyril Amarchand Mangaldas, noted:
“This ruling constitutionally validates dual taxation—
especially when different aspects fall under separate
legislative powers. But it complicates compliance.”

Patnaik advised digital and OTT platforms to prepare
for jurisdiction-specific challenges: “How services are
classified and where they are consumed will now play a
critical role in determining tax exposure.”

Several legal voices are calling for a review petition
to challenge the ruling before it reshapes India’s digital tax
landscape.

esasaI ko fOsalao naoesasaI ko fOsalao naoesasaI ko fOsalao naoesasaI ko fOsalao naoesasaI ko fOsalao nao
iDijaTla maIiDyaa ko ilaeiDijaTla maIiDyaa ko ilaeiDijaTla maIiDyaa ko ilaeiDijaTla maIiDyaa ko ilaeiDijaTla maIiDyaa ko ilae
Ktro kI GaMTI bajaa dIKtro kI GaMTI bajaa dIKtro kI GaMTI bajaa dIKtro kI GaMTI bajaa dIKtro kI GaMTI bajaa dI

halahI mao M saup`Ima kaoT- nao koMd` AaOr rajyaao M daonaa o M kao AlagahalahI mao M saup`Ima kaoT- nao koMd` AaOr rajyaao M daonaa o M kao AlagahalahI mao M saup`Ima kaoT- nao koMd` AaOr rajyaao M daonaa o M kao AlagahalahI mao M saup`Ima kaoT- nao koMd` AaOr rajyaao M daonaa o M kao AlagahalahI mao M saup`Ima kaoT- nao koMd` AaOr rajyaao M daonaa o M kao Alaga
kr lagaana o kI Anaumait doto hue fOsalaa sa unaayaa¸ ijasasa okr lagaana o kI Anaumait doto hue fOsalaa sa unaayaa¸ ijasasa okr lagaana o kI Anaumait doto hue fOsalaa sa unaayaa¸ ijasasa okr lagaana o kI Anaumait doto hue fOsalaa sa unaayaa¸ ijasasa okr lagaana o kI Anaumait doto hue fOsalaa sa unaayaa¸ ijasasa o
AaoTITI Pla oTfa^ma -¸ iDijaTla maIiDyaa va yahaM tk kIAaoTITI Pla oTfa^ma -¸ iDijaTla maIiDyaa va yahaM tk kIAaoTITI Pla oTfa^ma -¸ iDijaTla maIiDyaa va yahaM tk kIAaoTITI Pla oTfa^ma -¸ iDijaTla maIiDyaa va yahaM tk kIAaoTITI Pla oTfa^ma -¸ iDijaTla maIiDyaa va yahaM tk kI

saaoSala naoTvak- pr BaI nayao kr ka rasta saaf hao saktasaaoSala naoTvak- pr BaI nayao kr ka rasta saaf hao saktasaaoSala naoTvak- pr BaI nayao kr ka rasta saaf hao saktasaaoSala naoTvak- pr BaI nayao kr ka rasta saaf hao saktasaaoSala naoTvak- pr BaI nayao kr ka rasta saaf hao sakta
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halaaMik yah fOsalaa jaIesaTI ko phlao ko kanaUnaaoM pr AaQaairt
hO¸ laoikna savaao-cca nyaayaalaya nao maanaa ik saovaa kr ³koMd`Iya´ AaOr
manaaorMjana kr ³rajya´ Alaga–Alaga hOM.halaaMik¸ kanaUnaI AaOr ]Vaoga
jagat kI Aavaaja ka tk- hO ik [sa fOsalao sao iDijaTla PlaoTfa^ma- ko ilae
KMiDt kraQaana AaOr nayaI naIit AinaiScatta hao saktI hO̧  ijasasao ek
sauvyavaisqat jaIesaTI vyavasqaa ko tht kama krnao kI ]mmaId qaI.

isaMGaainayaa eMD kMpnaI ko maOnaoijaMga paT-nar raoiht jaOna nao fOsalao ko
AaQaarBaUt AaQaar kI Aalaaocanaa kI: eosaa lagata hO ik nyaayalaya nao

manaaorMjana AaOr manaaorMjana ko baIca kanaUnaI
baarIikyaaMo kao najarAMdaja kr idyaa
hO¸ yao eosao Sabd hOM ijanaka kanaUnaI
mah%va Alaga–Alaga hO.[saka [stomaala
rajya AaoTITI kMToMT yaa yahaM tk ik
saaoSala maIiDyaa pr nayao kraoM ko ilae
kr sakto hOM.

p`saarNa AiQakarI BaI [sa
icaMta kao saaJaa krto hOM.]Vaoga ko
ek vairYz AiQakarI nao kha ‘iva&apna

rajasva pr phlao sao hI dbaava hO AaOr ga`ahkaoM kI saM#yaa maoM vaRiw hao rhI
hO̧  eosao maoM ek AaOr Ap`%yaaiSat kr baaoJa sao p`saarkaoM AaOr iDijaTla
saamaga`I PlaoTfa^ma- daonaaoM kao nauksaana haogaa.

kanaUnaI ivaSaoYa&aoM nao caotavanaI dI hO ik jaIesaTI maoM AiQakaMSa
Ap`%yaxa kr Saaimala hOM̧  laoikna rajya saUcaI kI p`vaRiYT 62 ABaI BaI rajyaaoM
kao sqaanaIya inakayaaoM ko maaQyama sao manaaorMjana kao ivainayaimat krnao AaOr kr
lagaanao kI Anaumait dotI hO.isairla AmarcaMd maMgaladasa ko paT-nar esaar
pTnaayak nao kha ‘yah inaNa-ya saMvaOQaainak $p sao daohro kraQaana kao vaOQa
banaata hO–Kasakr jaba ivaiBanna phlaU Alaga–Alaga ivaQaayaI Sai@tyaaoM ko
AMtgat- Aato hOM.laoikna yah Anaupalana kao jaiTla banaata hO.’

pTnaayak nao iDijaTla AaOr AaoTITI PlaTfa^ma- kao xao~aiQakar
ivaiSaYT caunaaOityaaoM ko ilae tOyaar rhnao kI salaah dI:‘saovaaAaoM kao kOsao
vagaI-kRt ikyaa jaata hO AaOr ]naka ]pBaaoga khaM ikyaa jaata hO̧  yah
Aba kr jaaoiKma inaQaa-irt krnao maoM mah%vapUNa- BaUimaka inaBaayaogaa.’

k[- kanaUnaI pxa [sa fOsalao kao caunaaOtI donao ko ilae samaIxaa
yaaicaka kI maaMga kr rho hOM̧  [sasao phlao kI yah Baart ko iDijaTla
pirdRSya kao nayaa $p do.
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naoTiFlask AaOr baalaajaInaoTiFlask AaOr baalaajaInaoTiFlask AaOr baalaajaInaoTiFlask AaOr baalaajaInaoTiFlask AaOr baalaajaI
TolaIiflmsa nao ivaivaQa BaartIyaTolaIiflmsa nao ivaivaQa BaartIyaTolaIiflmsa nao ivaivaQa BaartIyaTolaIiflmsa nao ivaivaQa BaartIyaTolaIiflmsa nao ivaivaQa BaartIya
khanaI ko ilae samaJaaOta ikyaakhanaI ko ilae samaJaaOta ikyaakhanaI ko ilae samaJaaOta ikyaakhanaI ko ilae samaJaaOta ikyaakhanaI ko ilae samaJaaOta ikyaa
na oTiFlask na o baalaajaI ko saaqa dIGa -kailak rcanaa%makna oTiFlask na o baalaajaI ko saaqa dIGa -kailak rcanaa%makna oTiFlask na o baalaajaI ko saaqa dIGa -kailak rcanaa%makna oTiFlask na o baalaajaI ko saaqa dIGa -kailak rcanaa%makna oTiFlask na o baalaajaI ko saaqa dIGa -kailak rcanaa%mak

saaJa odarI kI hO.saaJa odarI kI hO.saaJa odarI kI hO.saaJa odarI kI hO.saaJa odarI kI hO.
BaartIya manaaorMjana ]Vaoga ko ilae ek mah%vapUNa- GaTnaaËma maoM̧

vaOiSvak sT/IimaMga idggaja naoTiFlask nao ekta kpUr kI naotR%va vaalaI kMToMT
pavar ha]sa baalaajaI TolaIiflmsa ko saaqa ek dIGa-kailak rcanaa%mak
saaJaodarI kI hO.yah sahyaaoga k[- p`a$paoM̧  SaOilayaaoM AaOr PlaoTfa^maao-M maoM fOlaa
hO AaOr baalaajaI ko iDvaIjanaaoM–baalaajaI maaoSana ip@casa- AaOr baalaajaI
TolaIiflmsa iDijaTla Wara [saka naotR%va ikyaa jaayaogaa.

yah ]na dao kMpinayaaoM ko baIca ek nayaI AaOr rNanaIitk saaJaodarI
ka p`tIk hO̧  ijanhaoMnao phlao kThla¸ pgalaOT¸ jaanao jaana AaOr Da^laI
ikT\TI AaOr vaao camakto isataro jaOsao laaokip`ya SaIYa-k idyao hOM.

yah kdma naoTiFlask Wara BaartIya kMToMT maoM inarMtr p`vaoSa ka
saMkot dota hO¸ saaqa hI saaMskRitk $p sao
p`asaMigak khainayaaoM kao Aakar donao maoM ekta
kpUr ko rcanaa%mak naotR%va kI puiYT krta
hO.TolaIivajana¸ isanaomaa AaOr AaoTITI maoM $Jaana
sqaaipt krnao ko [ithasa ko saaqa kpUr dSakaoM
kI dSa-kaoM kI AMt-dRiYT AaOr navaacaar kao
saamanao laatI hOM.

naoTiFlask [MiDyaa kI kMToMT ]paQyaxa
maaoinaka Saorigala nao [sa sahyaaoga pr ]%saah vya@t krto hue kha ‘ekta
nao dSakaoM sao dSa-kaoM Wara psaMd kI jaanao vaalaI khainayaaoM ko saaqa BaartIya
pa^p saMskRit kao Aakar idyaa hO.BaartIya dSa-kaoM ko Baavanaa%mak koMd` kao
CUnao kI ]nakI p`vaRi<a¸ ivaivaQa dSa-kaoM kao ivaivaQa saamaga`I pdana krnao ko
hmaaro laxya ko saaqa pUrI trh maola Kato hOM.yah sahyaaoga hmaarI khanaI
khnao kI yaa~a maoM ek Sai@tSaalaI nayao carNa ka p`itk hO.’

baalaajaI TolaIiflma\sa kI saMyau@t p`baMQa inadoSak ekta kpUr nao
BaI yahI Baavanaa vya@t kI¸ ‘khanaI khnao kI klaa hmaaro DIenae maoM
hO.naoTiFla@sa jaOsao PlaoTfa^ma- ko saaqa saaJaodarI hmaoM sammaaohk¸ jamaIna sao
jauD,I AaOr Baavanaa%mak $p sao samaRw khainayaaM vaastva maoM vaOiSvak dSa-kaoM
tk phuMcaanao maoM saxama banaatI hO.yah saaJaodarI hmaoM rcanaa%mak saImaaAaoM kao
AaOr BaI baZ,anao ka Avasar dotI hO.’

caUMik daonaaoM saaJaodar tajaa ivaYayavastu ko ilae tOyaarI kr rho hOM̧
[sailae yah saaOda ]cca p`Baava vaalaI khanaI khnao kI xamata p`dana
krogaa¸ jaao sqaanaIya p`amaaiNakta kao vaOiSvak ApIla ko saaqa jaaoD,ogaa.

NETFLIX AND BALAJI
TELEFILMS PACT FOR

DIVERSE INDIAN
STORYTELLING

Netflix has entered into a long-term creative
partnership with Balaji Telefilms.

In a significant development for India’s entertainment
industry, global streaming giant Netflix has entered into a
long-term creative partnership with Balaji Telefilms, the
content powerhouse led by Ekta Kapoor. The collaboration
spans multiple formats, genres, and platforms, and will be
spearheaded by Balaji’s divisions — Balaji Motion Pictures
and Balaji Telefilms Digital.

This marks a renewed and strategic partnership
between two companies that have previously delivered
acclaimed titles like Kathal, Pagglait, Jaane Jaan, and Dolly
Kitty Aur Woh Chamakte Sitare.

The move signals Netflix’s continued investment in
Indian content while reaffirming Ekta
Kapoor’s creative leadership in
shaping culturally resonant
narratives. With a history of setting
trends across television, cinema, and
OTT, Kapoor brings decades of
audience insight and innovation to
the table.

Monika Shergill, Vice-President, Content at Netflix
India, expressed excitement about the collaboration,“Ekta
has shaped Indian pop culture with stories that audiences
have loved for decades. Her instinct for tapping into the
emotional core of Indian viewers aligns perfectly with our
goal to serve diverse content to diverse audiences. This
collaboration marks a powerful new phase in our storytelling
journey.”

Ekta Kapoor, Joint Managing Director of Balaji
Telefilms, echoed the sentiment,“Storytelling is in our DNA.
Partnering with a platform like Netflix enables us to bring
compelling, rooted, and emotionally rich narratives to a truly
global audience. This partnership allows us to push creative
boundaries even further.”

As both partners gear up for a slate of fresh content,
this deal is poised to deliver high-impact storytelling that
bridges local authenticity with global appeal.
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AI FOCUS

sT/IimaMga PlaoTfa^ma- isËPT ko ilaesT/IimaMga PlaoTfa^ma- isËPT ko ilaesT/IimaMga PlaoTfa^ma- isËPT ko ilaesT/IimaMga PlaoTfa^ma- isËPT ko ilaesT/IimaMga PlaoTfa^ma- isËPT ko ilae
eAa[- ka sahara lao rho hOMeAa[- ka sahara lao rho hOMeAa[- ka sahara lao rho hOMeAa[- ka sahara lao rho hOMeAa[- ka sahara lao rho hOM

AaoTITI Pla oTfa^ma - rcanaa%mak vak-Flaa o kao sa uvyavaisqat krna oAaoTITI Pla oTfa^ma - rcanaa%mak vak-Flaa o kao sa uvyavaisqat krna oAaoTITI Pla oTfa^ma - rcanaa%mak vak-Flaa o kao sa uvyavaisqat krna oAaoTITI Pla oTfa^ma - rcanaa%mak vak-Flaa o kao sa uvyavaisqat krna oAaoTITI Pla oTfa^ma - rcanaa%mak vak-Flaa o kao sa uvyavaisqat krna o
AaOr AaovarhoD\sa kao kma krnao ko ilae eAa[- saMcaailatAaOr AaovarhoD\sa kao kma krnao ko ilae eAa[- saMcaailatAaOr AaovarhoD\sa kao kma krnao ko ilae eAa[- saMcaailatAaOr AaovarhoD\sa kao kma krnao ko ilae eAa[- saMcaailatAaOr AaovarhoD\sa kao kma krnao ko ilae eAa[- saMcaailat

TUla ka sahara lao rho hO M.TUla ka sahara lao rho hO M.TUla ka sahara lao rho hO M.TUla ka sahara lao rho hO M.TUla ka sahara lao rho hO M.
sT/IimaMga PlaoTfa^ma- baZ,tI ]%padna laagat AaOr nayao kMToMT kI

A%yaiQak maaMga sao jaUJa rho hOM̧  AaOr k[- PlaoTfa^ma- rcanaa%mak vak-Flaao kao
sauvyavaisqat krnao AaOr AaovarhoD\sa kao kma krna ko ilae caupcaap eAa[-
saMcaailat TUlsa kI Aaor $K kr rho hOM.

Ava kovala dSa-kaoM kI isafairSaaoM yaa ]pSaIYa-k inamaa-Na tk hI
saIimat nahIM hO̧  eAa[- Aba saamaga`I inamaa-Na ko koMd` maoM p`vaoSa kr rhI hO–
pTkqaa laoKna AaOr saMvaad inamaa-Na sao laokr dRSya iDjaa[na AaOr AaBaasaI
saoT inamaa-Na tk.

]Vaoga ko jaanakar batato hOM ik caOTjaIpITI AaOr @laâ]D ³eMqàaoipk
Wara ivakisat´ jaOsao laaokip̀ya janaroiTva eAa[- PlaoTfâma- isËiPTMga $ma AaOr
p̀I p̀aoD@Sana carNaaoM maoM saiËya $p sao ]pyaaoga ikyao jaa rho hOM.yao ]pkrNa
laoKkaoM kI khanaI kI $proKa tOyaar krnao̧  saMvaadaoM ko k[- $p banaanao̧
dRSyaaoM ko ivavarNa kao samaRw banaanao AaOr yahaM tk ik ivaiSaYT rcanaakaraoM kI

laoKna SaOlaI kao p̀itibaMibat krnao maoM sahayata
krto hOM–ijasasao parMpirk $p sao ]cca gauNava<aa
vaalaI khanaI khnao sao jauD,o laMbao ivakasa caËaoM
kao kma krnao maoM madd imalatI hO.

eAa[- isaf- laoKkaoM kI hI madd nahIM
kr rha hO.ivajauAla p`aoD@Sana ko xao~ maoM
nayao ]pkrNa rcanaakaraoM kao baD,o sTUiDyaao
yaa laaokoSana SaUiTMga kI AavaSyakta ko ibanaa
sTaorIbaaoD- banaanao AaOr vacau-Ala saoT iDjaa[na
krnao kI sauivaQaa do rho hOM.yah ivaSaoYa $p
sao CaoTo p`aoD@Sana ha]sa ko ilae bahut

baD,a badlaava hO̧  jaao Aba ApnaI xamata sao jyaada p`dSa-na krnao kI xamata
rKto hOM̧  ijasasao kuC ]Vaoga AnaumaanaaoM ko Anausaar laagat maoM 30–40‰
kI kmaI Aa saktI hO.

halaaMik ABaI BaI [sao Apnaanaa Sau$AatI daOr maoM hO̧  ifr BaI yah
calana spYT hO.sT/IimaMga idggaja AaOr bauiTk sTUiDyaao¸ ivacaar AaOr
sqaanaIyakrNa sao laokr paosT p`aoD@Sana vaIefe@sa tk¸ ]%padna ko
ivaiBanna straoM maoM eAa[- kao ekIkRt kr rho hOM.saIimat samayasaImaa¸ baZ,tI
saamaga`I laa[baòrI AaOr vaOiSvak dSa-kaoM kI ApoxaaAaoM ko saaqa¸ eAa[- Wara
p`dana kI jaanao vaalaI laagat kuSalata AaOr rcanaa%mak lacaIlaapna [tnaa
maUlyavaana saaibat hao rha hO ik [sao najarAMdaja nahIM ikyaa jaa sakta hO.

jaOsao jaOsao yah tknaIk maanava sahyaaoga ivakisat haota hO̧  hao
sakta hO ik AapkI sËIna pr Aanao vaalaI AgalaI blaa^kbasTr iflma
eAa[- Wara sah ilaiKt AaOr sah iDjaa[na kI gayaI hao.

STREAMING PLATFORMS
TURN TO AI FOR
SCRIPTWRITING

OTT platforms are turning to AI-powered tools to
streamline creative workflows and reduce overheads.

Streaming platforms battle soaring production costs
and an insatiable demand for fresh content, many are quietly
turning to AI-powered tools to streamline creative workflows
and reduce overheads.

No longer limited to audience recommendations or
subtitle generation, artificial intelligence is now entering
the heart of content creation — from scripting and dialogue
generation to visual design and virtual set creation.

Industry insiders reveal that popular generative AI
platforms like ChatGPT and Claude (developed by
Anthropic) are being actively used in scripting rooms and
pre-production stages. These tools assist writers in drafting
storylines, generating multiple dialogue variations,
enriching scene descriptions, and even mirroring the writing
style of specific creators —
helping cut down the long
development cycles traditionally
associated with high-quality
storytelling.

AI isn’t just aiding writers.
In the realm of visual production,
new tools are allowing creators to
build storyboards and design
virtual sets without the need for
large physical studios or location
shoots. This is particularly game-
changing for smaller production houses, which now have
the ability to punch above their weight, slashing costs by
30–40%, according to some industry estimates.

Though adoption is still in the early stages, the trend
is unmistakable. Streaming giants and boutique studios alike
are integrating AI into various layers of production, from
ideation and localization to post-production VFX. With tight
timelines, growing content libraries, and global viewership
expectations, the cost-efficiency and creative flexibility
offered by AI are proving too valuable to ignore.

As this tech-human collaboration evolves, the next
blockbuster on your screen might just have been co-written
or co-designed by artificial intelligence.
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caOnala maukabalaa:caOnala maukabalaa:caOnala maukabalaa:caOnala maukabalaa:caOnala maukabalaa:
DITIeca banaama p̀saarkDITIeca banaama p̀saarkDITIeca banaama p̀saarkDITIeca banaama p̀saarkDITIeca banaama p̀saark

gahrata jaa rha hOgahrata jaa rha hOgahrata jaa rha hOgahrata jaa rha hOgahrata jaa rha hO
TaTa Plao AaOr eyarTola iDijaTla TIvaI na o Apnao ba osa pOkTaTa Plao AaOr eyarTola iDijaTla TIvaI na o Apnao ba osa pOkTaTa Plao AaOr eyarTola iDijaTla TIvaI na o Apnao ba osa pOkTaTa Plao AaOr eyarTola iDijaTla TIvaI na o Apnao ba osa pOkTaTa Plao AaOr eyarTola iDijaTla TIvaI na o Apnao ba osa pOk

sao saa onaI AaOr jaI caOnala kao hTa idyaa hO.sao saa onaI AaOr jaI caOnala kao hTa idyaa hO.sao saa onaI AaOr jaI caOnala kao hTa idyaa hO.sao saa onaI AaOr jaI caOnala kao hTa idyaa hO.sao saa onaI AaOr jaI caOnala kao hTa idyaa hO.
DITIeca Aa^proTr TaTa Plao AaOr eyarTola iDijaTla TIvaI nao maUlya

inaQaa-rNa AaOr T/a[- ko enaTIAao 3º0 ko tht nayao inayaamak Z,aMcao sao jauD,o
ivavaadaoM ko calato saaonaI va jaI caOnalaaoM kao Apnao baosa pOk sao hTa idyaa hO.

[sa kdma nao ]Vaoga vyaapI bahsa CoD, dI hO ik @yaa yah rNanaIit
DITIeca kMpinayaaMo kao laaBa maaija-na vaapsa panao maoM madd krogaI yaa inaraSa
ga`ahkaoM kao AaoTITI PlaoTfa^ma- kI Aaor lao jaayaogaI.

Asahmait ko maUla maoM nayao TOirf Aa^D-r ko tht p`saarkaoM Wara
jaarI ikyao gayao rofroMsa [MTrknao@T Aa^fr ³AarAa[-Aao´ hOM¸ ijasasao
bauko kI kImataoM maoM ]llaoKnaIya vaRiw hu[- hO.DITIeca PlaoTfa^ma-¸ jaao
phlao sao hI GaTto eAarpIyaU ³p`it ]pyaaogakta- AaOsat rajasva´¸ ]cca

pirvat-na AaOr tMga maaija-na sao jaUJa rho
hOM¸ pICo hT rho hOM.laaokip`ya caOnalaaoM
kao hTanao ka ]_oSya ]pyaaogakta-AaoM
kao ]cca maUlya vaalao pOk kI Aaor
Qakolanaa AaOr mahMgao p`saark bauko pr
inaBa-rta kma krnaa hO.

halaaMik ivaSaoYa& caotavanaI doto
hOM ik yah daoQaarI tlavaar saaibat hao
sakta hO.baosa pOk mao M kTaOtI sao
Alpkailak laaBa maoM sauQaar hao sakta
hO laoikna [sasao kImat ko p̀it saMvaodnaSaIla

]pyaaogakta-AaoM̧  Kasakr ga`amaINa AaOr AQa- SahrI baajaaraoM maoM̧  ko Alaga–
qalaga pD,nao ka BaI Ktra hO.[namaoM sao k[- ]pyaaogakta- yaa tao Da]nagaòD
kr sakto hOM yaa pUrI trh sao iDsknao@T hao sakto hOM AaOr [sako bajaya
mauFt DITIeca yaa AaoTITI eoPsa ka ivaklp cauna sakto hOM jaao sasta AaOr
AiQak lacaIlaa AnauBava p`dana krto hOM.

p`saarkaoM kao BaI nauksaana haogaa.baosa pOk sao hTayao jaanao sao
inaiYËya phuMca kma hao jaatI hO̧  ijasasao iva&apna rajasva AaOr ba`aMD irka^la
daonaaoM kao nauksaana phuMcata hO̧  Kasakr ]na efTIe caOnalaaoM ko ilae jaao
vyaapk dRSyata pr inaBa-r hOM.saaonaI–TaTa Plao ivavaad baa^mbao ha[-kaoT- tk
phuMca gayaa hO̧  jahaM 300 kraoD, Épyao ka bakayaa AaOr sabsaËIPSana maoM
baZ,aotrI kanaUnaI laD,a[- ko koMd` maoM hO.

eyarTola Wara jaI caOnalaaoM kao caupcaap hTanao sao saMkot imalata hO
ik [sa trh ko AaOr BaI ivavaad pOda hao sakto hOM.

CHANNEL
SHOWDOWN: DTH VS

BROADCASTERS
HEATS UP

Tata Play and Airtel Digital TV have removed Sony and
Zee channels from their base packs.

DTH operators Tata Play and Airtel Digital TV have
removed Sony and Zee channels from their base packs over
disputes related to pricing and the new regulatory framework
under TRAI’s NTO 3.0.

The move has ignited industry-wide debate over
whether this tactic will help DTH players reclaim profit
margins—or drive frustrated subscribers toward OTT
platforms.

At the heart of the disagreement are the Reference
Interconnect Offers (RIOs) issued by broadcasters under
the New Tariff Order, leading to significant hikes in bouquet
prices. DTH platforms, already
grappling with shrinking ARPU
(average revenue per user),
high churn, and tight margins,
are pushing back. The removal
of popular channels is aimed at
nudging users toward higher-
value packs while reducing
dependency on expensive
broadcaster bouquets.

However, experts
caution this could be a double-
edged sword. While trimming base packs might improve
short-term profitability, it also risks alienating price-sensitive
users, especially in rural and semi-urban markets. Many of
these users may either downgrade or disconnect entirely,
opting instead for free DTH or OTT apps offering a cheaper,
more flexible experience.

Broadcasters too stand to lose. Being dropped from
base packs reduces passive reach, hurting both ad revenue
and brand recall, particularly for FTA channels dependent
on mass visibility. The Sony-Tata Play dispute has even
reached the Bombay High Court, with Rs 300 crore in dues
and subscription hikes at the core of the legal battle.

Airtel’s quiet removal of Zee channels suggests more
such conflicts may be brewing.



AMAZON LAUNCHES FAST
CHANNEL ON PRIME VIDEO
GERMANY WITH WURL

Amazon has partnered with
streaming specialist Wurl to launch a
new Free Ad-supported Streaming TV
(FAST) channel on Prime Video in
Germany. The channel, which debuted

on April 17, is part of Amazon’s
growing Live TV lineup and features
highlights from events like Wimbledon,
alongside premium scripted titles and
major sports properties.

Wurl’s Global FAST Pass powers
the initiative, helping Amazon deliver
linear-style, ad-supported content to
German and Austrian audiences. Titles
featured on the new channel include
Reacher, The Rings of Power, Fallout,
and Culpa Mia, as well as UEFA
Champions League coverage and
exclusive local originals.

PROSIEBENSAT.1 INKS
MAJOR CONTENT DEAL
WITH NBCUNIVERSAL

German media conglomerate
ProSiebenSat.1 has signed a
comprehensive multi-year content deal
with NBCUniversal Global TV
Distribution. The agreement gives
ProSiebenSat.1 access to nearly 2,000
hours of NBCUniversal content,
including blockbuster films, iconic
series, and factual programming.

As part of the deal, new NBCU
titles such as Jurassic World Rebirth
and How to Train Your Dragon will
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premiere on platforms like Joyn,
ProSieben, and Sat.1. The agreement
also grants extended AVOD rights,
boosting Joyn’s premium ad-
supported content slate.
“This is a win for our audiences who
demand the best in global
entertainment,” said Henrik Pabst,
Chief Content Officer, ProSiebenSat.1.

WARNER BROS. DISCOVERY
TO SPLIT INTO TWO
SEPARATE MEDIA GIANTS

Azerion UK is tackling one of the
biggesWarner Bros. Discovery (WBD)
has announced a landmark plan to split
the company into two separate,
publicly traded entities in a tax-free
transaction, reshaping its global media
business.

♦  Streaming & Studios will
encompass Warner Bros. TV,
Warner Bros. Motion Picture
Group, HBO, HBO Max, DC
Studios, and their extensive
libraries.

♦   Global Networks will include
CNN, TNT Sports (US),
Discovery Channel, free-to-air
European channels, and digital
brands such as Discovery+ and
Bleacher Report.

CEO David Zaslav will lead the
Streaming & Studios arm, while current
CFO Gunnar Wiedenfels will take the
helm at Global Networks. The
restructuring aims to allow both
divisions to scale independently and
address distinct market opportunities
in streaming and traditional
broadcast..

MBS LAUNCHES 'FULL
SEASON' AFTER ACQUIRING
SES MEDIA OPS IN
GERMANY & UK

German communications
company MBS has acquired select
media service operations from SES in
Germany and the UK, and rebranded
the business as Full Season, a new
independent media services provider.
Effective July 1, 2025, the move
significantly expands MBS’s footprint
beyond satellite infrastructure into the
full media services chain.

Full Season will offer a range of

solutions including playout, content
management, IP distribution, VOD
delivery, and OTT services. The
acquisition includes 60 SES employees
and the Unterföhring facility near
Munich, ensuring continuity of service
and operations.

“This strengthens our position
as a service partner for Europe’s
broadcasters,” said Christian
Fleischhauer, Managing Director of
MBS. Qi Zhang-Holste added that the
acquisition brings “greater reliability
and geographic redundancy” to
MBS’s offerings.



TATA PLAY’S LOSSES
BALLOON IN FY25 DESPITE
DEBT REDUCTION

Tata Play reported a deeper
consolidated loss of Rs 529.43 crore
for FY25, up from Rs 353.88 crore the
previous year. Operating revenue
declined by 5.15% to Rs 4,082.5 crore,
while total income stood at Rs 4,109.3
crore. The DTH operator managed to
reduce its net debt by Rs 565 crore to
Rs 3,445.6 crore, reflecting improved
financial discipline.

However, lower ad spends and
tighter operational costs—down by
3%—weren’t enough to counter
revenue pressure. The company
continues to face stiff competition
from rivals like Airtel Digital TV,
DishTV, and DD Free Dish. A proposed
merger with Airtel’s DTH arm was
recently called off, leaving Tata Play
to navigate its future independently.

ZEE TARGETS DOUBLING AD
REVENUES BY 2028 WITH
NEW PLAYBOOK

ZEE Entertainment has laid out
an ambitious roadmap to double its
domestic ad revenues by FY28. After a
tough FY25 that saw ad income fall
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11.4% to Rs.3,591 crore, the broadcaster
plans to rebound through a diversified
monetization strategy: building FTA
strength, boosting regional content,
scaling connected TV inventory, and
tapping into brand solutions using
data-driven storytelling.

With a renewed focus on digital
and rural markets, ZEE expects an 8–
10% uptick in ad revenue in FY26. The
company is also looking to increase its
overall TV viewership share to 17.5%.

NETWORK18 OFFLOADS
DORMANT SUBSIDIARY
MEDIA18 FOR RS 1 LAKH

Network18 has sold its entire
stake in Media18 Distribution Services
Ltd. to Prakhar Commercials Pvt. Ltd.
for a token amount of Rs 1 lakh.
Media18 had no operational activity or
significant assets in FY25 and
contributed virtually nothing to
Network18’s earnings.

The buyer has no links to
Network18’s promoters, making this a
straightforward, non-related party
transaction. The move allows
Network18 to streamline its corporate
structure and focus on core business
areas.

ZEE PROMOTERS PUMP RS
2,237 CR TO BOOST
OWNERSHIP AND GROWTH

ZEE Entertainment’s board has
greenlit a Rs 2,237.44 crore infusion
from its promoter group via issuance
of 16.95 crore convertible warrants at
Rs 132 each. The infusion is aimed at
fueling ZEE’s strategic growth
ambitions and increasing promoter
shareholding to 18.39%.

This move, evaluated with
guidance from JP Morgan, comes as
ZEE focuses on a transformative
roadmap that includes ramping up
digital content, brand-led
monetization, and regional growth.

FLICK TV BAGS $2.3M TO
BUILD INDIA’S FIRST
MICRO-DRAMA PLATFORM

New-age OTT player Flick TV
has raised $2.3 million in seed funding
led by Stellaris Venture Partners,
alongside Gemba Capital and Titan
Capital. Co-founded by Kushal Singhal
and Pratik Anand in early 2025, the
platform focuses on short-format
vertical storytelling designed for
mobile audiences.

Flick TV plans to scale across
regional languages and build a creator-
led production ecosystem, inspired by
China’s $7B micro-drama market. The app
is targeting India’s 900M+ internet users,
especially in Tier 2 and Tier 3 markets,
with cinematic, snackable storytelling
made for Gen Z and young adults.
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Ask us any questions or problems faced by you in the course of your
business. Our DISH DOCTOR will try and answer them in the best
way possible, in the simplest terms, avoiding the unnecessary use of
technical terms where possible. The service is available free to our
readers and subscribers.
Send Your Queries To: Dish Doctor, 312/313, A Wing,3rd Floor, Dynasty Business
Park, Andheri Kurla Road, Andheri (E), Mumbai – 400059.  or
Email: manoj.madhavan@nm-india.com. Now you can WhatsApp Your Dish
Doctor Queries To: +91-91082 32956

DISH DOCTOR

dSa-kao M kI sa M#yaa maapnaadSa -kao M kI sa M#yaa maapnaadSa -kao M kI sa M#yaa maapnaadSa -kao M kI sa M#yaa maapnaadSa -kao M kI sa M#yaa maapnaa
p`Sna: p`Sna: p`Sna: p`Sna: p`Sna: ek sqaanaIya kobala Aa^proTr haonao ko naato¸ iva&apnadataek sqaanaIya kobala Aa^proTr haonao ko naato¸ iva&apnadataek sqaanaIya kobala Aa^proTr haonao ko naato¸ iva&apnadataek sqaanaIya kobala Aa^proTr haonao ko naato¸ iva&apnadataek sqaanaIya kobala Aa^proTr haonao ko naato¸ iva&apnadata
mauJasao A@sar pUCto hOM ik hma kobala TIvaI naoTvak- pr dSa-kao MmauJasao A@sar pUCto hOM ik hma kobala TIvaI naoTvak- pr dSa-kao MmauJasao A@sar pUCto hOM ik hma kobala TIvaI naoTvak- pr dSa-kao MmauJasao A@sar pUCto hOM ik hma kobala TIvaI naoTvak- pr dSa-kao MmauJasao A@sar pUCto hOM ik hma kobala TIvaI naoTvak- pr dSa-kao M
kI saM#yaa kOsa o maapto hO MkI saM#yaa kOsa o maapto hO MkI saM#yaa kOsa o maapto hO MkI saM#yaa kOsa o maapto hO MkI saM#yaa kOsa o maapto hO MÆÆÆÆÆ saOTolaa[T AaOr iDijaTla PlaoTfa^ma - sa OTolaa[T AaOr iDijaTla PlaoTfa^ma - sa OTolaa[T AaOr iDijaTla PlaoTfa^ma - sa OTolaa[T AaOr iDijaTla PlaoTfa^ma - sa OTolaa[T AaOr iDijaTla PlaoTfa^ma -
pr roiTMga pr [tnaa jyaada Qyaana idyao jaana o ko saaqa¸ kobalapr roiTMga pr [tnaa jyaada Qyaana idyao jaana o ko saaqa¸ kobalapr roiTMga pr [tnaa jyaada Qyaana idyao jaana o ko saaqa¸ kobalapr roiTMga pr [tnaa jyaada Qyaana idyao jaana o ko saaqa¸ kobalapr roiTMga pr [tnaa jyaada Qyaana idyao jaana o ko saaqa¸ kobala
TIvaI ko ilae dSa -ka o M kI sa M#yaa kOsa o maapI jaatI hOÆ @yaaTIvaI ko ilae dSa -ka o M kI sa M#yaa kOsa o maapI jaatI hOÆ @yaaTIvaI ko ilae dSa -ka o M kI sa M#yaa kOsa o maapI jaatI hOÆ @yaaTIvaI ko ilae dSa -ka o M kI sa M#yaa kOsa o maapI jaatI hOÆ @yaaTIvaI ko ilae dSa -ka o M kI sa M#yaa kOsa o maapI jaatI hOÆ @yaa
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   EaIhir gaa OD,a¸ elasaIAao¸ ]<ar knnaD   EaIhir gaa OD,a¸ elasaIAao¸ ]<ar knnaD   EaIhir gaa OD,a¸ elasaIAao¸ ]<ar knnaD   EaIhir gaa OD,a¸ elasaIAao¸ ]<ar knnaD   EaIhir gaa OD,a¸ elasaIAao¸ ]<ar knnaD
]]]]]<ar: <ar: <ar: <ar: <ar: yah saamaiyak AaOr AaOr mah%vapUNa- p`Sna hO.Baart maoM kobala ko ilae
dSa-kaoM ka Aaklana parMpirk $p sao ek AspYT rha hO̧  Kasakr
DITIeca AaOr va iDijaTla PlaoTfa^ma- kI tulanaa maoM jahaM ]pyaaogakta- DoTa
AiQak T/Ok krnao yaaogya hO.halaaMik baIeAarsaI jaOsao saMgazna raYT/Iyastr
pr TIvaI roiTMga p`dana krto hOM̧  ]nako namaUnaa GaraoM maoM kobala AaOr DITIeca
daonaaoM Saaimala hOM̧  laoikna kobala BaarI xao~aoM̧  ivaSaoYa $p sao ga`amaINa AaOr AQa-
SahrI [laakaoM maoM maap kI gahra[- bauinayaadI Z,aMcao Wara saIimat hO.

kobala ko ilae AiQakaMSa emaesaAao va elasaIAao ko pasa ABaI tk
irTna- pa^qa DoTa xamatayaoM nahIM hOM ijasaka Aqa- hO ik vao iryala Ta[ma vyaU[Mga
vyavahar kao T/Ok nahIM kr sakto.halaaMik¸ iDijaTla saoT Ta^p baa^@sa AaOr
hoDeMD ApgaòD ko Aanao sao̧  irTna- pa^qa DoTa ³AarpIDI´kI saMBaavanaayaoM
baZ, rhI hO–jahaM saoT Ta^p baa^@sa sao Anaama dSa-k DoTa ek~¸ ivaSlaoYaNa
AaOr p`saarkaoM AaOr iva&apnadataAaoM ko saaqa saaJaa ikyaa jaata hO.
elasaIAao mah%vapUNa - Ba Uimaka inaBaa sakto hO M:elasaIAao mah%vapUNa - Ba Uimaka inaBaa sakto hO M:elasaIAao mah%vapUNa - Ba Uimaka inaBaa sakto hO M:elasaIAao mah%vapUNa - Ba Uimaka inaBaa sakto hO M:elasaIAao mah%vapUNa - Ba Uimaka inaBaa sakto hO M:

♦   DoTa kOPcar krnao vaalao eD/osaobala baa^@sa kao p`ao%saaiht krnaa.
♦  CaoTo samaUhaoM maoM AarpIDI ka saMcaalana krnao vaalaI emaesaAao yaa

svatM~ maapna fmaao-M ko saaqa saaJaodarI krnaa.
♦  sqaanaIya iva&apnadataAaoM kao saTIk TIAarpI ko ibanaa BaI kobala

naoTvak- kI AnaUzI xao~Iya phuMca ko baaro maoM iSaixat krnaa.
]Vaoga parMpirk saOMpilaMga kao tknaIk saxama smaaT- maITr AaOr

esaTIbaI DoTa ko saaqa imalakr ha[iba`D maa^Dla BaI tlaaSa rha hO.[saka
laxya AiQak p`itinaiQa¸ skolaobala maapna pairisqaitkItM~ ka inamaa-Na
krnaa hO jaao KMiDt BaartIya TIvaI baajaar kao p`itibaMibat kro.

inaiScat $p sao elasaIAao dSa-k ivaSlaoYaNa kI AgalaI lahr maoM
yaaogadana kr sakto hOM̧  iDijaTla haokr¸ payalaTaoM pr sahyaaoga krko̧  AaOr
xao~Iya dSa-k DoTa samaavaoSa kI vakalat krko. 

MEASURE VIEWERSHIP
Q: As a local cable operator, I often get asked by
advertisers about how we measure viewership on cable TV
networks. With so much focus on ratings in satellite and
digital platforms, how is audience measurement done for
cable TV? Can LCOs play a role in making it more
accurate?

    Srihari Gowda, LCO, Uttara Kannada
Ans.: That’s a timely and important question. Audience
measurement for cable TV in India has traditionally been a
grey area, especially compared to DTH and digital platforms
where user data is more trackable. While organizations like
BARC (Broadcast Audience Research Council) provide
national-level TV ratings, their sample homes include both
cable and DTH, but the depth of measurement in cable-
heavy areas, especially rural and semi-urban pockets, is
limited by infrastructure.

For cable TV, most MSOs and LCOs don’t yet have
return path data capabilities, which means they can't track
real-time viewing behavior. However, with the rollout of digital
set-top boxes and headend upgrades, there is growing scope
for Return Path Data (RPD)—where anonymized viewership
data from set-top boxes can be collected, analyzed, and shared
with broadcasters and advertisers.
LCOs can play a key role by:

♦ Encouraging deployment of addressable set-top
boxes that support data capture.

♦ Partnering with MSOs or independent measurement
firms piloting RPD in smaller clusters.

♦ Educating local advertisers about the unique regional
reach of cable networks even without precise TRPs.
The industry is also exploring hybrid models,

combining traditional sampling with tech-enabled smart
meters and STB data. The goal is to build a more
representative, scalable measurement ecosystem that
reflects the fragmented Indian TV market.

So yes, LCOs can definitely contribute to the next wave
of audience analytics—by going digital, collaborating on pilots,
and advocating for regional viewership data inclusion.
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CHANNEL CHANGES

Here are the major changes that have taken place on the various satellites over
India in the past month.

42

G-SAT 16 AT 55.0E
On 7th RT News has left 12514 H.

IS 20/36 AT 68.5 DEG E
On 11th SAM TV has started on
12682 H, FTA. On 17th Sony Max 1
has started on 3900 H, Videoguard.

ABS 2/2A AT 75 DEG E
On 7th News 24 has started on 3521
V, FTA. On 23rd Zee Bioskop and
DreamWorks Asia have left 12470 V.

APSTAR 7 AT 76.5 DEG E
On 10th Kantipur TV and Kantipur
Max have moved from 3657 H to 3639
H. On 14th Kantipur TV and Kantipur
Max have moved from 3639 H to 3657
H, FTA; Aruj TV and Filmax have left
3820 V. On 20th Kantipur TV and
Kantipur Max have left 3634 H.

INSAT 4A/4B/ GSAT-10 /GSAT- 30
AT 83 DEG E
On 7th 22 Scope has started on
3856 H, FTA; Popcorn Movies has
left 3981 H. On 13th Bharatika TV
has replaced Chaubees x7 on 3896
H, FTA. On 17th Bflix Movies has
started on 3925 H, FTA. On 19th
Bflix+ Movies has left 3981 H. On
24th NB News has started on 3756
H, FTA; Pratham Khabar 24x7 has
left 4133 H. On 30th Brio TV has
started on 3805 H, FTA.

MEASAT 3B/3D AT 91.5 DEG E
On 4th Warner TV Southeast Asia
has left 10772 V; Eurosport Asia has
left 10892 V; Animal Planet
Southeast Asia has left 11022 V;
Food Network Asia has left 11182 V;
DMAX Southeast Asia has left 11272
V. On 30th Sony Max 1 has replaced

ABP Ganga on 12436 H, Irdeto;
Tehzeeb TV has left 12476 H.

INSAT 4B/3A / GSAT 15 / GSAT
17AT 93.5 DEG E
On 5th Bharat Express and Pratham
Khabar 24x7 have started on 11510
V, FTA. On 13th Tabbar Hits,
Dabangg, Sandesh News, Punjabi
Hits and Argus News have started
on 11630 V, FTA; Sharnam TV has
left. On 21st Onkar Only Truth TV
has started on 4176 H, FTA; Enrich
TV has left. On 25th Sandesh News
and Shemaroo Marathi Bana have
left 11510 H; Maiboli, EZMall and
Music Active have left 11590 H. On
27th SATHEE 1-7 have started on
11670 H, FTA; Digi Shala 25-64 have
left. On 28th Digi Shala 64 is back
on 11670 H, FTA. On 29th Jantantra
TV, News 18 Uttar Pradesh &
Uttarakhand, Sony Max 1 and
NFDC have started on 11590 H,
encrypted; Swayam Prabha 23-40
have replaced Digi Shala 7-24 on
11630 H, FTA; KITE VICTERS has
started on 11670 H, FTA.

SES 7/9/TELKOM 4 AT 108 DEG E
On 1st Izzah TV is back on 3620 H,
FTA; Madani TV has left 3778 V. On
10th INC TV, TAP Action Flix and
Macau Lotus TV have started on
12401 H, Conax; Cartoonito South
East Asia, TAP TV, KBS World,
ANC, Rock Action, HBO Hits and
HBO Family Asia have left; Rock
Action, HBO Hits and HBO Family
Asia have started on 12461 H,
Conax; Travel Channel Asia, Macau
Lotus TV, INC TV, FTV News, CTS,
LS Time Movie and Hollywood Movie
Channel have left. On 11th KBS

World, TAP TV and ANC have started
on 12711 H, Conax; TAP Edge, Hits
and TAP Action Flix have left. On 29th
SBN International has started on
12461 H, Conax.

KOREASAT 5A/ PALAPA D AT 113
DEG E
On 10th SMNI News Channel,
Aljazeera English, TVE Internacional
Asia, TAP Action Flix, CNN
International Asia Pacific, Bloomberg
TV Asia, HBO Hits and HBO Family
Asia has started on 12270 V, Conax;
TeleRadyo Serbisyo, KBS World,
Cartoonito South East Asia, TAP TV,
Solar Flix, ANC and Travel Channel
Asia have left; KBS World, TAP TV,
ANC and TeleRadyo Serbisyo have
started on 12310 V, Conax; TAP
Action Flix, Hits, Aljazeera English
and SMNI News Channel.

THAICOM 4 / BANGABANDHU 1 AT
119.5 DEG E
On 3rd Star News has started on
4680 H, FTA. On 7th Star News has
left 4680 H again.

LAOSAT 1 AT 128.5 DEG E
On 10th Lao ESTV and LNTV 1 have
started on 3651 V, FTA; Shemaroo
Bangla, Channel 5, LaoSat Movie 24
and Euro Bangla TV have left. On 13th
Channel 5 and Euro Bangla TV are
back on 3651 V, FTA; Lao ESTV and
LNTV 1 have left again. On 16th
Shemaroo Bangla is back on 3651
V, FTA; Euro Bangla TV has left
again. On 18th LaoSat Movie 24,
Euro Bangla TV and Lao ESTV are
back on 3651 V, FTA; Channel 5 has
left again. On 29th Euro Bangla TV
is back on 3651 V, FTA.
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