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TRAI's consultation paper on the National
Broadcasting Policy (NBP) aims to gather input from
stakehol der s to formul ate comprehensive guidelines for
the broadcasting sector in India. The Policy is expected
to address various issues, including content regulation,
licensing, tariff structures, and the inclusion of new
technologies and platforms like OTT services.

The draft Broadcasting Services Regulation Bill
had drawn a lot of criticism, particularly regarding the
inclusion of OTT platforms, highlights the evolving
landscape of broadcasting and the challenges in
regulating content across different mediums.

In TRAI's lingo definition of broadcasting services
encompasses a broad range of communication mediums,
emphasizing the transmission of audio, video, or both
to awide audiencethrough variousdistribution channels,
including electromagnetic waves and cables. The NBP
underscores the need for comprehensive policies to
govern this rapidly evolving industry.

This issue features an overview of the regulatory
policies issued by the Govt.

The Indian media and entertainment (M& E)
industry demonstrated remarkableresilience and growth
in 2023, despite challenges posed by the pandemic.
According totheannual EY report theindustry expanded
by 8% to reach a value of $27.9 billion. This growth,
which exceeded pre-pandemic level sby 21%, under scores
the industry's robustness and adaptability.

The report also highlights the rapid expansion of
screens in India, with nearly a billion active screens
expected by 2030. The unique characteristics of the
Indian M&E market, characterized by a blend of
tradition and innovation, are underscored in the report.
Here, digital channels, OTT platforms, Al-powered
newsreaders, traditional print media, flagship films, and
short-form content coexist and thrive together, reflecting
the industry's vibrant diversity and dynamic growth
trajectory. The government's focus on enhancing digital
infrastructure further augmentsthe sector's potential for
transformation and expansion.

Despite the growing dominance of digital channels,
traditional media in India continues to exhibit growth,
comprising 52% of total advertising revenuesin 2023.
Overall, the M& E sector in India stands at an inflection
point, poised for significant transformation and growth
driven by technological advancements, changing
consumer preferences.
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