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EDITOR’S  SCATVIEW

TRAI's consultation paper on the National
Broadcasting Policy (NBP) aims to gather input from
stakeholders to formulate comprehensive guidelines for
the broadcasting sector in India. The Policy is expected
to address various issues, including content regulation,
licensing, tariff structures, and the inclusion of new
technologies and platforms like OTT services.

The draft Broadcasting Services Regulation Bill
had drawn a lot of criticism, particularly regarding the
inclusion of OTT platforms, highlights the evolving
landscape of broadcasting and the challenges in
regulating content across different mediums.

In TRAI's lingo definition of broadcasting services
encompasses a broad range of communication mediums,
emphasizing the transmission of audio, video, or both
to a wide audience through various distribution channels,
including electromagnetic waves and cables. The NBP
underscores the need for comprehensive policies to
govern this rapidly evolving industry.

This issue features an overview of the regulatory
policies issued by the Govt.

The Indian media and entertainment (M&E)
industry demonstrated remarkable resilience and growth
in 2023, despite challenges posed by the pandemic.
According to the annual EY report the industry expanded
by 8% to reach a value of $27.9 billion. This growth,
which exceeded pre-pandemic levels by 21%, underscores
the industry's robustness and adaptability.

The report also highlights the rapid expansion of
screens in India, with nearly a billion active screens
expected by 2030. The unique characteristics of the
Indian M&E market, characterized by a blend of
tradition and innovation, are underscored in the report.
Here, digital channels, OTT platforms, AI-powered
newsreaders, traditional print media, flagship films, and
short-form content coexist and thrive together, reflecting
the industry's vibrant diversity and dynamic growth
trajectory. The government's focus on enhancing digital
infrastructure further augments the sector's potential for
transformation and expansion.

Despite the growing dominance of digital channels,
traditional media in India continues to exhibit growth,
comprising 52% of total advertising revenues in 2023.
Overall, the M&E sector in India stands at an inflection
point, poised for significant transformation and growth
driven by technological advancements, changing
consumer preferences.
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raYT/Iya p`saarNa naIit ³enabaIpI´ pr T/a[- ko pramaSa- p~ ka ]_oSya
Baart maoM p`saarNa xao~ ko ilae vyaapk idSaainado-Sa tOyaar krnao ko ilae
ihtQaarkaoM sao [napuT [kz\za krnaa hO.[sa naIit sao saamaga`I ivainayamana¸
laa[saoMisaMga¸ TOirf saMrcanaaAaoM AaOr nayaI tknaIikyaaoM AaOr AaoTITI saovaaAaoM
jaOsao PlaoTfa^maao-M kao Saaimala krnao saiht ivaiBanna mau_aoM kao saMbaaoiQat ikyao
jaanao kI ]mmaId hO.

ba`a^DkaisTMga saiva-saoja rogaulaoSana ibala ko masaaOdo kI bahut Aalaaocanaa
hu[- qaI¸ Kasakr AaoTITI PlaoTfamaao-M kao Saaimala krnao ko saMbaMQa maoM̧  yah
p`saarNa ko ]Barto pirdRSya AaOr ivaiBanna maaQyamaaoM maoM saamaga`I kao ivainayaimat
krnao maoM caunaaOityaaoM pr BaI p`kaSa Dalata hO.

T/a[- kI BaaYaa maoM p`saarNa saovaaAaoM kI pirBaaYaa maoM saMcaar maaQyamaaoM kI
ek ivastRt EaRMKlaa Saaimala hO̧  jaao [lao@TaomaOganaoiTk vaoba AaOr kobalaaoM
saiht ivaiBanna ivatrNa caOnalaaoM ko maaQyama sao vyaapk dSa-kaoM tk Aa^iDyaao̧
vaIiDyaao yaa daonaaoM ko p`saarNa pr jaaor dotI hO.enabaIpI [sa tojaI sao
ivakisat hao rho ]Vaoga kao saMcaailat krnao ko ilae vyaapk naIityaaoM kI
AavaSyakta pr jaaor dota hO.

yah AMk sarkar Wara jaarI inayaamak naIityaaoM ka ek isaMhavalaaokna
p`stut krta hO.

mahamaarI sao ]%pnna caunaaOityaaoM ko baavajaUd¸ BaartIya maIiDyaa AaOr
manaaorMjana ³emaeMD[-́  ]Vaoga nao 2023 maoM ]llaoKnaIya lacaIlaapna AaOr
ivakasa ka p`dSa-na ikyaa hO.vaaiYa-k [-vaa[- irpaoT- ko Anausaar ]Vaoga 8‰
kI vaRiw ko saaqa 27º9 ibailayana Da^lar ko maUlya tk phuMca gayaa.yah
vaRiw¸ jaao mahamaarI pUva- ko str sao 21‰ AiQak hO̧  ]Vaoga kI majabaUtI
AaOr AnaukUlanaSaIlata kao roKaMikt krtI hO.

irpaoT- Baart maoM sËIna ko tojaI sao ivastar pr BaI p`kaSa DalatI hO̧
2030 tk lagaBaga 1 Arba saiËya sËIna haonao kI ]mmaId hO.irpaoT- maoM
prMpra AaOr navaInata ko imaEaNa kI ivaSaoYata vaalao BaartIya ema eMD [-
baajaar kI AnaUzI ivaSaoYataAaoM kao roKaMikt ikyaa gayaa hO.yahaM̧  iDijaTla
caOnala¸ AaoTITI PlaoTfa^ma-̧  eAa[- pavaD- nyaUjarIDr¸ parMpirk ipM̀T maIiDyaa¸
p`mauK iflmaoM AaOr laGau $p saamaga`I eksaaqa maaOjaUd hO AaOr ek saaqa
pnaptI hO̧  jaao ]Vaoga kI jaIvaMt ivaivaQata AaOr gaitSaIla ivakasa p`xaovaË
kao dSaa-tI hO.iDijaTla bauinayaadI Z,aMcao kao baZ,anao pr sarkar ka Qyaana
[sa xao~ maoM pirvat-na AaOr ivastar kI xamataAaoM kao AaOr baZ,ata hO.

iDijaTla caOnalaaoM ko baZ,to p`Bau%va ko baavajaUd Baart maoM parMpirk
maIiDyaa ka ivakasa jaarI hO̧  ijasamaoM 2023 maoM kula iva&apna rajasva ka
52‰ ihssaa Saaimala hO.kula imalaakr Baart maoM ema eMD [- xao~ ek
mah%vapUNa- maaoD, pr KD,a hO̧  jaao tknaIkI p̀gait AaOr ]pBaao@ta p̀aqaimaktaAaoM
maoM badlaava ko karNa mah%vapUNa- pirvat-na AaOr ivakasa ko ilae tOyaar hO.


